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not. 

Advertising  dollars. 

not. 


Customers. 


With  our  ads,  customers  get  the  message. 
Not  just  the  mail. 

Consumers  are  nearly  three  times  more  likely  to  rely 
on  newspaper  inserts  than  those  they  get  in  the  mail. 
Unlike  direct  mail,  people  welcome  newspapers  into 
their  homes...  they  read  ads  instead  of  pitching  them. 


Kind  of  advertising  people  rely  on  most* 

Store  circulars  delivered 

in  the  local  newspaper  01" 

Store  circulars  delivered 

in  the  mail  «7o 


Advertisers  get  the  most  out  of  their  dollars  by  investing  in  the  newspaper. 

When  advertisers  pay  for  direct  mail,  they  pay  for 
distribution.  When  they  pay  for  newspaper  advertising, 
they  pay  for  impact. 

Get  more  impact  in  the  newspaper. 


Newspapers.  The  Welcome  Medium. 

Ogancit 

•Source:  The  1996 Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 


Q.«\ 


Our  interactive  content  may  be  cutting  edge,  but  it’s 
based  on  the  same  exacting  standards  that  have  made 
TMS  a  leader  in  the  syndicated  features  industry. 

IMS's  interactive  products  are  developed  and  managed  by  IMS's  interactive  products  are  backed  up  by  the  same  commit- 
media  professionals,  because  ACCURATE  information  is  as  ment  to  CUSTOMER  SERVICE  that  our  customers  have 
critical  to  your  online  readers  as  it  is  to  your  print  subscribers  come  to  rely  on  in  our  50  years  of  service  to  the  media  industry. 


IMS's  COMPREHENSIVE  array  of  consumer-oriented 
interactive  content  packages  and  elements  will  help  sell  adver¬ 
tisers  on  your  Website. 


IMS  leverages  its  extensive  print  and  broadcast  experience  to 
offer  you  VALUE  for  your  interactive  content  dollars. 


Stop  by  Booth' 131  at  America  West  to  learn  more  about  New  Medio  Solutions  from  TMS. 


Voice  News  Network 


Attract  advertisers  and  audiences  to  your  Website  with  content-rich,  customizable  WebPoint  modules. 
Choose  from  1 5  topics,  including  new  homes,  movies,  employment,  supermarket  shopping  and  new 
P  cars.  WebPoint  makes  it  easy  to  create  a  full-service  site  with  plentiful  advertising  opportunities. 


MMM 


Voice 
News  ' 
Net-worh 


Click  on  http://www.tmstv.com,  then  call  Jim  Donahue  at  800-245-6536  for  more  information. 


(WebPoinrinteractive  Content 


Click  on  http://www.webpoint.com,  and  then  contact  Suzan  Altan  or  Jennifer  Spinozzi  at 
800-245-6536  for  more  information. 


Ihe  complete  listings  service  solution  that's  used  by  70%  of  major  newspapers  is  now  available  online. 
IV  Week  Interactive  delivers  visually  appealing,  up-k>theminute  information  about  national  and  local 
television  programs  —  which  you  can  use  as  is  or  customize  with  localized  content  and  advertising. 


VNN  is  the  leading  provider  of  top<iuality  audio  news  and  entertainment  for 
telephone  information  services.  VNN's  lineup  includes  financial  news,  sports 
scoreboards,  news  headlines,  lottery  results,  soaps,  'scopes,  special  events  pro¬ 
gramming  and  ready-to-go  contests  to  make  your  audiotex  service  a  success! 


Contact  Suzan  Altan  or  Jennifer  Spinozzi  at  800-245-6536  to  hear  more. 


Ctv  Week  Interactive™ 


Nelson  Poy  nter 
Wo\Ad  Be  lYoud 


CALENDAR 


The  late  Nelson  Poynter  believed  in 
democracy.  The  St.  Petersburg  Times  owner 
often  talked  about  the  importance  of  an 
informed  citizenry  and  how  a  newspaper 
must  constantly  strive  to  keep  its 
community  knowledgeable  about  the 
workings  of  government. 

Poynter’s  legacy  of  excellence  and  public 
service  continues  to  guide  us. 

The  St.  Petersburg  Times  chose  to  guarantee 
the  $500,000  cost  of  bringing  one  of  the 
1996  presidential  debates  to  St.  Petersburg. 
It  was  something  no  newspaper  had 
done  before. 

We  believe  that  this  historic  step  is 
important  to  our  commitment  to  community 
journalism,  and  we’re  proud  of  the  work 
that  brought  the  debate  to  our  community. 

We  think  Mr.  Poynter  would  be,  too. 

The  Times:  setting  national  standards, 
serving  our  community. 


i»t.petprsbiirfi  Sillies 

Florida’s  Best  Newspaper 
^  http://www.sptimes.com , 
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OCTOBER 

20-22  Inland  Press  Association  Annual  Meeting,  Fairmont 
Hotel,  Chicago 

20-22  Editorial  Teenworic  ’96  Conference,  American  Press 
Institute,  Reston,Va. 

20-22  Mid-Atlantic  Circulation  Managers  Fall  Conference, 
Holiday  Inn  Bordeaux,  Fayetteville,  N.C. 

22-26  America  West  Production  Conference,  Reno  Hilton, 
Nevada 

31-11/2  Arizona  Newspapers  Association  Annual  Meeting 
and  Fall  Convention,  Holiday  Inn  SunSpree, 

Scottsdale,  Ariz. 

NOVEMBER 

5-7  Medios  Interactivos,  Catholic  University,  Santiago, 

Chile 

9- 10  Investigative  Reporters  and  Editors  Student-Regional 

Conference,  Syracuse  University,  Syracuse,  N.Y 

10- 12  Society  of  American  Business  Editors  and  Writers 

Conference  on  Personal  Finance,  Midland  Hotel, 
Chicago 

13-15  Interactive  Publishing  ’96,  Swissotel  Zurich,  Zurich, 
Switzerland 

13- 15  Audit  Bureau  of  Circulations  Annual  Conference, 

Royal  York  Hotel,Toronto,  Canada 

14- 16  Suburban  Newspapers  of  America  Classified 

Advertising  Conference, The  Drake  Hotel,  Cliicago 
14-16  New  England  Society  of  Newspaper  Editors  1996 

Convention,  Double  Tree  Islander  Hotel,  Newport,  R.I. 

14- 16  Association  of  Opinion  Page  Editors  Annual 

Conference,  Biltmore  Hotel,  Los  Angeles 

15- 17  International  Newspaper  Mariceting  Association  U.K. 

Workshop,  Hilton  National,  Warwick,  England 
17-20  Southern  Newspaper  Publishers  Association  Annual 

Convention,  Boca  Raton  Resort  &  Club,  Boca  Raton,  Fla. 
19-20  International  Newspaper  Marketing  Association  Latin 
America  Conference,  Hotel  San  Rafael,  Punta  del 
Este,  Uruguay 

JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

MARCH 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual  National 
Computer-Assisted  Reporting  Conference,  Renaissance 
Nashville  Hotel,  Nashville, Tenn. 


October  November 
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Having  your  head  examined 
was  never  so  much  fim. 


Created  by  Jonathan  Katz  and  Tom  Snyder 
Written  by  Bill  Brandis 
Illustrated  by  Dick  Truxaw 


omedy  Central’s  award-winning  prime-time 
||  M  T  therapist  opens  a  hilarious  new  practice 
S  daily  and  Sunday  on  the  comics  pages 
jjf^  starting  January  6.  Schedule  your  appointment 
to  see  Dr.  Katz  today — ^he’s  booking  up  fast! 

CaU  1-800-888-4637,  ext.  78488  or  813/837-8488. 
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When  Sharon  Stone  wanted  to  tell  her  story  to 
the  American  people,  she  knew  just  where  to  turn. 
Intriguing  people.  With  intriguing  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \SM, Neu’spapeniom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  )une  29, 1901;  /ldt>err<s/n^,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext  i  I7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  i  I6| 


Ignoring  Congress 


Executive  Editor  John  P  Consoli  iext.22S| 
Senior  Editor  George  Gameau  iext.  22si 


An  act  of  Congress  is  meaningless  unless  it  is  enforced.  In  fact,  if 
government  agencies  fail  to  perform  the  enforcement  duties 
they’re  entrusted  with,  it  represents  an  act  of  defiance.  It  is  as 
much  defiance  of  Congress  by  a  government  agency  as  it  is  defiance  of 
government  by  those  who  are  governed  by  the  act. 

A  perfect  example  is  the  Campus  Awareness  and  Security  Act.  Passed 
by  Congress  in  1990,  it  requires  colleges  and  universities  to  release  annu¬ 
al  statistics  about  crime  reported  on  campus.  Educational  institutions  co¬ 
veted  by  the  law  have  been  ignoring  Congress  for  six  years  to  the  extent  that 
the  House  has  asked  the  Department  of  Education  to  enforce  the  law. 

E&P  has  often  reported  on  colleges  and  universities  that  refuse  to 
give  information  to  reporters  —  both  on  and  off  campus  —  on  campus 
crime.  Such  institutions  are  more  concerned  with  their  public  image 
than  the  safety  of  their  students,  so  they  cover  up  the  bad  news.  They 
shouldn’t  be  allowed  to  get  away  with  it,  and  the  Department  of 
Education  should  enforce  the  law  vigorously. 


SPJ  Code  Of  Ethics 

The  society  of  Professional  Journalists  finally  has  adopted  a  new 
code  of  ethics  that  provides  a  list  of  principles  as  guidelines  for  jour¬ 
nalistic  practices  and  behavior.  It  has  been  thoroughly  discussed  and 
debated  for  more  than  two  years,  so  that  it  represents  the  best  thinking  of 
SPJ  members.  We  must  express  concern,  however,  as  we  have  in  the  past, 
about  journalists  who  persist  in  insisting  on  some  method  of  enforcing 
the  code.  SPJ  is  free  to  criticize  and  condemn  news  organizations  that 
fail  to  live  up  to  its  code,  but  “enforcement”  —  meaning  establishing  penal¬ 
ties  for  noncompliance  —  is  like  setting  up  a  journalistic  police  force,  an  idea 
that  should  be  abhorrent  to  every  believer  in  the  right  of  free  expression. 


The  Fourth  Estate 


By  Steve  Greenberg 


Associate  Editors  David  Astor  iext.  226| 

Jodi  B.  Cohen  iext  2291 
Dorothy  Giobbe  iext.  227| 
Stacy  Jones  iext  228I 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.  2241 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext.  2,401 
Art  Director  Hector W.  Marrero  iEXT.2211 

Art/Graphic  Assistant  Lery  Chan 

Art  Assistant  Quincee  M.  Robinson 
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LETTERS  TO  THE  EDITOR 


For  additional  stories,  analysis 
and  industry  resources,  . 
visit  us  on  the  Web  •  ■ ! 

http://www.mediainfo.com 


Not  far 
enough 

Bill  schmidts 

“And  Now,  News 
For  Scatterbrains,”  whidi 
appeared  as  your  Aug. 

17  Shop  Talk  at  Thirty', 
made  several  interest¬ 
ing  observations,  but 
didn’t  go  far  enough  in 
pointing  toward  jour¬ 
nalists  themselves  as 
among  the  primary 
causes  for  readers’  de¬ 
clining  attention  spans. 

I’m  tired  of  receiv¬ 
ing  1,000-word  articles 
that  are  almost  com¬ 
pletely  devoid  of  facts. 

I’m  sick  of  getting  sto¬ 
ries  that  are  well-writ- 
ten  save  for  a  few'  ‘ 
major  errors  that 
would  have  placed  us 
high  on  the  doofus 
meter  if  we  hadn’t 
caught  them  before 
going  to  press. 

In  today’s  high-pres¬ 
sure,  time-squeezed 
world  of  journalism, 
any  number  of  egregious 
errors  are  made  by 
reporters  who  simply 
aren’t  paying  attention 
and  that  aren’t  caught 
by  copy  editors  sweat¬ 
ing  under  deadline. 

I’m  certain  that  this 
is  one  of  the  reasons  that  reader  num¬ 
bers  are  dwindling.  Part  of  the  answer 
is  for  reporters  to  engage  their  brains 
before  sitting  down  to  write. 

Case  in  point:  We  recently  advertised 
for  more  freelance  reporters,  and  at 
least  half  the  responses  were  down¬ 
right  depressing.  One  applicant  spelled 
my  name  wrong  and  another  got  our 
address  wrong,  even  though  both  facts 
were  in  the  ad. 


What  does  it  say  when 
reporters  can’t  get  the 
information  correct 
when  it’s  literally'  right 
in  front  of  them? 

Scarier  still,  some 
applicants  had  up  to 
20  years  of  experi¬ 
ence  in  journalism, 
and  still  typos,  gram¬ 
matical  errors, 
malapropisms,  and 
misspellings  ran  ram¬ 
pant  in  their  materi¬ 
als.  You’d  think  some¬ 
one  applying  for  work 
as  a  reporter  would 
heed  such  matters. 

Some  people  might 
say  I  expect  too 
much.  But  1  say  that 
“reporters”  who 
repeatedly  make 
bonehead  errors  are 
in  the  wrong  busi¬ 
ness.  Writers  don’t 
have  to  be  geniuses  to 
be  good  journalists. 
They  just  have  to  pay 
attention  to  what 
they’re  doing.  And  so 
many,  many  don’t. 


historically  hired  more  entry-level  jour¬ 
nalism  grads  than  the  rest  of  the  industry 
combined  . . .  namely  community  news¬ 
papers  ...  or  (to  be  even  more  specific) 
suburban  weeklies  and  multi-weeklies. 

These  newspapers  are  the  fastest- 
growing,  best-read  print  publications  in 
the  country . . .  and  have  been  for  quite  a 
few  years.They  employ  literally'  tens  of 
thousands  of  journalists  in  their  news¬ 
rooms. 

Conducting  a  survey  involving  noth¬ 
ing  more  than  daily  newspapers  with 
circulations  over  20,000  is  like  asking 
central  Illinois  residents  why  they  think 
attendance  was  so  fiir  down  at  Chicago 
White  Sox  games  this  year. 

Next  time  ISU,  how  about  including 
some  suburban  weeklies  and  multi¬ 
weeklies  in  your  survey? 


Newspaperdom' 


50  YEARS  AGO. . .  A  debate  over 
advertising  practices  between 
Walter  Moving,  president  of  the 
Moving  Corp.  (Lord  &  Taylor), 
and  Bernice  RtzGibbon,  adver¬ 
tising  director  of  Gimbels, 
appeared  in  E&P. 

Movir^  declared  that  retail 
advertising  has  become  dull 
and  boring  because  retailers 
are  on  the  wror^  track  with 
their  unfrersal  concentration 
on  “item  advertising.”  In  the 
great  majority  of  cases,  he  said, 
a  woman  goes  into  a  depart¬ 
ment  store  to  “shop”  and  not  to 
buy  a  spec-ific  item. 

RtzGibbon  said  institutional 
advertising  “to  my  way  of  think¬ 
ing  is  nuts.”  Most  poor  advertis¬ 
ing,  she  said,  is  the  result  of  the 
president  of  the  store  taking  an 
interest  in  advertising  and 
wanting  to  help. 

“Institutional  advertising  is  a 
screwbally  idea  that,  with  a  few 
polysyllabic  words  piously  pro¬ 
nounced  with  or  without 
sketches,  it  is  possible  to  sell 
your  store  as  a  whole  without 
takir^  the  advertising  space  to 
describe  specific  items  for  sale.” 


Larry  Randa 

Randa  is  vice  president/operations 
of  LIFE  Newsvision, 
an  electronic  newspaper 


The  Knight  Interna¬ 
tional  Press  Fellow¬ 
ship  Program  is  open  for 
applications  from  U.S.  news 
media  professionals  to  as¬ 
sist  the  developing  inde¬ 
pendent  press  worldwide. 
Individuals  with  expertise 
in  a  broad  range  of  press 
disciplines  are  encoura^  to 
apply. 

Fellowships  last  up  to  nine 
months  and  include  trans¬ 
portation,  living  expenses 
and  a  modest  nonorarium. 

The  fellowships  are  spon¬ 
sored  by  the  John  S.  and 
James  L.  Knight  Founda¬ 
tion  and  administered  by 
the  International  Center  for 
Journalists. 


Jennifer  R. 
Humphrey 

Humphrey  is  executive 
editor  of  L^nsylvania 
Business  Central 
a  regional  business 
Journal 
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IT  IS  INDEED  good  news  that  a  survey 
taken  by  the  Illinois  State  University 
department  of  communications  shows 
that  newspaper  editors  are  showing  an 
increasing  interest  in  hiring  journalism 
school  graduates  right  out  of  school  (Re: 
Good  News  For  J-students,  Sept.  21,  p.  5). 

Information  like  this  might  help  put 
a  stop  to  an  unfortunate  trend  that  finds 
a  good  number  of  colleges  and  univer¬ 
sities  contemplating  trimming  or  even 
eliminating  their  journalism  programs. 

Mowever,  I  am  dismayed  by  the  ISU 
survey’s  total  disregard  for  the  one  seg¬ 
ment  of  the  newspaper  industry  that  has 


Next  Application  Deadline. 
January  15, 1997 
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EVERY  SATURDAY  SINCE  1884 


vowed  G.  Watson  Bryant,  one 
of  Jewell’s  Atlanta  attorneys. 

“They  said  he  fit  the  profile 
of  a  lone  bomber  and  that  he 
sought  publicity,”  Bryant  said. 
“Those  are  two  big  lies.” 

Outside  the  legal  arena, 
Jewell’s  situation  raises  ques¬ 
tions  about  how  far  the  press 
should  go  to  report  on  crimi¬ 
nal  suspects  who  haven’t 
been  formally  charged.  Fur¬ 
ther,  some  media  depictions  of  Jewell  —  fixjm  hero 
security  guard  to  pathetic  sociopath  —  strike  many 
as  grossly  unfair. 


ANTA  SECURITY  GUARD 
:hard  Jewell  is  still  a  sus- 
|t  in  the  Olympic  Centen- 
rlPark  bombing  —  at  least 


Early  suspect  ID  puts 
newspapers  out  on  a 
limb;  what  happens  if 
they're  wrong? 


D^pite  a  painstaking 
semaK^f  all  areas  save  his 
bodily  orifices,  the  FBI  has 
not  produced  any  evidence 
that  links  him  to  the  deadly 
July  27  explosion. 

Jewell  may  yet  be  impli¬ 
cated  in  the  crime.  He  believes,  however,  that  even 
if  the  FBI  clears  him,  the  cluster-bomb  media  cov¬ 
erage  this  summer  has  doomed  his  security  guard 
career.  Recent  news  of  Jewell  has  trickled  off  to  bi¬ 
weekly  bleats  generated  mostly  by  his  lawyers. 

Jewell’s  legal  team  is  demanding  records  from 
the  FBI,  and  is  threatening  to  sue  members  of  the 
media  for  libel.  High  on  their  list  is  the  Atlanta  Jour¬ 
nal  and  Constitution,  which  first  named  Jewell  as  a 
suspect  based  on  information  leaked  by  an  FBI 
source. 

“As  night  follows  day,  the  Atlanta  Journal  Con¬ 
stitution  will  be  sued.  There  is  no  doubt  about  it,” 


BY  DOROTHY  GIOBBE 


BE  JUDICIOUS 


The  Society  of  Professional  Journalists’  Code  of 
Ethics  —  voted  on  and  passed  at  the  September  SPJ 
convention  —  recommends  that  the  press  “be  judi¬ 
cious  about  naming  criminal  suspects  before  the 
formal  filing  of  charges.” 

SPJ  Ethics  Committee  chairman  Jay  Black  of  the 
University  of  South  Florida  in  St.  Petersburg  said 
that  the  code  is  intended  to  serve  as  “guiding  prin- 

!ciples  as  people  sift  and  sort 
through  the  tough  calls.” 

Does  Black  think  that  the 
spirit  of  the  code  was  fol¬ 
lowed  in  the  Jewell  situation? 

“Not  terribly  well,”  he  said. 
“I  think  it’s  problematic.  It 
doesn’t  seem  to  me  that  they 
were  judicious.  . . .  But  we  are 
not  all  of  one  mind  on  this.” 

Editors  at  the  Journal  and 
Constitution  aren’t  giving 
interviews,  but  the  newspa¬ 
per  has  issued  a  general  state¬ 
ment  about  its  coverage  of 
Jewell. 

“This  is  an  important  story 
that  we’ve  pursued  a^ressively 
from  the  start,  and  we  are  still 
g  reporting  it,”  the  statement 
g  reads.  “Our  initial  story  accu- 
p  rately  reported  that  the  focus  of 
I  the  investigation  had  turned  to 
%  a  particular  individual. 

“Since  that  story,  we  have 
publi.shed  many  more,  quot¬ 
ing  Mr.  Jewell,  his  attorneys. 


Photographers,  television  crews  and  reporters  set  up  outside  the  apartment  of  Richard 
Jewell,  following  publication  of  his  name  as  the  suspect  in  the  July  bombing  at  Olympic 
Centennial  Park. 
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le  America  responds 


*  In  lust  e.years.  USA  WEEKEND'S  Make  A  Difference  Day  has  become 
the  nation  s'  largest  day  of  commtinityservice  It  is  sponsored^with  49? 
carrier-  newspapers  Partners,  and  advertising  sponsors  irtclnde 
The  Points  of  Light  Foundation  and  Plymouth  '  '  ' 


For  more  information  cali  Dave  Barber  at  212-715  2131 


Richard  Jewell,  a  33-year-old 
security  guard,  who  two-and-a-half 
months  after  the  FBI  leaked  his  name 
as  a  suspect  in  the  Atlanta  Olympic 
Centennial  Park  bombing,  has  still 
not  been  charged  or  cleared. 


Barbara  Jewell,  mother  of  Olympic  bomb  suspect  Richard  Jewell,  breaks  down  in  tears 
Aug.  26  during  a  press  conference  after  appealing  to  President  Clinton  to  have  the  FBI 
end  its  prolonged  investigation  of  her  son. 


and  investigators,  on  the  developments  in  the  case. 
It’s  premature  to  hold  a  post-mortem  when  the 
story  is  still  unfolding,”  the  statement  concludes. 

IN  THE  TRENCHES 

Darrell  Christian,  managing  editor  for  the  Associ¬ 
ated  Press,  said  that  the  news  cooperative  generally 
does  not  go  with  sources  that  identify  suspects 
where  no  charges  have  been  brought. 

“Without  pointing  fingers,  most  of  the  blame,  if 
there  is  any  blame,  would  be  pointed  at  the  law 
enforcement  sources,”  Christian  said.  “The  media 
didn’t  invent  Richard  Jewell  as  a  suspect.” 

The  bombing,  Christian  said,  involved  “special  cir¬ 
cumstances,”  having  to  do  with  the  magnitude  of 
the  act.  AP’s  initial  report  cited  the  Journal  and 
Constitution  story  as  its  basis  for  naming  Jewell.  “By 
the  time  we  went  with  it,  it  had  already  been  on 
CNN,”  Christian  said.  “To  have  ignored  it  at  that  point 


would  have  been  sticking  our  heads  in  the  sand.” 

After  its  first  report,  AP  verified  the  information 
with  its  own  law  enforcement  sources,  Christian 
added. 

“This  obviously  became  a  stampede,  and  I’m  not 
sure  under  those  circumstances  that  there  was  any 
way  to  avoid  it,”  Christian  added.  'There  was  a  bomb¬ 
ing  at  the  Olympics,  and  the  FBI  was  saying  that  they 
had  a  suspect.” 

SECOND  TIME  AROUND 

If  cleared,  Jewell  certainly  isn’t  the  first  innocent 
person  to  be  identified  as  a  criminal  suspect.  In 
1990,  Enterprise,  Ala.,  resident  Wayne  O’Ferrell  was 
named  by  the  FBI  as  a  suspect  in  a  fatal  mail  bomb¬ 
ing. 

As  the  FBI  conducted  their  investigation  of 
O’Ferrell,  hordes  of  media  trucks  camped  outside 
O’Ferrell’s  house  for  weeks.  Even  though  no 


SPJ  Silent  On  Jewell 


A  PROPOSAL  THAT  would  have  extended  a  formal  apol¬ 
ogy  to  Atlanta  bombing  suspect  Richard  Jewell  on 
behalf  of  the  Society  of  Professional  Journalists  was 
scrapped  at  the  group’s  recent  convention. 

At  the  meeting,  SPJ  adopted  a  general  ethics  code  that 
advises  reporters  to  be  “judicious  about  naming  criminal 
suspects  before  the  formal  filing  of  charges.” 

However,  the  five-member  SPJ  Resolution  Committee 
flatly  rejected  a  proposal  by  journalism  professor  Robert 
Buckman  of  SPJ’s  University  of  Southwestern  Louisiana 
chapter. 

Buckman ’s  proposal  called  for  an  apology  to  Jewell  on 
behalf  of  SPJ;  a  condemnation  of  FBI  media  tactics  in  the 
bombing  incident;  and  an  advisory  not  to  report  suspects’ 
names  until  formal  charges  have  been  filed. 

The  Buckman  proposal  stated  that  “the  Society  of  Profes¬ 
sional  Journalists  extends  a  formal  apology  to  Richard  Jew¬ 
ell  for  the  unprofessional  treatment  and  for  the  embarrass¬ 


ment  to  him  and  to  his  family  to  which  he  was  subjected 
following  the  Atlanta  pipe  bomb  incident.” 

Also;  “The  Society  of  Professional  Journalists  recognizes 
that  competition  for  a  story  is  no  justification  for  possibly 
destroying  the  reputation  of  an  innocent  person.” 

Jim  Kelly,  of  the  Minneapolis  Star  Tribune,  and  chair  of 
the  resolution  committee,  said  that  the  committee  felt  the 
proposed  resolution  was  “a  little  bit  naive.” 

“No  one  was  very  comfortable  with  the  idea  of  SPJ  issu¬ 
ing  an  apology  to  a  suspect  in  a  criminal  case,”  Kelly  said. 
“And,  I’m  not  sure  it’s  ever  been  proved  that  the  FBI  leaked 
the  information  to  ‘smoke  somebody  out.’ Also,  no  one  was 
comfortable  with  a  blanket  condemnation  of  any  news 
organizations  that  would  publish  the  name  of  a  suspect 
before  charges  were  brought.” 

SPJ  did  pass  a  resolution  condemning  Joe  Klein  and  his 
editor  at  Newsweek,  Maynard  Parker,  over  the  Primary  Co/- 
ors/Anonymous  flap.  —  Dorothy  Giobbe 
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An  FBI  agent  carries  out  plastic  evidence  bags  after 
the  July  31  search  of  Richard  Jewell's  apartment. 


charges  against  him  were  ever  filed,  O’Ferrcll  says 
his  health,  family  and  business  were  damaged  by 
the  investigation.  He  is  suing  the  FBI  for  $20  mil¬ 
lion. 

William  Brown,  vice  president  for  news  at  the 
Montgomery  (Ala.)  Advertiser  recalled  coverage  of 
O’Feirell. 

“It  became  such  a  public  spectacle  in  a  fairly 
small  town.  It  wasn’t  a  quiet  investigation  —  the  FBI 
made  it  a  public  event.  There  was  no  way  not  to 
cover  it,  because  it  wasn’t  like  an  FBI  source  telling 
a  reporter  that  they  were  looking  at  someone. 
Whether  the  FBI  did  [O’Farrelll  a  disservice,  I  think, 
seems  apparent  in  hindsight.” 

When  Jewell  was  named  as  a  suspect  in  the 
Olympic  bombing.  Brown  said  the  newspaper  ran  a 
wire  service  report  that  cited  the  Journal  and  Con¬ 
stitution  story. 

“If  the  same  story  had  happened  in  Montgomery, 
there  probably  would  have  been  more  agonizing 
and  soul-searching.  But  [with  Jewell]  you’re  not 
going  to  be  getting  a  jury  here,  and  no  one  knows 
him,”  Brown  said.  “I  wish  we  could  say  that  there 
was  a  lot  of  soul-searching  and  agonizing,  but  that 
was  not  the  case.” 

Brown  added  that  there  isn’t  one  test  that  can  be 
uniformly  applied  in  all  situations. 

“As  long  as  we  have  a  free  press,  there  always  will 
be  a  multiplicity  of  decisions  as  to  what  is  the  right 
thing  to  do,”  he  said. 

“The  realities  of  modem  media  make  it  more  dif¬ 
ficult  for  you  to  set  your  standards  and  absolutely 
stick  with  them.  Philosophically,  that’s  not  a  great 
excuse  for  editors  to  violate  their  standards,  but  con¬ 
cretely,  I  think  that  can  become  the  case,”  Brown 
said. 


TARNISHED  JEWELL? 

Jewell’s  attorney,  Watson,  is  firm  about  his  view 
of  press  ethics. 

“You  should  attribute  the  source  where  the  infor¬ 
mation  comes  from,  give  it  the  play  it  deserves  and 
be  accurate,”  he  said.“There  should  also  be  a  respect 
for  privacy.  The  fact  that  Richard  Jewell  was  a  sus¬ 
pect  was  grossly  exaggerated,  sensationalized  and 
yellow  journalism.” 

Bryant  —  who  says  he  has  received  letters 
addressed  to  Jewell  as  the  “UnaBubba”  and  to  Jew¬ 
ell’s  mother  as  the  “UnaMomma”  —  said  that  his 
client  is  linked  inextricably  to  the  picture  of  a 
bombing  suspect. 

“The  clearance  of  Richard  Jewell  wiU  not  get  as 
much  play  as  the  vilification  Richard  Jewell  got,” 

Bryant  said. 

“1  know  it’s  a  judgment  call  and  I  believe  in  the 
First  Amendment,  but  I  think  that  when  you  give  it 
the  kind  of  play  that  it  got,  you  need  to  have  some 
kind  of  balancing  test.  Richard  Jewell  has  been 
destroyed  in  this  process.” 

Dissed  Editor 
Quits  In  Denver 

SIX  MONTHS  AFTER  management  put  a  boss  over  his 
head,  Neil  Westergaard  has  quit  as  executive  editor 
of  the  Denver  Post. 

Westeigaard,  who  rose  through  the  ranks  during  15 
years  at  the  paper,  cited  “unease”  between  himself  and 
Dennis  Britton,  the  former  Chicago  Sun-Times  top  edi¬ 
tor  who  was  hired  as  editor  in  chief  over  Westergaard. 
The  departing  editor  said  he  and  Britton  lacked  the 
chemistry,  or  trust,  required  for  the  relationship  to 
work.  For  Britton  to  make  his  mark  on  the  paper,  West¬ 
ergaard  concluded,  it  was  time  to  go. 

In  a  letter  to  newsroom  workers  Sept.  26,  Wester¬ 
gaard  said  he  had  agreed  to  stay  on  for  a  while,  but  had 
done  all  he  could  for  the  transition. 

The  departure  was  hardly  surprising.  No.  1  editors 
rarely  sit  comfortably  in  No.  2  spots.  Nevertheless,  West¬ 
ergaard  said  he  and  Britton  “differ  only  slightly”  on  the 
Post's  future. 

Westergaard  reaffirmed  his  pride  in  leading  the 
paper  to  significant  gains  against  the  competing  Rocky 
Mountain  News.  He  was  deeply  disappointed  that 
management  —  publisher  Ryan  Mckibben  and  William 
Dean  Singleton,  president  and  CEO  of  MediaNews 
group,  which  manages  the  paper  —  superseded  his 
authority. 

“He  had  been  number  one  and  suddenly  he  was 
number  two,”  Britton  told  the  Rocky  Mountain  News. 
“It  was  a  very  difficult,  awkward  situation.  I  think  it  was 
the  right  decision.”  Britton  is  seeking  a  managing  editor. 

Westergaard,  44,  who  succeeded  Gil  Spencer,  a  for¬ 
mer  New  York  Daity  News  editor,  as  boss  of  the  Post 
newsroom,  plans  to  spend  more  time  with  his  famih' 
before  pursuing  career  interests  in  and  out  of  newspa¬ 
pers.  —  George  Gameau 
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BY  JODI  B.  COHEN 

Back  To 
Beirut 


Former  AP  Middle  East 
correspondent  Terry 
Anderson  returns  to  the 
site  where  he  spent 
more  than  six  years 
as  a  hostage 


Madeleine,  first  went  to 
Lebanon  to  spend  the  sum¬ 
mer  with  her  family  and 
deemed  it  safe  for  Anderson 
to  return. 

“I  couldn’t  go  back  as  a 
tourist,  that  wouldn’t  be  right, 
so  I  thought  up  this  docu¬ 
mentary  about  Lebanon,  sold 
it  to  CNN  and  we  put 
together  a  crew  and  went 
over,”  he  said.  “About  a  week 
before  I  left  for  Beirut,  I  had 
the  first  nightmare  1  had  had 
in  four  years,  sitting  right  up  in  bed  with  that  vivid 
sense  of  being  in  prison  again.” 

However,  he  felt  not  only  was  it  something  he 
had  to  do,  but  something  he  wanted  to  do,  as  well. 
Not  going  back,  he  said,  was  a  “restriction”  on  his 
life,  and  he  always  felt  like  he  had  to  go  back  at 
some  point  to  get  rid  of  that  restriction. 

“It  was  a  little  strange  flying  into  the  Beirut  air¬ 
port,  landing,  driving  through  the  suburbs  . .  .  but 
the  guns  are  gone,”  he  said.  “I  felt  pretty  safe  and  I 
didn’t  have  any  fear  for  myself,  but  it  was  very 
strange  looking  at  those  bearded  feces,  because  any 
number  of  them  could  have  been  my  guards,  and 
they  are  just  normal  people  like  me.” 

Anderson  traveled  to  the  south,  into  the  Hezbol¬ 
lah  [umbrella  group  for  Shiite  guerillas]  village,  basi¬ 
cally  covering  the  entire  country.  He  traveled  to 
Baalbeck  and  saw  the  Greek  ruins,  over  which  you 
can  see  the  prison  where  Anderson  was  held  cap¬ 
tive  for  six  years. 

“If  you  stand  on  the  ruins  and  look  up  the  hill,  just 
maybe  a  half  mile  away,  you  can  see  the  barracks 
with  which  whose  basements  I  am  very  familiar,”  he 
said.  “It  now  belongs  to  the  Lebanese  Army;  they 
threw  out  Hezbollah  a  year  or  so  ago.” 

Anderson  did  interview  Sheik  Hassan  Nasrallah, 
the  Hezbollah’s  secretary  general. 

“It  was  a  little  spooky  to  go  into  those  offices 
with  the  guards,  and  now  they  have  metal  detectors 
that  you  have  to  go  through,”  he  said,  “and  like 
before,  they  take  the  cameras  and  examine  them; 
they  are  very  suspicious  people,  for  good  reason  I 
suppose.” 

The  guards  sat  him  down  in  front  of  this  “rather 
gentle  looking  and  speaking  man  with  a  white 
beard  and  turban”  and  Anderson  said  he  heard  the 
harshest  words  spoken  very  softly. 

“I  asked  him,  ‘What  do  you  think  of  the  kidnap¬ 
ping?’  ”  he  said.  “He  said  it  was  an  individual 


Was  coming  up  an  elevator 
laving  just  arrived  at  the 
Ktel  and  one  of  you  said,  ‘Hi 
lerry,  I  heard  you  went  back 
»  Beirut.  . .  .  Are  you  crazy?’” 
fcrmer  Associated  Press  corre- 
WKJndent  Terry  Anderson  told 
a  packed  room  at  the  annual 
Associated  Press  Managing 
Editors  conference  in  Denver. 

Crazy?  “Not  exactly,  no  I  am 
not,”  Anderson  said.  “It  was  a 
decision  that  was  a  long  time 
coming  and  my  wife  and  1 
thought  about  it  for  a  while.” 

Anderson  was  taken  hostage  on  March  16,  1985 
by  Muslim  extremists  and  released  on  Dec.  4, 1991 
—  the  longest-held  of  the  92  foreigners  who  were 
kidnapped. 

Anderson  went  back  to  Beirut  recently,  not  to 
look  at  his  old  cell  or  talk  to  his  captors,  but  to  shoot 
a  documentary  for  CNN  Presents  on  how  Lebanon 
is  faring  post-war. 

“I  was  not  going  back  to  look  up  old  prison  cells, 
it  wasn’t  about 

he 

“When  you 
see  the  documen- 
tar>',  you  want  to 
know  how  I  felt 
about  that,  and  it’s 
there,  but  the  real 
purpose  was  to 
L  look  at  Lebanon,  a 

V  £  country  I  have  a 

_  ^ considerable  stake 
‘  in,  and  one  that 

like  very  much.” 

■  Terry’s  wife. 


Former  AP 
Middle  East  corre¬ 
spondent  Terry 
Anderson  walks 
with  his  wife 
Madeleine  during 
his  recent  trip 
back  to  Beirut  to 
film  a  documentary 
for  CNN  on  his 
years  as  a  hostage. 
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BY  JODI  B.  COHEN 


response  to  an  individual  situation,  talking  about 
the  17  in  Kuwait  for  whom  I  was  supposed  to  be 
exchanged,  and  he  fudged  over  the  rest.” 

Anderson  asked  him  if  he’ll  say  now  that  it  was 
wrong,  and  Nasrallah  said  no.  Anderson  then  asked 
him  if  there  are  circumstances  in  which  he  could 
conceive  of  himself  living  in  peace  with  Israel. 

“He  said  no  to  that  too,  so  they  haven’t  changed 
that  much,  their  ideas,”  he  said,  “but  they  have 
changed  their  tactics.” 

Although  the  Lebanese  frequently  apologized  to 
him,  from  those  who  “would  have  some  reason  to 
apologize”  —  nothing  whatsoever. 

He  said  the  Lebanese  are  much  more  practical 
now,  and  that’s  encouraging  for  Lebanon.  Anderson 
saw  many  old  friends  and  was  received  “magnifi¬ 
cently”  he  said. 

“I  was  on  local  television  so  I  had  hordes  of  pho¬ 
tographers  following  me  for  the  first  two  days  until 
I  told  them  to  stop,”  he  said.  “The  prime  minister 
received  us  twice  and  said  we  had  total  access  to 
whatever  we  wanted,  and  the  president  received  us 
and  spent  a  lot  of  time  with  us.” 

Anderson’s  return  meant  a  lot  more  to  the 
Lebanese,  however.  He  said  they  thought  that  if  he 
could  return,  then,“yes,  it’s  okay,  and  things  are  going 
well.” 

Downtown  Lebanon  is  being  rebuilt  and  redevel¬ 
oped  “rpeticulously  and  very  well,”  using  the 
Lebanese  energy,  focus  and  incredible  stubbomess, 
according  to  Anderson.  However,  it’s  uneven  devel¬ 
opment. 

“They  don’t  have  regular  drinking  water,  they 
have  insufficient  electricity,  not  enough  sewers,  not 
enough  roads,  not  enough  phones  . . . ,”  he  said,“and 
they  have  political  problems.  Syria  still  dominates. 
Otherwise,  they  are  running  things  with  a  light 
hand,  and  you  don’t  see  Syrians  interfering  wth 
ordinary  people.” 

Anderson  believes  peace  in  Lebanon  and  the  con¬ 
tinued  reocvelopment  depends  on  the  progress  of 
the  Middle  East  peace  talks.  Although  he  doesn’t 
believe  there’s  going  to  be  much  action  on  that 
front  for  a  while,  he  does  believe  Lebanon  will  hold 
its  own. 

Anderson  said  he  is  proud  of  the  documentary 
that  is  scheduled  to  air  Dec.  1  on  CNN  Presents.  It’s 
tentatively  called  “The  Return  to  the  Lion’s  Den”  and 
he  thinks  it  will  be  worth  watching. 

He  then  thanked  the  packed  room  of  AP  manag¬ 
ing  editors  for  never  forgetting  him  during  his 
ordeal. 

“This  is  one  particular  group  that  has  spent  a  lot 
of  time  thinking  about  me  and  has  always  warmly 
welcomed  me  every  time  I  have  come  back  to  you, 
and  I  am  always  happy  to  be  here.” 

Anderson  is  happily  married  and  still  watching 
his  child  grow  up,  whom  he  had  never  seen  before 
his  release. 

He  is  currently  teaching  at  the  Columbia  Gradu¬ 
ate  School  of  Journalism  in  New  York  City,  has 
engaged  himself  in  civic  life  in  the  city,  and  writes  a 
column  distributed  by  King  Features  Syndicate. 


Name  Of  The 
Game  Is  News 


’S  ASSCX:iATED  Press  Managing  Editor’s 
’ME)  conference  in  Denver  opened  with  words  of 
lUtion  and  some  good  news  for  the  newspaper 
lustry. 

“There  are  people  who  spend  a  lot  of  time  these 
days  wondering  about  the  future  of  newspapers,  pro¬ 
claiming  their  decline,  downM  and  death,”  said  exec¬ 
utive  editor  of  the  Detroit  Free  Press  and  APME  pres¬ 
ident  Bob  McGruder.  “In  Editor  &  PtMisher,  the 
Charlotte  Observer's  president  and  chairman  said 
we  must  save  our  own  lives  and  the  number  one 
way  to  do  that  is  give  them  news  and  they  will 
come.” 

McGruder  elaborated  by 
saying  newspapers  have  to 
give  their  readers  what  they 
find  “useful,  fresh  and  impor¬ 
tant  to  them.  It  would  be  a 
hell  of  a  lot  of  fun  if  you  pub¬ 
lished  a  newspaper  with  all 
the  articles  you  want,  written 
to  the  length  you  want, 
explored  the  way  you  think  is 
important  and  reflects  your 
view  of  the  worid,”  he  said. 


Associated  Press 
Managing  Editors 
president  tells 
members  to  do  the 
thing  that  matters  to 
readers  —  cover  news 


“But  our  survival  depends  on  smart  people  who 
spend  their  money  and  time  on  products  and  news¬ 
papers  that  serve  their  readers  best.” 

Quoting  from  another  Editor  &  Publisher  article, 
he  told  members  that  in  the  fitce  of  smaller  budgets 
and  strict  cost-cutting  measures,  most  newspapers 
were  still  projecting  gains  for  that  year,  and  that  the 
future  does  indeed  look  bright  for  newspapers  amid 
all  the  loom  and 
gloom. 

“The  best  thing 
to  do  to  bring  rev¬ 
enue  back  in  is  to 
go  back  to  the 
things  that  make  a 
difference  to  your 
readers,”  he  said. 

“That’s  news,  news 
and  news.” 

McGruder 
knows  all  about 
how  important  it  is 
because  he  has 
been  involved  in  a 
battle  to  keep  his 
own  newspaper 
alive  during  the 
more  than  year¬ 
long  strike  that 
has  hit  it  and  the 
(See  News  on 
page  52) 


'The  best  thing  to  do  to  bring 
revenue  back  in  is  to  go  back 
to  the  things  that  make  a 
difference  to  your  readers. 
That's  news,  news  and  news.' 

—  Bob  McGruder,  executive 
editor  of  the  Detroit  Free 
Press  and  APME  president 
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First  Lady 
Advises  The  Press 


worics  and  how  others  can  model  their  solution  on 
what  has  happened  across  town,”  she  said,  “because 
so  many  times  the  only  images  we  see  of  children 
are  negative  ones.” 

She  shared  a  story  with  members  about  a  black 
child  she  met  at  an  inner  city  school  in  Philadelphia. 
She  described  the  school  as  a  forbidden-looking 
place  with  barbed  wire  and  locked  doors,  but  on 
the  inside,  an  effort  to  make  the  school  a  safe  haven 
could  be  seen. 

“This  little  boy  asked  me,  ‘Why  doesn’t  anybody 
ever  say  anything  good  about  us?  Most  of  us  are 
really  trying  to  be  good  kids,  but  nobody  ever  says 
that,’  ”  she  said.  “He  then  stopped  and  said,  ‘Well,  I 
suppose  it’s  like  all  the  airplanes  that  take  off,  the 
only  ones  you  hear  about  are  the  ones  that  crash.’  ” 

Among  the  common  themes  Clinton  hears  dur¬ 
ing  her  travels  is  that  the  people  are  tired  of  the 
press  not  sa^^ing  anything  good  about  them. 

“There  is  a  lot  of  good  news  out  there  and  a  lot 
of  opportunities  to  see  a  reflection  of  that  good 
news  in  newspapers  on  a  more  regular  basis.” 

She  quoted  a  survey  completed  a  few  years  ago, 
which  concluded  that  press  coverage  of  violence 
doubled  in  the  previous  year  when  the  overall 
crime  rate  had  stayed  the  same. 

“The  crime  rate  is  actually  going  down  now,  and 
that’s  good  news,”  she  said.  “But,  America  still  feels 
they  are  awash  in  crime  and  violence,  and  children 
feel  so  much  more  insecure  than  they  should.” 


BY  MARK  FITZGERALD 


Decade  Of 
Stability 


Cl£VELAND  PLAIN  Dealer  has  negotiated  10 
years  af  labor  peace. 

In  contracts  that  are  apparently  unprecedented  in 
Ae  newspaper  industry,  the  Plain  Dealer's  unions 
agreed  not  only  to  lengthy  contracts  —  but  also  not 
to  strike  or  seek  arbitration  when  scheduled  raises 
end  six  years  into  their  contracts. 

Eight  of  tlie  nine  contracts  run  for  10  years.  The 
ninth,  covering  paper  handlers,  has  a  14-year  term. 
The  contracts  cover  approximately  900  of  the  news¬ 
paper’s  1,600  employees. 

All  the  contracts,  which  are  retroactive  to  March 
1,  provide  for  an  initial  wage 
increase  of  3-5%  followed  by 
raises  of  3%  every  15  months 
for  six  years.  At  that  time,  in 
the  year  2002,  there  will  be  a 
reopener  for  wages  and  some 
specified  fringe  benefits. 

“The  unusualness  of  the 
agreement  is  that  the  unions 
have  agreed  they  will  have  no 
ability  to  go  on  strike  or  seek 
to  arbitrate  on  economic 
issues.  Both  sides  will  negoti¬ 
ate  in  good  faith,”  said  William 
Calaiacovo,  the  Plain  Dealer's 
director  of  human  resources 
and  its  chief  spokesman  dur¬ 
ing  the  negotiations. 

“I  think  it  may  be  historic. 
Certainly  we  haven’t  been 
able  to  find  another  example,” 

he  added. 

The  extraordinarily  lengthy  contract  terms  —  one 
of  the  nine  unions,  the  paper  handlers,  signed  for 
14  years  —  reflect  the  sea  of  change  in  newspaper 
labor  relations  over  the  past  three  decades.  From 
confrontations  that  at  least  indirectly  led  to  papers 
folding  during  the  1960s  and  1970s,  newspaper 
unions  now  increasingly  .shy  away  from  strikes  and 
emphasize  job  security  as  their  most  important  con¬ 
tract  goal. 

All  newspaper  unions  these  days  are  also  watch¬ 
ing  Detroit,  where  a  strike  by  six  big  unions  will 
turn  500  days  old  Nov.  24.  "While  a  recent  Audit 
Bureau  of  Circulations  audit  indicates  the  jointly 
produced  Detroit  Free  Press  and  Detroit  News  have 
lost  35%  of  their  combined  circulation  during  the 
strike,  the  papers  have  never  missed  a  day  of  publi¬ 
cation. 

“Unions  are  looking  at  Detroit  and  saying  they 
don’t  want  to  have  it  happen  at  their  papers,”  said 


Thomas  F.  Gibbons,  a  practicing  labor  attorney  who 
is  executive  director  of  the  Center  for  Workforce 
Education  at  DePaul  University  in  Chicago. 

Gibbons  characterized  as  “risky”  to  unions  both 
the  lengthy  terms  and  no  strike/no  arbitration  eco¬ 
nomic  reopeners  in  the  middle  of  the  Plain  Dealer 
pacts. 

In  the  past  decade,  he  noted,  some  job  issues  such 
as  child  care,  fimily  leave  and  schedule  flexibility 
have  become  fir  more  important  to  employees  than 
they  were  in  the  past. 

“It’s  hard  to  predict  even 
two  or  three  years  down  the 
road  what  conditions  will  be 
like,”  Gibbons  said.  “It  seems 
to  me  a  risky  strategy  to  lock 
yourself  into  a  pattern  for  10 
years  —  especially  without 
the  ability  to  strike  or  take  a 
job  action  at  the  reopener. 

Dollars  are  always  the  most 
important  part  of  a  contract, 
and  here  you’re  taking  [job 
action  or  arbitration]  out  of 
the  equation.” 

The  contracts  were  clearly 
acceptable,  however,  to  Plain 
Dealer  union  members:  An 
average  of  94%  of  voting 
members  in  the  nine  bargain¬ 
ing  units  approved  the  pacts. 

“Given  all  the  changes  in 
the  industry,  a  10-year  con¬ 
tract  gives  us  stability  that  is 
important.  We  certainly  feel 
good  about  the  contract,”  said 
Dick  Peery,  president  of  the 
Northeast  Ohio  Newspaper 
Guild.  “We  felt  overall  the  job  stability  from  having  a 
10-year  contract  kind  of  makes  up  for  the  rest.” 

Carmen  Parise,  secretary-treasurer  of  Teamsters 
Local  743  and  president  of  the  “unity  council”  that 
jointly  negotiated  the  contracts,  hailed  the  pacts  as 
“a  first<lass  contract  for  the  best  newspaper  work¬ 
ers  in  America.” 

“It’s  really  a  classic  example  of  what  happens 
when  reasonable  leadership  on  both  sides  sit  down 
and  really’  address  the  needs  of  both  sides,”  Parise 
said  in  the  Plain  Dealer's  unbylined  article  on  the 
contracts  agreement. 

Plain  Dealer  president  and  publisher  Alex 
Machaskee  similarly  emphasized  management/labor 
(See  Stability  on  page  53) 


An  apparent 
unprecedented 
labor  pact  with 
10  unions  gives 
Cleveland 
Plain  Dealer 
guarantees  of  no 
work  stoppages 
until  2006 


"The  contracts  are  eloquent 
testimony  to  the  mutually  re¬ 
spectful  and  mature  relation¬ 
ships  we  have  with  the  unions 
and  to  an  excellent 
employment-management  en¬ 
vironment  here." 

—  Alex  Machaskee, 
Cleveland  Plain  Dealer 
president  and  publisher 
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Catch  Creates 
Tabloid  Darling 


EW  YORK  CITY  had  an  old-fashioned  tabloid  story 
conic  true  last  week  when  12-year-old  Jeffrey  Maier 
reached  over  the  right  field  fence  at  Yankee  Stadium 
and  snatched  a  fly'  ball  out  of  the  air. 

in  a  controversial  call,  umpire  Rich  Garcia  ruled 
tlic  play  a  home  run,  allowing  the  Yankees  to  win 
the'  first  game  of  the  American  League  Champi¬ 
onship  Series  with  the  Baltimore  Orioles. 

The  tabs  —  rarely  understated  —  could  barely 
contain  themselves. 

“Angel  in  the  Outfield”  proclaimed  the  New  York 
Post's  front  page  the  next  day.“Kid  Glove”  thundered 
the  New  York  Daily  News. 
PPlB  DdOBrS  Maier,  the  newspapers  said, 
was  the  “newest  Yankee  Star” 

fo  nuts  over  —  part  of  a  legacy  of  Yankee 

greats  including  Babe  Ruth, 

ing  fan  who  Lou  Gehrig,  Mickey  Mantle 

^  and  Roger  Maris. 

3d  a  Yankee  Even  the  staid  New  York 

Times  ran  a  front-page  Associ- 
laVOff  Oame  press  photo  of  Maiets 

^  ^  catch,  along  with  the  head¬ 

line:  “Winning  With  A  Boy’s 
Help,  Yankees  Make  No  Apologies ' 


ica”  and  “Live  With  Regis  and  Kathy  Lee.”The  News 
took  him  to  lunch  at  Manhattan’s  All-Star  Cafe  and 
put  him  in  front-row  seats  behind  the  Yankee 
dugout. 

A  day  later,  the  tabs  were  still  going  strong,  with 
articles  speculating  about  Maier’s  product  endorse¬ 
ment  potential.  But  while  the  frenzy  raged  in  New 
York,  sports  editors  elsewhere  watched  with  a 
degree  of  detached  amusement. 

“What’s  fascinating  is  that  you  had  [Baltimore 
player]  Roberto  Alomar,  who  broke  a  rule  and  was 
demonized,  and  then  you  had  the  kid  who  broke  a 
rule  and  was  a  hero,”  said 
William  Adee,  sports  editor  of  *‘I  dOfl’t  kTlO\ 

see  the  press  tve 

how  each  was  treated.  Maybe  OVGVbOClYCl,  1 
it  s  because  the  Idd  was  tom  f  j 

New  York,  Adee  added.  o  J 

“We’ve  been  down  that  same  SOCiCty  itl 
toad  trith  IChIcago  BuUs  play-  •  j,, 

ers]  Dennis  Rodman  and  ® 

Michael  Jordan,  and  it’s  inter-  —  GenS  Myi 
estii^  to  from  aftr  how 
The  accompa-  the  New  York  media  treated 
nying  article  said  Maier  “lived  out  every  kid’s 
dream.”  in  the  sports  section,  the  Times  headline 
announced,  “A  12-Year-Old  Legend  Is 
Bom  In  Right  Field,”  and  termed  the  nSgSoSB 
catch  the  “Play  of  the  Day  By  Little 

But  the  tabs  clearly  cornered  the 
market  on  screaming  headlines  and 
breathless  drama.  In  columns  and  arti-  1  fSlMH 
cles,  in  news  and  sports  sections,  the  : 

News  and  Post  praised  “the  kid’s  clutch  j 
play”  and  “miracle  catch”  as  if  he  were 
on  the  team’s  payroll.  j 

And  despite  Yankees  manager  Joe  ' 

Torre’s  comment  that  Maier  shouldn’t 
be  viewed  as  a  hero,  the  tabs  hinted 
that  Yankees  management  approved  of  ; 
the  boy's  interference,  with  lines  like  I  |y|||^H 
“Yanks  A  Lot  Says  Team.”  The  News 
named  Maier  the  Most  Valuable  Player  in  1 
the  series.  1 1 WBW 

Maier  caught  Derek  Jeter’s  long  fly  in  1 1 
the  bottom  of  the  eighth  inning,  as  the 
Yankees  trailed  by  one  run.The  umpire’s  ruling  left 
the  score  tied  at  4-4,  and  the  Yankees  went  on  to 
win  5-4  in  the  11th  inning. 

The  day  after  the  game,  Maier  made  the  media 
rounds,  starting  with  ABCs  “Good  Morning  Amer- 
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New  York  City's  ^ 
tabloids  praised  ’ 
12-year-old  Jeff 
Maier  in  front-page 
headlines. 
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Bill  Marimow,  managing  editor  of  the  Baltimore 
Sun,  had  no  problem  with  the  massive  news  cover¬ 
age  devoted  to  Maier. 

“It  was  an  extraordinary  event,  and  it  was  highly 
newsworthy,”  he  said.  “It  wasn’t  the  boy’s  fault. 
Because  it  had  such  a  profound  effect  on  the  out¬ 
come  of  the  game,  1  think,  instinctive!)',  it  was  big 
news. 

“  'Angel  in  the  Outfield’  —  I  think  it’s  funny,”  Mari¬ 
mow  said,  referring  to  the  Post  healdine. 

“Whoever  is  at  the  epicenter  of  that  kind  of  story, 
you’re  going  to  write  about,”  Marimow  added.  “The 
trend  of  the  tabs  is  to  lionize  him,  but  whatever  the 
tabs  did,  I  think  was  in  the  spirit  of  the  event.” 

Gene  Myers,  sports  editor  for  the  Detroit  Free 
Press  said  he  felt  sorry  for  Maier  because  “he’s  been 
sucked  into  the  media  machine.” 

“It’s  one  of  those  bizarre  things  that  happen,” 
Myers  said.  “In  some  ways  it’s  fim,  for  the  first  day  or 
two,  and  in  some  ways  it’s  unfortunate.  1  don’t  know 
if  the  press  went  overboard,  I  think  it’s  a  sign  of  soci¬ 
ety  in  general  going  overboard.” 


BY  DOROTHY  GIOBBE 


Reporter  Jailed 
For  Contempt 

lAMI  HERALD  reporter  is  serving  a  7(klay  sen- 
ice  in  jail  for  refu.sing  to  testify  about  his  inter- 
with  an  accused  murderer. 

Ige  Roger  Colton  of  West  Palm  Beach  Circuit 
Court  found  reporter  David  Kidwell  guilty  of  con¬ 
tempt  of  court  last  week  and  ordered  him  to  begin 
serving  immediately. The  penalty  stems  from  a  1S>94 
jail  house  interview  with  accused  murdered  John 
Zile,  who  prosecutors  say  killed  his  stepdaughter.  In 
the  interview,  Zile  admitted  he  was  “furious”  with 
his  stepdaughter  on  the  night  she  died. 

Prosecutors  say  that  Kidwell’s  interview,  which 
was  the  basis  of  a  Herald  story,  differs  significantly 
from  a  statement  Zile  gave  to  police,  and  that’s  why 
the  reporter  has  to  testify. 

The  Herald  initially  backed  Kidwell’s  decision 
not  to  testify',  but  in  the  end  recommended  that  he 
answer  some  of  the  prosecution’s  questions  about 
the  interview.  Florida  does  not  have  a  shield  law  to 
protect  journalists  from  being  questioned  in  court. 

SamTerilli,  general  counsel  for  the  Herald,  said  he 
believes  70  days  is  “extreme” 
and  prosecutors  have  “run 
amok,”  but  legally  it’s  no  use 
fighting  the  subpoena. 

“We  believe  as  a  matter  of 
public  policy,  that  it’s  a  bad 
idea  for  reporters  to  be 
hauled  into  court  to  testify,” 
Terilli  said.  “When  we  receive 
a  subpoena,  we  generally 


Miami  Herald 
reporter  gets  70 
days  for  refusing 
to  testify  about 
jail  house  interview 


resist  them.  But  if  you  exhaust  every'  reasonable 
option  and  are  faced  with  a  valid  court  order,  then 
absent  some  extraordinary  circumstance,  you  com¬ 
ply  with  the  law.” 

Terilli  said  the  newspaper  was  trying  neither  to 
impede  nor  to  aid  the  prosection,  and  Kidwell 
“wasn’t  a  wimess  in  this  case.This  is  a  reporter  who 
talked  to  a  defendant.” 

Paul  Zacks,  chief  assistant  state  attorney  for  Palm 
Beach  County,  said  his  office’s  policy  is  “not  to  sub¬ 
poena  unless  it  is  absolutely  essential,  and  in  this 
case,  we  felt  it  is.” 

“This  case  is  a  first-degree  murder  case  of  a  litde 
7-year-old  girl,”  Zacks  said. 

“The  husband,  John  Zile,  was 
the  one  who  actually  did  the 
beating.  He  gave  a  statement 
to  police,  and  was  somewhat 
loose  with  the  details. 

“Kidwell . . .  got  into  the 
jail  before  the  trial  and  inter¬ 
viewed  Zile,  and  he  gave  Kid¬ 
well  a  complete  story  that 
was  printed  in  the  Herald. 

The  information  Kidwell 
obtained  differed  in  signifi¬ 
cant  ways  ftom  Zile’s  version 
to  the  police,”  Zacks  added. 

“That  statement  to  Kidwell 
was  important  to  our  case.” 

According  to  Florida  case 
law,  Kidwell  has  no  option 
but  to  comply  with  the  subpoena,  because  he  has 
no  right  to  withhold  information  that  doesn’t 
involve  a  confidential  source,  Zacks  said. 

“We  cannot  get  into  the  contents  of  the  newspa¬ 
per  article  in  any  other  way  than  to  have  Kidwell  on 
the  stand,”  Zacks  emphasized.  “If  there  were  any 
other  way  we  would  do  it.” 

Terilli  dismissed  concerns  that  the  Herald's  posi¬ 
tion  will  set  a  precedent  for  reporters  to  testify. 

“That’s  a  silly  suggestion,”  he  said.  “That  ignores 
everything  that  happens  in  between.  Reporters  have 
testified,  many  of  them.  It  depends  on  the  facts.  It 
depends  on  the  case.  If  David  had  testified,  he  would 
not  be  the  first,  and  he  would  not  have  been  the 
last,”  Terilli  said. 

Reporters  “are  not  above  the  law,”  the  Herald 
attorney  pointed  out,  and  while  reporters  shouldn’t 
be  compelled  to  testify,  “w'e  don’t  believe  that  the 
press  is  empowered  to  exempt  itself.” 

The  Herald  is  paying  Kidwell’s  salary  while  in  jail, 
and  a  group  of  his  co-workers  reportedly  paid  his 
$500  fine. 

Terilli  said  that  Kidwell,  who  faces  at  least  one 
other  subpoena  in  another  jail  house  interview,  “is 
not  enthusiastic  about  serving  the  70  days,  but  he  is 
resolved.  You  have  to  give  him  a  lot  of  credit.” 

Zacks,  representing  the  state  of  Florida,  tvas  less 
sympathetic.  “Kidwell  has  chosen  to  make  himself  a 
martyr.  Every  time  a  reporter  has  been  subpoened, 
in  my  experience,  the  newspaper  or  radio,  or  what¬ 
ever,  says  the  prosecutors  are  running  amok.” 


“We  cannot  get 
into  the  contents 
of  the  newspaper 
article  in  any 
other  way  than  to 
have  Kidwell  on 
the  Stand” 

—  Paul  Zacks, 
chief  assistant 
state  attorney, 
Palm  Beach 
County,  Fla. 
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BY  M.L.  STEIN 


Dangers  Persist 
On  Latino  Beat 


Inter  American 
Press  Association 
gathering  hears 
report  of 
increased  attacks 
on  the  media 


'"'IpQRNALlSM  IS  STIIi  an  unsafe  profession  in  many 
Latin  American  and  Caribbean  nations,  but  there  are 
a  few  signs  of  improvement,  the  Inter  American 
Press  Association  (lAPA)  reported  at  its  52nd  Gen¬ 
eral  Assembly. 

In  its  semiannual  country-by<ountry  report  at 
^  the  gathering  in  Pasadena,  the  association’s  commit¬ 
tee  on  press  freedom  noted  that  in  Colombia,  for 
example,  guerilla  groups  increased  their  attacks  and 
intimidation  of  the  media,  but  there  were  no  such 
assaults  by  drug  traffickers. 

And,  the  draft  report  continued,  for  only  the  sec¬ 
ond  time  in  15  years,  no  jour¬ 
nalist  was  killed  in  that  coun¬ 
try  in  the  last  six  months 
because  of  his  or  her  woric. 

However,  in  Bogota,  two 
men  on  a  motorcycle 
attempted  to  murder  Univi¬ 
sion  TV  news  correspondent 
Raul  Benoit,  who  was  saved 
by  his  bodyguards.  He  had 
received  death  threats  for  his 
reports  on  the  Cali  drug  cartel 
contributing  to  political  cam- 
paigns. 

And,  for  the  first  time  in  several  years,  no  journal¬ 
ist  was  murdered  in  Mexico,  although  press  freedom 
was  threatened  by  kidnappings,  judicial  demands 
and  physical  attacks  against  media  employees,  the 
committee  said.  On  June  20,  provincial  government 
authorities  raided  the  daily  Momento  in  Zacatecas 
following  the  paper’s  coverage  of  a  protest  by  local 
teachers. 

In  Barbados,  the  press  hailed  Parliament’s  new 
law  to  protect  journalists,  and,  in  Paraguay,  a  court 
tlirew  out  a  libel  suit  calling  for  the  jailing  of  an  edi¬ 
tor  and  two  reporters  at  the  newspaper  .45(7  Color. 
In  other  press  gains,  a  Bolivian  opinion  poll  found 
that  journalists  were  held  in  higher  esteem  than  the 
government  or  the  Catholic  church. 

In  opening  remarks,  LAPA  President  David 
Lawrence  Jr.,  publisher  of  the  Miami  Herald,  sug¬ 
gested  that  the  atmosphere  for  press  freedom  is 
helped  by  the  fact  that  of  the  35  nations  in  the  West¬ 
ern  Hemisphere,  all  claim  democracy,  with  the 
exception  of  Cuba. 

“Some  are  strong,  some  fragile,  but  all  are  at  risk 
because  democracy  is  always  at  risk,”  he  added.  In 
the  past  seven  years,  Lawrence  said,  160  journalists 
have  been  murdered  in  the  Americas  and  more  than 
a  thousand  others  hurt  or  threatened. 

With  the  help  of  a  $1.3  million  grant  from  the 


Robert  R.  McCormick  Tribune  Foundation,  LAPA 
plans  to  launch  a  five-year  plan  to  strengthen  press 
freedom  throughout  the  Americas. 

Although  they  may  be  spared  physical  harm, 
scores  of  journalists  “in  ways  sometimes  subtle  yet 
powerful,  have  been  intimidated,”  Lawrence  said. 

Indeed,  the  committee  report  contains  numerous 
examples  of  reporters,  editors  and  publishers  being 
harassed  or  put  in  fear  of  jail  by  actions  of  govern¬ 
ments  and  courts. 

In  Venezuela,  journalists  can  be  imprisoned  for 
not  having  a  license  to  perform  their  jobs.  A  new 
telecommunications  law  from 
El  Salvador’s  Legislative 
Assembly  requires  radio  and 
TV  stations  to  join  in  a  nation¬ 
wide  hookup  when  so 
ordered  by  the  government. 

On  June  12,  the  editor  of  the 
San  Salvador  newspaper  Co- 
Latino  was  arrested  on  libel 
charges,  brought  by  a  police 
officer  after  the  paper  ran  a 
story  about  alleged  police 
corruption. 

The  (7te«ncr,  Jamaica’s  old¬ 
est  newspaper,  was  ordered 
to  pay  $2.3  million,  plus  costs, 
to  the  former  tourism  minis¬ 
ter,  who  sued  the  daily  over 
an  AP  story  alleging  he  had 
received  kickbacks  from  a 
U.S.  advertising  agency.  The 
judgment  is  on  appeal,  but 
the  committee  said  the  news¬ 
paper  would  be  “in  a  grave  position  to  meet  such  a 
liability.” 

The  Guatemalan  press  was  victimized  by  death 
and  governmental  interference.  In  April,  journalist 
Jose  Yantuche  died  from  a  beating  by  unidentified 
assailants,  and  a  colleague,  Julio  Rene  Lemus,  was 
shot  and  killed.  In  the  same  month,  the  governing 
arm  of  Congress  decreed  that  journalists  need  prior 
permission  from  the  president  or  vice  president  of 
Congress  to  gain  access  to  records  of  official  pro¬ 
ceedings. 

President  Clinton’s  signing  of  the  Communica¬ 
tions  Decency  Act  was  deemed  disturbing  in  the 
U.S.  report,  although  an  appeals  court  has  ruled  that 
the  law  violates  the  First  Amendment.  The  measure 
would  ban  the  distribution  to  children  of  “inde¬ 
cent”  material  on  the  Internet.  Also  worrisome  to 
the  committee  was  CIA  director  John  M.  Deutch’s 


"Some  are  strong,  some  frag¬ 
ile,  but  all  are  at  risk  because 
democracy  is  always  at  risk." 
—  lAPA  president  David 
Lawrence  Jr.,  publisher 
of  the  Miami  Herald 
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step  further.... 


0 


It's  6  p.iii.  Saturday  and  a 

cdls  you  at  home. 


What  do  you  do? 


You  could  (a)  schedule  a  meeting  for  first  thing  Monday  morning, 
(b)  try  to  find  a  quick  fix,  or  (c)  send  hand  signals  to  your  spouse  who 
answered  the  phone  to  say  you're  not  home.  Or  (d),  do  whatever  you  can 
to  find  a  solution,  even  if  it  takes  all  night. 


With  all  the  available  options,  we  think  that  anyone  who  chooses  (d) 
deserves  special  mention.  like  Bany  Richardson  of  our  Toronto  Marketing  &  Sales  office,  who 
spent  most  of  one  Saturday  night  and  Sunday  morning  rounding  up  a  fresh  supply  of  paper 
for  a  customer  who  was  having  a  problem.  He  found  someone  to  open  the  warehouse  and  load 
the  truck  during  the  night,  and  a  truck  driver  to  make  the  delivery  the  next  morning.  He  didn't 
get  a  wink  of  sleep,  but  the  customer  got  the  paper  he  needed  to  make  his  deadline. 

That's  what  you  do  when  you're  part  of  a  company  of  people  building  their  own  future.  People 
who  care.  People  willing  to  go  the  extra  mile  to  make  sure  their  customers  get  what  they  need. 

Or,  in  Barry's  case,  the  extra  night. 

QuaUty  Newsprint  &  Groundwood  Speciatty  Papers 


Spruce 
Falls  Inc. 


CUSTOMER  SERVICE 
P.O.  Box  100 
Kapiukasing,  Ontario 
Canada  PSN  2Y2 
US:  1  800-387  3012 
Can.:  1  800  387  S423 
Fax :  (70S)  337  9709 


MARKETING  &  SAUS 
70  York  Street,  Suite  1 720 
Toronto,  Ontario 
Canada  MS)  1S9 
Tel.:  (416)  864  -1980 
Fax:  (416)  864  1979 
US /Can.:  1  800  S6S  3021 


statement  that  in  “rare”  situations  he  would  consider 
using  journalists  as  spies. 

Canada  was  cited  for  legislation  banning  opinion 
poll  information  during  the  72  hours  before  an  elec¬ 
tion  and  a  rule  allowing  courts  to  ban  publication  of 
names  of  assault  victims  if  they  ask  for  anonymity.  In 
recent  months,  the  prohibition  has  been  used  to 
bring  several  civil  cases  against  the  media. 

“Information  is  still  a  crime  in  Cuba,”  said  the 
report’s  presenter,  Roberto  Fabricio,  news  editor  of 
El  Nuevo  Herald,  Knight-Ridder’s  Spanish-language 
daily  in  Miami. 

Fabricio,  a  Cuban  emigre,  said  media  restrictions 
were  loosened  slightly  last  year,  but  1996  has 
brought  “fierce  repression  against  independent  jour¬ 
nalists  and  their  struggling  press  agencies.” 

The  independent  journalists,  he  explained  in  an 
interview,  write  for  foreign  publications  such  as  the 
Nuevo  Herald.  Several  of  them  have  been  forced 
into  exile,  and  others  have  been  subjected  to  “sys- 
temized  repression”  that  includes  random  beatings; 
searches  of  their  homes;  confiscations  of  files;  arrests 
and  long  interrogations;  kidnappings  in  which  vic¬ 
tims  are  transported  to  remote  areas  and  left  to  walk 
miles  at  night  to  get  home. 

He  said  government  agents  harass  journalists  by 
hooking  up  an  electronic  device  that  causes  their 
phones  to  ring  every  two  minutes  day  and  night. 
Some  freelance  journalists  have  been  warned  their 
work  can  lead  to  an  eight-year  prison  sentence, 
according  to  Fabricio. 

Even  visiting  journalists  face  dangers.  Rodrigo 
Alonso,  a  reporter  for  a  Spanish-language  TV  net¬ 
work  in  Miami,  was  kidnapped,  assaulted  and 
robbed  on  a  trip  to  Havana,  he  reported.  In  captivity, 
he  was  questioned  about  why  he  was  in  Cuba, 
Alonso  added. 

Nevertheless,  Fabricio  said,  independent  Cuban 
journalists  manage  to  get  some  of  their  stories  out. 

“And  they  are  writing  without  being  paid  —  at 
least  not  immediately,”  the  Miami  editor  said. 
“Because  trade  with  Cuba  is  embargoed  by  the  U.S., 
we  can’t  send  them  a  check  or  even  open  an 
account  for  them  in  a  bank  here  since  they  can’t 
draw  it  out.” 

The  Nuevo  Herald,  Fabricio  disclosed,  waits  to 
find  someone  heading  for  Cuba  “and  we  give  him 
cash  in  American  dollars  to  carry  to  the  reporter.” 

Also  relying  on  independent  journalists  for  news 
from  Cuba  is  Carta  de  Cuba,  a  magazine  published 
in  Puerto  Rico. 

“It’s  not  easy,”  Mario  Yndale- 
cio  Garcia,  a  Carta  director, 
said.  “We  get  the  information 
by  telephone  and  they  often 
jam  the  line,”  he  said  of  gov¬ 
ernment  agents.  Some  copies 
of  the  magazine  are  smuggled 
in  to  Cuba  “but  I  can ’t  tell  you 
how,”  Yndalecio  said. 

A  Puerto  Rico-based  wire 
service,  Havana  Press,  also 
relies  on  Cuba’s  independent 
joumalists.“It’s  a  tough  life  for 
them,”  said  Sergio  Ramos,  the 
agency’s  legal  counsel.  “These 


“Information  is 
still  a  crime  in 
Cuba,”  said  the 
report's  presenter, 
Roberto  Fabricio, 
news  editor  of  El 
Nuevo  Herald, 
Knight-Ridder’s 
Spanish-language 
daily  in  Miami 


men  and  women  face  reprisals  at  any  time.  Their  j 

lives  are  in  jeopardy  every  day.” 

Danilo  Arbilla,  chairman  of  lAPA’s  press  freedom  1 

committee,  characterized  the  report  as  containing 
mixed  news. 

“We  would  very  much  like  to  be  the  bearer  of  ' 

only  good  news,  but  this  is  the  way  things  are.  This 
is  the  reality,  and  this  is  our  task.” 

A  final  report  with  possible  minor  changes  was 
expected  to  be  adopted  at  the  close  of  the  assembly. 


BY  M.L.  STEIN 

Unpunished  Crimes 
Against  Journalists 

OEC.  17, 1986,  two  liired  killers  tracked  Guillermo 
I  Isaza  as  he  made  a  U-tum  on  a  Bogota,  Colom- 

ne  assassin  fired  a  submachine  gun  eight  times 
into  the  chest  of  Cano,  publisher  of  the  daily  El 
Espectador.  He  died  instantly.  The  hit  men  sped  off 
in  a  motorcycle  whose  license  number  was  taken 
down  by  a  witness. 

Jorge  Carpio  Nicolle,  editor  and  publisher  of  El 
Grafico  in  Guatemala  City,  was  fatally  injured  on  July 
3,  1993,when  about  30  armed  and  hooded  men 
ambushed  a  caravan  in  which  he  was  traveling  and 
shot  him  four  times. 

Also  ambushed  and  killed  was  Hector  Felix 
Miranda,  co-publisher  and  columnist  for  the  weekly 
Zeta  in  Tijuana,  Mexico.  On  April  20, 1988,  as  he  was 
driving  to  woric,  a  black  TransAm  blocked  his  path. 
One  of  its  occupants  fired  a  rifle  into  Felix’s  shoul¬ 
der  and  chest,  killing  him. 

The  three  deaths  had  one  thing  in  common;  The 
murderers  got  away  and  remain  unpunished, 
although  there  are  cleariy  known  suspects. 

The  murders  are  documented  in  a  unique  pre¬ 
liminary  report  by  the  Inter  American  Press  Associa¬ 
tion  GAPA),  which  was  released  at  its  52nd  General 
Assembly  in  Pasadena  Oct.  5-9. 

The  report,  titled  “Unpunished  Crimes  Against 
Journalists,”  selects  three  countries,  Mexico,  Colom¬ 
bia  and  Guatemala,  offering  detailed  case  studies  of 
six  murders  of  newsmen  and  women  because  of 
what  they  wrote  or  broadcast. 

Among  the  160  journalists  murdered  in  the  Amer¬ 
icas  in  the  past  seven  years,  62  were  Colombians,  19 
Mexicans  and  12  Guatemalans. 

In  announcing  publication  of  the  93-page  inves¬ 
tigative  report,  the  first  of  its  kind  for  the  organiza¬ 
tion,  IAEA  President  David  Lawrence  Jr.,  publisher  of 
the  Miami  Herald,  noted:  “Because  we  focused  on 
six  cases  in  three  countries ...  it  is  tempting  to 
think  of  this  as  a  problem  of  those  three  countries. 
It  is  not.  This  situation  exists,  to  some  extent,  in 
every  single  nation  of  this  hemisphere.  If  we  are  not 
free  to  pursue  the  truth  wherever  it  takes  us,  then 
democracy  becomes  shaky  for  everyone.” 

Lawrence  termed  the  murders  an  “absolute 
(See  Crimes  on  page  52) 
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BY  DEBRA  GERSH  HERNANDEZ  AND  BILL  SCHMITT 

SPJ  Approves 
Ethics  Code 


FI  ERTWO  YEARS  of  sometimes  contentious  debate, 
the  Society  of  Professional  Journalists  has  approved 
a  ccKie  of  ethics. 

V<^te  on  the  measure  was  postponed  from  last 
yea",  when  furious  discussion  and  debate  led  mem¬ 
bers  to  a  deadlock. 

The  revised  ethics  code  was  approved  by  a  voice 
vote  during  the  group’s  annual  convention  in  Arling¬ 
ton,  Va. 

After  last  year’s  convention,  the  SPJ  ethics  com¬ 
mittee  scrapped  the  entire  code  and  started  from 
scratch,  incorporating  into  four  key  principles  what 
it  believed  to  be  the  best  from 
existing  codes,  explained 
immediate  past  ethics  com¬ 
mittee  chair  Kevin  Smith  of 
Miami  University  in  Ohio. 

The  four  principles  are: 
Seek  truth  and  report  it;  Mini¬ 
mize  harm;  Act  indepen¬ 
dently;  and  Be  accountable. 
The  reason  for  a  code  is 
simple:  to  rationalize  “why  we  do  what  we  do  and 
what  we  believe  in,”  according  to  current  ethics 
chair  Jay  Black  of  the  University  of  South  Florida  in 
St.  Petersburg. 

The  code  will  be  used  to  promote  ethical  thought 
in  the  business,  both  for  newcomers  and  established 
professionals,  particularly  those  who  may  be 
tempted  to  cross  the  line.  Black  noted  during  a  con¬ 
ference  session  explaining  the  code  prior  to  the 
vote. 

The  idea  is  to  “promote  front-end  ethics”  and  get 
people  to  think  proactively  about  ethics  decisions 
before  they  are  in  a  crisis  situation,  he  added. 

Future  discussions  will  look  at  enforcement  of  the 
code  so  that  it  does  not  become  an  “impotent  facade 
hanging  on  our  walls,”  Black  continued,  explaining 
that  corriinittee  members  and  others  felt  it  best  to 
focus  on  the  code  itself  first  and  look  at  enforce¬ 
ment  as  a  separate  issue  later. 

But  the  final  vote  by  the  membership  came  only 
after  some  last-minute  wrangling  among  chapter 
delegates  and  designers  of  the  code  over  an  effort  to 
add  enforcement  language.  The  proposal,  calling  for 
SPJ  to  “periodically  assess”  how  its  members  mea¬ 
sure  up  to  the  new  ethical  standards,  was  defeated. 

“We  want  to  immediately  distribute  the  code  to 
newsrooms,”  Black  told  the  delegates,  stressing  that 
the  code  is  intended  to  educate  and  “inspire”  jour- 


Schmitt  is  news  editor  of  American  Metal 
Market  and  a  non  voting  member  of  SPJ. 


nalists  so  that  they  can  avoid  ethical  lapses. 

Black  said  that  the  organization  would  be  consid¬ 
ering  some  format  for  regular  “exploration  of  the 
good  and  sometimes  questionable  behavior  of  jour¬ 
nalists  vis-a-vis  the  code  itself,”  as  well  as  stepped-up 
programs  and  projects  on  ethics. 

“We  might  even  rethink  the  possibility  of  some¬ 
thing  that  might  look  like  a  news  council,  but  [is]  an 
ethics  council,”  in  which  grievances  against  the 
press  could  be  aired,  he  said. 

The  SPJ  also  plans  to  conduct  a  series  of  regional 
training  sessions  about  the  new  ethics  code,  and  it 
intends  to  update  its  “Doing  Ethics  in  Journalism” 
handbook. 

The  new  ethics  code  begins  with  a  preamble, 
which  reads: 

“Members  of  the  Society  of  Professional  Journal¬ 
ists  believe  that  public  enlightenment  is  the  fore¬ 
runner  of  justice  and  the  foundation  of  democracy. 
The  duty  of  the  journalist  is  to  further  those  ends  by 
seeking  truth  and  providing  a  fair  and  comprehen¬ 
sive  account  of  events  and  issues.  Conscientious 
journalists  from  all  media  and  specialties  strive  to 
serve  the  public  with  thoroughness  and  honesty. 
Professional  integrity  is  the  cornerstone  of  a  jour¬ 
nalist’s  credibility. 

“Members  of  the  Society  share  a  dedication  to 
ethical  behavior  and  adopt  this  code  to  declare  the 
Society’s  principles  and  standards  of  practice.” 

Following  the  preamble  are  the  four  pnnciples 
and  their  definitions,  which  themselves  are  followed 
by  specific  dictates. 

♦  Seek  Truth  and  Report  It:  Journalists  should  be 
honest,  fair  and  courageous  in  gathering,  reporting 
and  interpreting  information. 

“Journalists  should: 

“Test  the  accuracy  of  information  and  all  sources 
and  exercise  care  to  avoid  inadvertent  error.  Delib¬ 
erate  distortion  is  never  permissible. 

“Diligently  seek  out  subjects  of  news  stories  to 
give  them  the  opportunity  to  respond  to  allegations 
of  wrongdoing. 

“Identify  sources  whenever  feasible.The  public  is 
entitled  to  as  much  information  as  possible  on 
sources’  reliability. 

“Always  question  sources’  motives  before  promis¬ 
ing  anonymity.  Clarify  conditions  attached  to  any 
promise  made  in  exchange  for  information.  Keep 
promises. 

“Make  certain  that  headlines,  news  teasers  and 
promoticjnal  material,  photos,  video,  audio,  graphics, 
sound  bites  and  quotations  do  not  misrepresent. 

(See  Code  on  page  51) 


Two-year  debate 
ends  with 
acceptance  of 
revised  principles 
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when  Bob  Dole  was  poised  to 
announce  Jack  Kemp  as  his  Vice 
Presidential  nominee,  FACSNET 
was  there  with  Kemp's 
biography,  speeches,  articles 
[  and  economic/tax  plans. 


When  TWA  Flight  800  exploded, 
FACSNET  editors  quickly  posted 
information  on  airline  safety, 
aviation  and  terrorism,  plus 
more  than  15  prescreened 
sources  for  reporters. 


When  news  breaks,  you  don’t  have  time  to 
learn  the  issues  and  locate  the  experts. 

Let  FACSNET  help  you.  FACSNET  harnesses 
the  Internet  for  journalists  with: 

•  daily  Ap  news  digest. 

•  relevant  background  material  on  complex 
subjects. 

•  expert  sources  online. 

•  pointers  to  prescreened  Internet  sites  with 
useful  content. 

The  next  time  a  complex  story  breaks,  you  can 
count  on  FACSNET  to  help  you  get  it  right, 
get  it  fast  and  make  it  come  alive.  That’s 
because  FACSNET  is  designed  and  supported 
by  journalists,  with  one  goal  -  to  help  you  do 
your  job  better.  All  of  this  in  the  context  of 
breaking  news  stories  through  the 
FACSNET/  news  digest. 

FACSNET  is  operated  by  the  Foundation  for 
American  Communications  (FACS)  in 
cooperation  with  the  National  Science 
Foundation’s  San  Diego  Supercomputer 
Center.  Newspaper  industry  sponsors  have 
included:  The  Detroit  News,  Los  Angeles 
Times,  Chicago  Tribune,  The  Dallas  Morning 
News,  Scripps  Howard,  Media  General, 

Cox  Newspapers,  The  Arizona  Republic  and 
Hearst  Newspapers. 

FACSNET  is  available  free  to  journalists  in 
your  newsroom  through  free  registration  at 


http://www.facsnet.org. 


http://www,facs 


Foundation  for  American  Communications 
3800  Barham  Blvd.,  Suite  409, ^Los  Angeles,  CA  90068 
213/851-7372  Fax  213/851-9186  •‘Email:  facs@facsnet.org 


Hearst  Newspapers 

is  a  cosponsor  of  FACSNET 
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Rush  to 
leave  NNA 

After  nearly  five  years  at  the 

helm  of  the  National  Newspaper 
Association, Tonda  Rush  is  ready  to 
explore  new  possibilities. 

“Personally,  I’ve  accomplished  what  I 


the  next  level,  and  I  need  to  do  some¬ 
thing  else,”  she  said. 

To  help  effectuate  a  smooth  transi¬ 
tion,  Rush  does  not  plan  to  leave  her 
post  until  the  spring  of  1 997. 

The  board’s  search  committee  will 
be  accepting  resumes  through  the  end 
of  November  and  likely  will  begin 
interviewing  applicants  in  earnest  early 
next  year. 

Rush  said  she  hopes  her  successor 
will  be  chosen  by  the  annual 
Government  Affairs  conference  in 
March,  so  they  can  work  together  dur¬ 
ing  the  transition. 


wanted  to  do  here,”  said  Rush,  president 
and  CEO  of  the  NNA,  adding  that  she  is 
still  exploring  her  future  options,  but 
they  likely  will  involve  consulting  for 
community  newspapers. 

Was  she  pushed  or  did  she  jump? 
Rush  said  she  jumped. 

“NNA  needs  someone  to  take  it  to 
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The  most  comprehensive  demographic  and 
economic  source  book  available  today! 


PRESIDENT  CUNTON  HAS  signed 
the  Electronic  Freedom  of  Infor¬ 
mation  Act  into  law. 

The  law  expands  the  30-year-old 
Freedom  of  Information  Act  to  include 
some  electronic  records  kept  by  the 
government. 
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New  hiz  section 


The  WASHINGTON  TIMES  has  intro¬ 
duced  a  new  weekly  stand-alone 
business  section. 

Published  each  Monday  in  tabloid  for¬ 
mat,  the  Washington  Business  Times 
focuses  on  local  business  coverage. 

Editing  and  planning  the  weekly  sec¬ 
tion  is  Bob  Menaker,  former  managing 
editor  of  the  Washington  Business 
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The  Editor  &  PubU^r  Market  Guide 


V.S.  Market  Forecasts  answers  the  need  for  a 
comprehensive,  affordable  single-volume  ref¬ 
erence  for  U.S.,  state,  county,  MSA  and  city 
(all  cities/towns  of  2,5(X)-t-  population)  demo¬ 
graphics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same 
research  group  that  has  established  a  reputa¬ 
tion  for  accuracy  in  the  E&P  Market  Guide, 
published  annually  since  1924  -  projection 
accuracy  proven  to  be  within  2  percentage 
points  of  actuals!  (Latest  forecast  98.2%  accu¬ 
rate!!)  You  get  population,  ethnicities,  income, 
households,  housing  by  value/rent/own,  edu¬ 
cation  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  A 
much  more!  All  for  only  $269. 


Pornography 
regulations 
added  to  bill 


A  LAW  EXR\NDING  the  definition  of 
child  pornography  wa.s  tacked  on 
to  the  omnibus  spending  bill  passed  by 
Congress  as  it  prepared  to  adjourn. 

The  Child  Pornography  Prevention 
Act  of  1996  not  only  includes  penalties 
for  computer-generated  images,  but  also 
weakens  protections  against  newsroom 
searches  in  the  Privacy  Protection  Act. 
The  new  law  adds  child  pornography  to 
classified  national  security  documents 
on  the  list  of  exemptions  to  the  law, 
which  prohibits  law  enforcement  offi¬ 
cials  from  searching  and  seizing  materi¬ 
al  in  newsrooms. 
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WRITERS S  WORKSHOP 


BY  JACK  HART 


Five  Steps  To 
High-Impact  Writing 


The  research  says  three 

things  make  a  source  credi¬ 
ble: 

1  Its  perceived  mastery  of 
the  subject. 

2  Its  perceived  similarity  to  the  audi¬ 
ence. 

3  Its  sheer  energy  —  the  enthusiasm 
and  vitality  it  projects. 

Tlie  same  standards  apply  whether 
the  source  is  a  speaker  or  a  newspaper. 
And  newspapers  can  enhance  their 
credibility  on  all  three 
counts. 

Thorough  and  precise 
reporting  convinces  readers 
that  we  know  our  stuff. 

Picking  subjects  that  the 
audience  really  cares  about 
and  writing  in  conversational 
English  helps  readers  trust 
us.  And  we  project  the  ener¬ 
gy  that  produces  high 
impact  with  crisp  design, 
graphics  and  writing. 

Fortunately,  more  energetic  writing 
is  the  quickest  and  easiest  route  to 
greater  credibility.  High-impact  writing 
flows  from  specific  techniques.  And 
almost  any  writer  can  master  five 
important  energizers  in  relatively  short 
order. 

♦  Keep  average  sentence  length 
short.  Writers  who  really  demand  atten¬ 
tion  seldom  average  more  than  17 
words  a  sentence.  Of  course,  they  vary 
sentence  length  to  add  interest.And 
they  sometimes  let  clean,  well-ordered 
sentences  run  on  for  30  or  35  words. 
But  then  they  change  gears.  A  good 
mix  contains  some  sentences  of  six 
words  or  fewer. 

Bill  Blimdell,  the  former  Wall  Street 
Journal  reporter  and  writing  coach, 
mastered  the  technique  long  ago.  Note 
this  paragraph  from  one  of  his  ASNE 
award-winning  stories: 

“The  360  Yavapai  Indians  on  this 


Hart  is  the  senior  editor  for  writing 
and  staff  development  at  the  Portland 
Oregonian. 


small  reservation,  the  shrunken  rem¬ 
nant  of  thousands  who  once  lived  on 
10  million  Arizona  acres,  have  won  their 
first  great  \dctory  over  the  white  man. 
He  wanted  to  stuff  some  $33  million 
into  their  pockets.  They  told  him  to  get 
lost.” 

♦  Seek  strong  verbs:  Nothing  adds 
energy  like  action.  And  only  verbs 
describe  action. 

Transitive  verbs  create  the  most 
ruckus.  They  take  direct  objects,  which 
generate  causal  flow.  “Its  claws 
raked  her  back.”  “He  drove 
two  runners  home.”  “The  fire 
swallowed  the  first  floor.” 

Intransitive  verbs  contain 
power,  too.  “The  tanker 
exploded  with  volcanic 
force.”  “The  skier  plunged 
into  empty  space.”“A  line 
snapped,  and  the  cargo  slid 
toward  the  rail.” 

But  linking  verbs  contain 
no  motion  and  therefore 
weaken  writing.  They  merely  state  that 
some  things  are  (or  are  not)  in  some 
way  the  same  as  others.  “The  moon  is 
blue.”  “The  contract  talks  were  tedious.” 
“'Fhe  ground  felt  spongy.” 

At  their  roots,  linking  verbs  are  only 
definitions.They  can  convey  opinion. 
But  they  can’t  transmit  real  news. 

Another  strategy  with  verbs  is  to 
avoid  turning  perfectly  good  action 
words  into  nouns.  Beware  suffixes, 
which  often  gut  the  energy  contained 
in  a  word’s  root. 

Instead  of  “gained  entrance,”  write 
“entered.”  Instead  of  “since  passage  of 
the  bond,”  write  “since  the  bond 
passed.”  Prefer  “depend”  to  “dependent.” 
and  “treat”  to  “treatment.”  Look  for 
strong  verb  roots  in  words  such  as 
“intrusive”  and  “graduation.” 

♦  Prefer  active  to  passive:  Every  writ¬ 
ing  authority  from  Orwell  to  Zinsser 
agrees  that  active  voice  adds  power 
while  passive  subtracts  it.  The  problem 
is  that  hardly  anything  generates  anxi¬ 
ety  like  writing.  And  anxiety  in  turn 
produces  timidity,  which  often  express¬ 


es  itself  in  passive  voice. 

So  we  write  that  “the  airliner  was 
struck  by  lightening,”  rather  than  “light¬ 
ening  struck  the  airliner.”  That  “more 
votes  were  cast  for  Murphy”  instead  of 
“voters  elected  Murphy.”  Or  that 
“Lewistown  was  flooded  by  the  over¬ 
flowing  river”  rather  than  “the  river 
flooded  Lewistown.” 

♦  Be  specific.  Concrete  nouns,  verbs 
and  modifiers  add  energy.  Abstractions 
let  it  float  away.  Vibrant  writers  always 
ask  themselves  if  they  can  make  each 
word  in  the  draft  more  specific  without 
sacrificing  essential  meaning.  So  they 
prefer  “audience”  to  “people  who 
attended.”  They  say  that  a  shopper 
“ambled”  through  the  mall,  rather  than 
“walked  slowly.” 

They  fill  their  writing  with  concrete 
images  that  readers  can  visualize.The 
detail  adds  weight,  and  the  weight  adds 
impact. 

♦  Cut  the  flab.  Paula  LaRoeque,  writ¬ 
ing  coach  at  the  Dallas  Morning  News, 
says  anything  that  doesn’t  add  to  a 
piece  of  writing,  takes  away.  Unneces¬ 
sary  words  deflate  impact  by  padding 
or  replacing  the  active,  precise  vocabu¬ 
lary  that  carries  core  meaning. 

Some  flab  inevitably  creeps  into  first 
drafts.  So  rewriting  should  focus  on  cut¬ 
ting  anything  superfluous.  The  simplest 
technique  is  still  the  best:  Go  through 
the  draft  word  by  word,  eliminating 
each  one  mentally  as  a  test.  If  the  sub¬ 
stance  remains  after  removing  a  word 
in  your  imagination,  remove  it  from  the 
screen. 

Another  tactic  is  to  tighten  preposi¬ 
tional  phrases  by  making  the  object  of 
the  preposition  modify  its  antecedent 
directly.  In  other  words,  write  “the 
preposition’s  object,”  rather  than  “object 
of  the  preposition.”  Replace  “the  wall  of 
the  museum”  with  “die  museum’s  wall.” 
And,  if  compressing  a  prepositional 
phrase  downplays  an  idea  you  consider 
important,  go  back  to  Technique  No.  1. 
Break  the  idea  out  into  a  separate  sen¬ 
tence. 

And  build  it  around  a  strong  verb. 


Jack  Hart 
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CIRCULATION 


BY  M.L.  STEIN 


Successful 
Joint  Effort 


By  banding  together, - 

submitting  a  voluntary^ 
ordinance,  and  hinting 
at  a  lawsuit,  a  group  of 
publications  as  dis¬ 
parate  as  the  national  newspaper 
USA  Today,  and  the  local  San  Luis 
Obispo  Telegram-Tribune  recently 
staved  off  a  restrictive  news  rack 
law. 

In  fact,  Telegram-Tribune  circu¬ 
lation  director  Jeff  Brinley  considers  the  tough 
ordinance  planned  by  three  central  California  cities 
to  be  virtually  dead. 

“It  was  a  lot  of  woric,  but  I  am  happy  to  say  you 
can  fight  city  hall,”  said  Brinley,  who  led  the  battle 
to  kill  attempts  to  adopt  a  rack  ordinance  pat- 


Newspapers 
band  together  in 
•  California  to 
stave  off  ' 
restrictive 
news  rack  law 


YALE  LAW  SCHOOL 


Knight  Fellowships  in  Law  for  Journalists 


I  often  describe  my  year  of  study  at  Yale  Law  School  as  one  of  the  most 
exhilarating  of  my  life.  It  is  hard  to  convey  what  a  change  in  thinking, 
a  fine-tuning,  a  focusing  Vve  gained  as  a  result  of  my  year  at  Yale. 

— -Jan  Hoffman,  MSL  ’91,  The  New  York  Times 

Yale  Law  School  offers  journalists  the  chance  to  step  back  from  the  press  of 
deadlines  and  learn  about  the  law  in  depth.  Our  superb  faculty,  small  classes, 
and  challenging  and  supportive  student  community  make  the  school  an  in¬ 
vigorating  place  to  study  legal  theory  and  pohcy  issues  as  well  as  day-to-day 
procedure.  Fellows  follow  the  first-year  law  curriculum,  taking  basic  required 
courses  in  the  fall  term  and  electives  in  the  spring.  Upon  successful  comple¬ 
tion  of  the  program,  fellows  receive  the  degree  of  Master  of  Studies  in  Law. 

Yale  Law  School  gives  full-tuition  grants  to  fellows,  provided  they  return 
to  joumahsm  after  the  program.  In  addition,  for  the  last  several  years,  the 
Knight  Foundation  has  generously  provided  stipends  of  up  to  $25,000  for 
fellows’  hving  expenses. 

Apphcations  for  1997—98  are  due  by  January  10,  1997.  For  further  infor¬ 
mation,  please  write  to  Fellowships  in  Law  for  Joumahsts,  Yale  Law  School, 
P.O.  Box  208215,  New  Haven,  Connecticut  06520-8215 


temed  after  the  one  in  the  tony 
resort  city  of  Carmel,  Calif.,  which 
is  considered  among  the  most 
binding  in  the  country. 

The  move,  according  to  Brinley, 
started  with  the  San  Luis  Obispo 
City  Council  and  attracted  the 
interest  of  the  nearby  communities 
of  Pismo  Beach  and  Atascadero. 

San  Luis  Obispo’s  city  manager 
invited  representatives  of  the 
Telegram-Tribune,  along  with  those  of  the 
Chamber  of  Commerce  and  the  Business 
Improvement  Association,  to  a  city  hall  meeting 
where  copies  of  the  Carmel  ordinance  were  dis¬ 
tributed.  The  mayor,  Brinley  said,  wanted  it  imple¬ 
mented. 

-  “They  complained  about 

-  free  publications  causing  a 

mess  on  the  streets  and 
-r  thought  the  Carmel  system 

was  the  way  to  go,”  Brinley 
recalled. 

rnalists  Carmel  mea¬ 

sure  sets  tight  limitations  on 
color,  size,  placement  and 

r  .1  .  the  number  of  vending 

of  the  most  .  .  ® 

machines. 

thinking,  gyj  Brinley  had  come  pre- 

t  Yale.  pared  for  the  conference.  He 

brought  a  copy  of  “A 
Proposal  for  Voluntary 

,  r  Action,”  developed  by  the 

m  the  press  of  ^  t.  ^  • 

^  Northern  Division  of  the  Cal 

y,  small  classes.  Western  Circulation 

school  an  in-  Managers  Association 

as  day-to-day  (CWCMA),  buttressed  with 

ig  basic  required  to  fit  the  local 

£ ,  ,  situation.” 

css  comp  e  called  Mark 

tudies  in  Law.  Olson,  circulation  director  of 

led  they  return  the  Monterey  County 

al  years,  the  Herald,  who  was  all  too 

$2  5  000  for  familiar  with  the  rack  law  in 

nearby  Carmel. 

Olson,  who  said  the  ordi- 
further  infer-  nance  was  adopted  before 

le  Law  School,  his  arrival  at  the  Herald,  told 

Brinley  that  it  was  a  “real  bur¬ 
den  on  us.” 

I  Brinley  quoted  Olson  as 
_  I  adding;  “Not  only  was  it 
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expeasive  to  buy  the  racks  to  conform 
to  the  regulation,  the  units  that  the  city 
designed  are  unattractive  and  a  magnet 
for  trash  from  tourists.  In  addition,  main¬ 
tenance  of  the  units  has  fallen  way 
short  of  promises.” 

Finally,  the  Tribune-Telegram  manag¬ 
er  enlisted  the  support  of  circulation 
directors,  publishers  and  independent 
distributors  for  the  Los  Angeles  Times', 
USA  Today-,  Santa  Maria  Times',  the 
alternative  New  Times  in  San  Luis  Obis¬ 
po;  Santa  Barbara  News-Press',  Homes 
magazine;  and  the  Five  Cities  Times- 
Press  Recorder  xahnoyo  Grande.The 
group  held  two  private  strategy  sessions 
while  negotiating  with  the  council. 

The  partnership  was  important, 
Brinley  asserted,  but  he  doubted  the 
effort  would  have  succeeded  without 
the  submission  of  the  “voluntary  ordi¬ 
nance”  to  city  officials 

The  CWCMA  proposal  specifies  that 
no  rack  will  exceed  four  feet,  two  inch¬ 
es  in  height,  two  feet,  six  inches  in 
width  or  one  foot,  eight  inches  from 
front  to  back.  No  modular  machine  will 
exceed  four  feet,  eight  inches  in  width 
from  side  to  side. 

The  units  may  display  the  newspa¬ 
per’s  logo  and  color  rack  cards,  but  will 
not  advertise  any  other  product.The 
owner’s  name,  address  and  phone  num¬ 
ber  is  to  be  “clearly  visible.” 

The  specifications  also  include  the 
follo\\’ing: 

♦  The  owner  will  be  responsible  for 
the  maintenance  of  news  racks,  which 


must  be  kept  in  a  “neat,  attractive,  clean 
condition  and  in  good  repair  at  all 
times.” 

♦  Each  rack  will  be  secured  in  accord¬ 
ance  with  the  manufacturer’s  require¬ 
ments. 

♦  No  machine  will  be  attached  to  any 
city  property  except  the  sidewalk  and 
none  will  be  joined  to  private  property 
without  the  owner’s  consent. 

♦  No  publisher  will  leave  a  rack  imser- 
viced  or  unattended  for  more  than  30 
days. 

The  voluntary  offering,  plus  the  soli¬ 
darity  of  the  opposing  newspapers, 
appeared  to  convince  the  council  to 
drop  plans  for  the  ordinance.  But  to 
make  sure  of  its  disappearance,the  part¬ 
ners  indicated  they  would  go  to  court  if 
the  regulation  was  enacted. 

The  Five  Cities  Times-Press  Recorder 
carried  the  headline:  “Newspaper  will 
sue  if  ordinance  passes.” 

“That  did  the  trick,”  Brinley  said. 
“Neither  we  nor  the  city  signed  our 
document,  but  we  haven’t  heard  a  peep 
from  the  city  council  in  a  year.” 

In  an  unrelated  matter  involving  news 
racks,  the  U.S.  Court  of  Appeals  in  San 
Francisco  upheld  a  California  ban  on 
the  sale  of  pornographic  material  from 
sidewalk  boxes. 

The  three-judge  panel  decided  the 
ban  does  not  violate  the  constitutional 
rights  of  persons  who  publish,  sell  or 
buy  the  sex  publications. 

Judge  Ferdinand  Fernandez  wrote: 
“The  state’s  compelling  need  to  protect 


children  from  these  publications  has 
been  satisfied  by  the  use  of  a  statute 
which  accomplishes  this  purpose  with 
a  precision  that  protects  our  First 
Amendment  interests.” 

Attorney  Stanley  Fleishman,  repre¬ 
senting  publishers,  vendors  and  one 
consumer,  contends  there  is  no  evi¬ 
dence  children  purchased  porno  publi¬ 
cations. 


New  Format 

The  ROCKLAND  JOURNAL-NEWS, 
Gannett  Suburban  Newspapers’ 
daily  newspaper  serving  Rockland 
County,  N. Y,  has  introduced  a  number 
of  changes  and  new  features. 

In  addition  to  moving  all  of  the  local 
news  from  the  former  “Rockland”  sec¬ 
tion  to  the  first  section  of  the  newspa¬ 
per,  the  Journal-News  now  offers  more 
comprehensive  local  reporting  and  per¬ 
spectives  on  what’s  making  news, 
including  “Crossroads,”  a  town-by-town 
report.  More  timely  announcements  of 
weddings  and  engagements  will  appear 
in  the  first  section  of  the  newspaper. 

A  new  “Today”  section  will  feature 
headlines  from  New  York,  the  nation, 
and  the  world.  Section  highlights  will 
include  a  complete  summary  of  the 
day’s  news,  plus  “News  in  Focus”  — 
a  closer  look  at  important  news  devel¬ 
opments.  On  Sundays,  the  newspaper 
will  feature  expanded  television  listings, 
with  easy-to-read  grids. 


Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  give  you  the 
competitive  advantage. 


Comprehensive,  localized  PI usCode®  cover¬ 
age  in  your  TV  listings  attracts  readers  and 
gives  you  that  extra  edge  over  other  TV  listings 
publications.  With  VCR  Plus+®,  your  paper  provides  the 
information  readers  need  and  the  convenience  they  want. 


^Medial 


CELEBRATING  5  YEARS  OF  HELPING  YOU  SERVE  YOUR  READERS 


VCR  Phis + (8)  ok)  PlusGxIe®  on  trodemorics  of  oomstor  Devetopmefit  Corporofion.  1 996  Gemslor  Oevenpinent  Corpofotion 
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GLENHARN, 

new  business  man¬ 
ager,  southern 
region,  at 
Newspapers  first, 
has  been  named 
an  account  mam^- 
er  in  the  Dallas 
office  of  Landon 
Associates  Inc. 


GUSNHAMtN 


RAY  BRVETT,  transportation  and  fleet 
manager  at  the  San  Jose  Mercury  News, 
has  been  named  circulation  director  at 
the  Toledo 

Earlier,  he  was  director  of  transporta¬ 
tion  and  distribution  at  the  San 
Francisco  Ommide  and  Examiner. 

DIANE  BERRY  PARDEE,  corporate 
communication  director  at  Journal 
Register  Co., Trenton,  N.J.,  has  been  pro¬ 
moted  to  vice  president  of  corporate 
communications. 

CHAREES  S.  PVKANECZ,  editor  at 
the  Norristown,  Ri.,  Times  Herald,  vras 
named  corporate  editorial  director  at 
Journal  Register. 

FLOREN€E  DZWONCZYK,  human 
resources  manager  at  J.W  O’Connor  & 
Co.  Inc.,  was  appointed  director  of 
human  resources  at  Journal  Register. 

LORI  PHOENIX,  promotion  director 
at  the  Trenton,  N.J.,  Trentonian,  was  pro¬ 
moted  to  corporate  art/promotion  man¬ 
ager. 

ED  GAYDOS,  advertising  director  at 
the  Altoona  (Pa.)  Mirror,  was  named 
assistant  corporate  advertising  director. 

LARRY  CARLIN,  formerly  a  consult¬ 
ant  with  Bolton  Associates  and  assistant 
information  systems  director  with 


RAY  BRVETT 


DIANE  BERRY 
PARDEE 


Deloitte  &  Touche,  was  appointed  assist¬ 
ant  director  of  information  services  at 
Journal  Register. 

CHRIS  MARTINEZ,  a  senior  .staff 
accountant  at  Tribune  Media  Services, 
Chicago,  ni.,  becomes  a  senior  account¬ 
ant  at  Journal  Register. 

LACHLAN  MURDOCH,  25,  deputy 
managing  director  of  News  Ltd.,  the 
Australian  unit  of  News  Corp.,  has  been 
named  managing  director. 

He  succeeds  KEN  COWLEY,  who 
remains  a  director  of  News  Corp.  and  a 
member  of  its  international  executive 
committee. 

GARY  S.  JONES,  39,  editor  at  the 
Eatonton  (Ga.)  Messenger,  has  been 
appointed  managing  editor  at  the 
Elbert  County  Examiner,  Elberton,  Ga. 

MICHAEL  W.  HENRY,  44,  mailtet- 
ing  director  and  sales  manager  at 
SouthComm  Publishing  in  Cumming 
and  Statesboro,  Ga.,  was  named  adver¬ 
tising  manager  in  Elberton. 

ROBERT  W.  ROGERS,  vice  president 
of  operations  at  Richmond  Newspapers 
Inc.,  Richmond, Va.,  has  been  appointed 
vice  president  of  operations  for  the 
Media  General  publishing  division. 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 

^  ifins  r.ni  ONiAi  parkway  .riiitp^ivi  ^ 


1605  COLONIAL  PARKWAY.  SUITE  200 
INVERNESS,  ILLINOIS  60067-4732 


CHAREES  PVKANECZ 


Richmond,  Va. 

The  newly 
established  posi¬ 
tion  will  be 
responsible  for  all 
equipment,  sup¬ 
ply,  safety  and 
environmental 


The  Atlanta  Journal  and  Constitution 
has  promoted  and  reassigned  several 
key  editors  now  that  its  major  Olympic 
coverage  efforts  have  ended. 

JAMES  A.  MALLORY,  news  person¬ 
nel  manager,  was  named  assistant  man¬ 
aging  editor/nights. 

ANGELA  TUCK,  an  assistant  fea¬ 
tures  editor,  was  appointed  news  per¬ 
sonnel  manager. 

She  will  assume  the  duties  of  over¬ 
seeing,  recruiting  and  hiring  the  news¬ 
room  staff. 

MICHAEL  SCHWARTZ,  training 
editor,  was  named  manager  of  news 
administration  and  training.  He  will  con¬ 
tinue  to  oversee  the  newsroom’s  train¬ 
ing  program,  as  well  as  the  added 
responsibilities  of  managing  the  news¬ 
room  budget. 

THOMAS  OLIVER,  assistant  manag¬ 
ing  editor/Olympics,  was  appointed 
assistant  managing  editor/projects  and 
investigations. 

He  will  be  leading  a  new  investiga¬ 
tive  team. 

JOHN  REETZ,  assistant  managing 
editor  of  news  operations,  will  become 
more  involved  with  moving  the  news¬ 
room  toward  total  pagination. 

He  will  supervise  the  copy  desks, 
news  page  designers,  and  oversee  any 
newsroom  production  and  technology 


KEITH  HERNDON,  administrative 
editor  at  the  Atlanta  Journal  and 
Constitution,  resigned  and  has  been 
named  director  of  operations  for  the 
newly  organized  Cox  Interactive  Media 
Inc.,  which  will  oversee  all  Cox  online 


ROB  ROBERTS,  40,  local  editor  at  the 
Junction  City,  Kan.,  Daily  Union,  has 
been  promoted  to  news  editor. 

DAVID  YELLAND,  editor  of  the  busi¬ 
ness  section  at  the  New  York  Post,  has 
been  named  deputy  editor. 
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Belo  offers 
free  air  time 

A.H.  belo  core  has  offered  to  pro¬ 
vide  free  air  time  on  its  seven  TV 
stations  to  candidates  for  statewide  office, 
something  the  major  networks  recently 
granted  to  presidential  hopefuls. 

FCC  chairman  Reed  Hundt 
announced  the  initiative  in  a  speech 
Sept.  24  to  broadcasters  and  cable  oper- 
ators.'fhe  Federal  Communications 
Commission  said  it  represents  the  first 
free  time  for  local  races  granted  by  a 
commercial  TV  station  group. 

The  proposal  by  the  Dallas-based 
company  would  give  candidates  five- 
minute  blocks  of  time  for  unfiltered 
statements,  allowing  them  to  speak 
directly  to  voters  in  their  regions. 

“I’m  applauding  it  like  crazy,”  Hundt 
told  reporters  afterward.  “I  said  in  the 
spieech  I  hoped  it  was  contagious.  It’s 
absolutely  a  voluntary  act.  I’m  not  talk¬ 
ing  about  us  doing  anything  by  way  of 
rule-making  during  the  election.” 

Richard  F.  Wiley,  an  outside  attorney 
for  Belo,  said  the  company  filed  with 
the  FCC  Sept.  23  for  permission  to  offer 
the  free  time.  The  approval  process 
should  take  several  weeks,  he  said. 

The  issue  of  free  TV  time  for  candi¬ 
dates  became  an  issue  earlier  this  year 
when  Rupert  Murdoch  pledged  to  pro¬ 
vide  time  to  presidential  candidates  on 
his  Fox  TV.  It  initially  drew  mixed 
reviews,  but  the  other  major  networks 
have  since  agreed  to  similar  proposals. 

Under  the  Belo  plan,  candidates  for 
the  House,  Senate  and  governor  would 
be  given  time. 

Belo,  publisher  of  the  Dallas  Morning 
News,  has  TV  stations  in  Dallas,  Houston, 
Seattle,  New  Orleans,  Sacramento,  Calif., 
Norfolk,  Va.,  and  Tiilsa,  Okla. 

An  aide  to  Hundt  said  the  only  other 
station  to  have  a  similar  proposal  is 
Chicago’s  WITW,  a  noncommercial  sta¬ 
tion  that  is  part  of  the  Public  Broad¬ 
casting  Service. 

Wiley,  the  Belo  attorney,  said  the  sta¬ 
tion  owner  made  the  proposal  because 
it  believes  public  education  in  local 
races  is  important. 

To  avoid  favoritism  on  the  part  of 
individual  stations  in  selecting  candidates 
who  will  receive  the  free  time,  Hundt 
said  objective  safeguards  will  be  used. 
He  did  not  specify  what  they  would  be. 
Hundt’s  speech  touched  on  the  need 


for  companies  that  benefit  from  the 
public  airways  to  operate  to  some 
degree  in  the  public  interest.  He 
warned,  however,  that  government 
should  be  careful  not  to  hurt  media 
companies’  ability  to  compete  economi¬ 
cally.  —  AP 

Ross  invests 
in  weekly  group 

News  communications  inc., 

publisher  of  a  number  of  New 
York  weekly  newspapers,  announced 
that  Wilbur  L.  Ross  Jr.,  senior  managing 
director  of  Rothschild  Inc.,  will  become 
the  CEO  and  chairman  of  the  executive 
committee. 

The  announcement  was  made  by 
Jerry  Finkelstein,  chairman  of  the  com¬ 
pany’s  board  of  directors.  Michael 
Schenkler  will  remain  as  president  of 
the  company. 

Ross,  who  will  remain  at  Rothschild, 


and  a  group  of  co-investors  are  invest¬ 
ing  $2  million  in  the  company  through 
the  purchase  of  200,000  shares  of  a 
new  class  of  $10  convertible  preferred 
stock,  which  will  be  convertible  into 
1  million  shares  of  common  stock.The 
investors  also  will  receive  warrants  to 
purchase  800,000  shares  of  common 
stock,  which  will  be  exercisable  at  $2 
per  share  for  five  years. 

Don*t  show 
Dole's  fall 

JUST  OVER  HALF  (51%)  of  the  respond- 
I  ents  to  the  latest  survey  by  the  Pew 
Research  Center  for  the  People  and  the 
Press  believe  the  press  should  have 
avoided  showing  pictures  of  presiden¬ 
tial  candidate  Bob  Dole’s  fall  from  a 
platform  during  a  campaign  stop. 

Forty  percent  of  respondents  said  the 
pictures  were  newsworthy,  2%  did  not 
see  them,  and  7%  offered  no  opinion. 


Thompson  Newspapers 

has  sold 


Lock  Haven  (PA)  Express 

(Daily  Circulation  10,200) 
to 

Ogden  Newspapers 

We  are  proud  to  have  represented 
Thompson  Newspapers,  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


C  WO&O  Names 
New  President 

Doug  0LSS0N,WH0  is  Cresmer,  “It’s  important  for  our  clients  to  understand  a 

Woodward,  O’Mara  &  Ormsbee  participate  in  our  vision  for  the  future,”  Oisson  s 

Inc.’s  (CWO&O)  new  president,  is  “We’re  currently  in  the  process  of  analyzing  t 

optimistic  about  taking  the  newspa-  structure  of  our  company  to  see  if  we’re  resoun 
per  ad  rep  firm  into  the  future.  properly  for  our  clients’  needs.  We  will  assess  th 


Oisson 
elevated  to 
replace 
Mike  Veitch 


Doug  0LSS0N,WH0  is  Cresmer, 
Woodward,  O’Mara  &  Ormsbee 
Inc.’s  (CWO&O)  new  president,  is 
optimistic  about  taking  the  newspa¬ 
per  ad  rep  firm  into  the  future. 
Oisson,  who  has  been  with  CWO&O  for  the  past 
two  years,  was  previously  executive  vice  president 
of  national  sales.  He  replaces  Mike  Veitch,  who  left 
the  top  CWO&O  position  in  July  to  become  presi¬ 
dent  of  the  Boston-based  Community  Newspaper 
Co.  (CNC),  after  CNC’s  parent  firm.  Fidelity 
Investments,  made  an  equity  investment  in  the  rep 
firm.  Veitch  is  still  the  con¬ 
trolling  shareholder  of 
CWO&O. 

Oisson  was  aware  that  he 
was  being  considered  for  the 
position,  as  the  owners, 

Veitch  in  particular,  spoke 
with  him  for  about  a  month 
during  the  search  for  a  new 

president. 

“I’m  very  pleased  and  excited  that  he  chose  me,” 
said  Oisson. 

“As  all  of  our  clients  have  come  to  know,  Doug 
demonstrates  the  leadership  characteristics  we  are 

_  looking  for  in  our  president,” 

Veitch  said.  “We  are  fortunate 
in  having  a  number  of  quali¬ 
fied  candidates  to  choose 
from. To  those  who  know 
him  well,  it  comes  as  no  sur¬ 
prise  that  Doug  came  out  on 
top  of  the  list.” 

Oisson  said  that  in  the 
short  term,  he  would  like  to 
re-establish  contact  with 
existing  clients  who  may  or 
may  not  know  him  very  well, 
and  to  lay  out  a  very  detailed 
plan  to  grow  the  company. 

_  -  “Our  first  priority  and 
'It's  important  for  our  clients  to  main  focus  at  CWO&O  is 
understand  and  participate  in  increasing  sales  for  all  of  our 
our  vision  for  the  future.  We're  client  newspapers,”  he  added, 
currently  in  the  process  of  Oisson  explained  he’s 

analyzing  the  structure  of  our  been  involved  in  establishing 
company  to  see  if  we're  CWO&O’s  “current  vision”  for 

resourced  properly  for  our  many  months  now,  and  he 

clients'  needs."  plans  to  continue  on  imple- 

—  Doug  Oisson,  menting  the  plans  Veitch  set 
president,  CWO&O  into  motion  earlier  this  year. 


“It’s  important  for  our  clients  to  understand  and 
participate  in  our  vision  for  the  future,”  Oisson  said. 

“We’re  currently  in  the  process  of  analyzing  the 
structure  of  our  company  to  see  if  we’re  resourced 
properly  for  our  clients’  needs.  We  will  assess  the 
changes  needed  to  be  made  to  improve  customer 
service  and  productivity,”  Oisson  said. 

Oisson  is  based  in  CWO&O’s  Dallas  office, 
where  he  will  remain  instead  of  moving  to  the 
firm’s  Chicago  office  where  Veitch  was  based 
before  moving  to  Boston.  Oisson  said  he  speaks  on 
the  phone  with  Veitch  several  times  a  week,  and 
plans  to  travel  to  Boston  regularly  for  board  meet¬ 
ings. 

Included  in  CWO&O’s  plans  are  ways  to  grow 
revenues  for  the  firm’s  client  newspapers  in  non- 
traditional  areas.  Oisson  wants  CWO&O  to  partici¬ 
pate  in  new  ventures  that  client  papers  might  take 
on,  such  as  online  services  and  niche  publications. 

“I’m  very  optimistic  about  what  our  company 
can  accomplish.  I’ve  stepped  into  a  position  that 
has  plenty  of  opportunity  in  front  of  it.  I’m  very 
excited  about  seeing  those  opportunities  through,” 
Oisson  said. 


React  Joins  To 
Offer  Scholarships 

JpEACT  MAGAZINE  AND  the  New  World 
jTv  Foundation  will  award  five  $20,000  college 
scholarships  annually  to  teenagers  who  have  made 
a  major  contribution  to  their  community,  the  nation, 
or  the  world. 

“The  purpose  of  the  react  Take  Action  Awards  is 
to  help  the  young  idealists  of  today  become  the 
leaders  of  tomorrow,”  said  Lee  Kravitz,  editor  of 
react. 

The  $100,000  annual  fund  is  being  provided  by 
New  World’s  Gardner  Fund,  which  is  in  honor  of 
Barbara  Gardner,  the  first  woman  graduate  of  the 
Stanford  Engineering  School. 

Participants  must  be  between  the  ages  of  12  and 
17.  Judges  come  from  an  advisory  board,  which 
includes  Marian  Wright  Edelman,  the  founder  of  the 
Children’s  Defense  Fund;  Steve  Kerr,  a  guard  for  the 
Chicago  Bulls;  Bill  Moyers,  journalist  and  author; 
James  Webb,  fonner  secretary  of  the  Navy;  and  Elie 
Wiesel,  Nobel  laureate. 

All  entries  must  be  received  by  Dec.  2, 1996,  and 
winners  will  be  announced  March  1997. 
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N.Y.  Times 
Celebration 

Media  and  PUBUSHING  leaders 
gathered  recently  at  the  Museum 
of  Modem  Art  to  celebrate  the  100th 
anniversary  of  the  New  York  Times 
Magazine. 

The  museum  was  decorated  Sept.  25 
with  50  covers  from  the  magazine’s  cen¬ 
tennial  year,  as  well  as  covers  of  three 
commemorative  issues  published  to 
honor  its  birth. 

The  first  two  special  issues  featured 
notable  articles  and  photographs  from 
5,000  past  editions.The  last  —  the  maga¬ 
zine’s  biggest  in  15  years  at  218  pages  — 
focused  on  the  future. 

The  special  issue  was  called  “The  Next 
Hundred  Years:  Looking  Forward, 
Looking  Back,”  and  was  distributed  as 
part  of  the  Sept.  29  newspaper. 

Adolph  S.  Ochs  acquired  the  New  York 
Times  in  1896.  Three  weeks  later,  he 
founded  the  magazine. 

He’s  also  credited  with  starting  the 
Sunday  Book  Review. 

Some  of  the  magazine’s  most  notable 
contributors  and  their  topics  included 
Wilbur  Wright  on  his  flying  machine, 
Winston  Churchill  on  hunting  lions,  and 
Grandma  Moses  on  Thanksgiving. 

“It’s  not  only  that  it’s  lasted  100  years,” 
said  Mortimer  Zuckerman,  publisher  of 
the  New  York  Daily  Neu’s  and  U.S.  News 
&  World  Report. “It's  lasted  100  years  at  a 
level  of  quality  that  is  rare.  It’s  that  com¬ 
bination  of  longevity  and  quality  that 
makes  it  unique.”  —  AP 

Blind  Box 
Advertiser 
Investigated 

An  electrical  contractor, 

who  placed  a  “blind  box  ad”  in  the 
Evansville  (Ind.)  Courier,  is  under  inves¬ 
tigation  by  the  National  Labor  Relations 
Board  (NLRB)  for  alleged  employment 
violations. 

Larry  Bish,  who  owns  a  small  electri¬ 
cal  contracting  firm,  said  a  federal  deci¬ 
sion  to  force  the  newspaper  to  reveal  his 
identity  also  has  caused  him  harassment 
from  union  members. 

Bish  placed  advertisements  seeking 
electricians  in  June.  Several  members  of 
the  International  Brotherhood  of 
Electrical  Workers  responded  to  the  ads. 


but  were  not  offered  employment.  The 
union  then  filed  charges  with  the  NLRB, 
claiming  members  were  unlairly  denied 
employment  because  of  their  union  affil¬ 
iation. 

The  NLRB,  as  part  of  its  investigation, 
served  the  newspaper  with  a  subpoena, 
seeking  to  learn  the  identity  of  whoever 
placed  the  ads. 

“Blind  box”  advertisements  do  not 
name  the  advertiser,  but  ask  readers  to 
respond  to  a  box  number. 

In  this  case,  the  numbers  were  in  care 
of  the  Evansville  Courier  Co.,  wich  for¬ 
warded  any  replies  to  the  advertiser. 

The  newspaper  fought  to  keep  the 
advertiser’s  identity  confidential.  U.S. 
District  Court  Magistrate  Judge  William 
G.  Hussmann  Jr.,  however,  ruled  it  must 
comply. 

Hussman’s  ruling  was  only  a  recom¬ 
mendation,  but  no  objections  have  been 
filed  and  the  paper  has  already  complied 
with  the  subpoena.  U.S.  District  Court 
Judge  Gene  Brooks  is  now  expected  to 
officially  prepare  an  order. 

The  paper’s  attorneys  claimed  the 
paper  shouldn’t  be  forced  to  reveal  who 
placed  the  advertisement  because  of 
laws  that  protect  reporters  from  having 
to  reveal  confidental  sources. 

Hussman  wrote  that  no  such  protec¬ 
tion  applies. 

“Even  if  the  privilege  exists,  it  applies 
to  ‘confidential  sources’  and  ‘confidential 
information,’  which  a  journalist  possess¬ 
es,”  Hussman  wrote.  “The  placing  of  a 
classified  advertisement  is  a  type  of  com¬ 
mercial  activity  . . .  that  has  little  or  noth¬ 
ing  to  do  with  news  gathering. ...” 

—  AP 

Parade  Names 
Quigley  Ad 
Vice  President 

PETER  J.  QUIGLEY  was  appointed 
vice  president/advertising  director 
of  Parade  Magazine. 

Before  joining  Parade,  Quigley  was 
director  of  sales  and  marketing  for  3M 
Media  Networks  Inc.,  an  independent 
national  sales  organization.  He  joined  3M 
20  years  ago  as  sales  development  man¬ 
ager  in  Chicago. 

Quigley  started  his  publishing  career 
in  1967  as  a  sales  representative  for 
Addiston-Wesley  Publishing  Co., and  later 
worked  as  an  advertising  manager  for 
Petersen  Publishing  Co. 


Big  Help 
Wanted  Section 

The  boston  globes  Help  Wanted 
section  for  Sunday,  Sept.  8,  totaled 
127  pages  of  ads,  making  it  the  paper’s 
largest  help  wanted  section  since  the 
late  1980s. 

The  section  contained  more  than 
3,700  ads,  with  59  color  ads,  which  is  a 
record  for  color  help  wanted  advertising. 
It  was  the  second  of  two  help  wanted 
“Recruitment  Specials”  that  ran  this  year 
—  the  first  one  ran  in  January  and  con¬ 
tained  124  pages  of  ads. 

Canceled 
Debate  Promo 
Items  Delivered 

PROMOTIONAL  ITEMS,  MEANT  to  be 
distributed  to  the  press  at  the  first 
presidential  debate  in  St.  Louis,  did  not 
go  to  waste  despite  the  fact  the  debate 
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You’d  boner  believe  it! 

Examine  your  weather  page  closely. 

If  it’s  not  from  AccuWeather,  there  are 
probably  problems  with  accuracy, 
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make  your  weather  page  the  best?  . 

Call  800-566-6606  for  details.' 


:»itVUFn 


Accu  m 

The  World's  Weather  Leader  ^ 


America'West  Booth  '85-86 


October  19, 19%  ■  Editor  &  Pubusher  3J 


ADVERTISiNG/PROMOTION 


site  was  abruptly  changed. 

The  first  debate  was  slated  to  occur  at 
Washington  University,  but  Clinton  and 
Dole  agreed  to  change  the  site,  leaving 
the  university  with  enough  promotional 
T-shirts,  tote  bags,  and  pins  for  about  500 
reporters,  explained  Fred  Volkmann,  vice 
chancellor  for  public  affairs  at 
Washington  University. 

Volkmann  said  it  was  more  cost  effi¬ 
cient  for  the  university  to  order  these 
items  in  advance. 

He  said  that  altogether  the  items  w^ere 
not  expensive  —  maybe  four  or  five  dol¬ 
lars  a  person.  So  Volkmann  got  a  list  of 
the  reporters  who  were  slated  to  attend 
the  debate,  and  sent  them  a  kit  of  these 
items,  anyway. 

“The  bottom-line  reason  we  did  this  is 
to  be  the  same  friendly  people  we 
always  are  —  we  wanted  to  be  good 
hosts,”  remarked  Volkmann. 

Volkmann  commented  that 
Washington  University  got  a  debate  in 
1992  under  the  same  circumstances  — 
Bush  didn’t  want  to  debate  in  California, 
forcing  a  quick  change  in  sites. 

And  the  promotional  items  were  real¬ 
ly  the  only  things  “ready”  for  the  debate. 
The  university  was  only  up  to  the  point 
where  it  was  ready  to  receive  everything 
that  was  going  into  the  debate  box. 
Nothing  had  been  built  in  the  venue. 

Volkmaim  said  the  only  thing  “wast¬ 
ed”  was  the  time  and  effort  put  into  get¬ 
ting  the  university  ready  for  the  debate. 

“From  a  promotional  point  of  view, 
we  didn’t  lose  out  on  much. We  didn’t  do 
it  for  that,”  he  said. 


items  soliciting  business.  One  ad  asked 
the  consumer  to  pose  such  challenging 
questions  as,  “Will  I  always  pay  less  than  I 
do  with  Nynex?”  or  “What  exactly  will  I 
pay  each  month?” 

The  campaign  ran  on  TV  and  radio,  as 
well.  But  newspapers  were  used  tactical¬ 
ly  to  announce  the  campaign  for  the  first 
two  weeks,  said  DelGrosso,  who  wouldn’t 
reveal  the  cost  of  this  extensive  buy. 

Nynex  took  the  same  approach  this 
past  spring  when  it  introduced  a  new 
copy  line. 

“Newspapers  are  a  great  way  to  deliv¬ 
er  a  message  in  an  impactful  way,”  stated 
DelGrosso. 

Everyone  in  the  Nynex  service  area  is 
a  customer,  and  with  newspapers,  Nynex 
can  reach  the  broadest  customer  base,  he 
added. 

DelGrosso  said  that  Nynex  will  con¬ 
tinue  using  newspapers  as  a  part  of  its 
announcement  strategy,  and  the  compa¬ 
ny  considers  newspapers  to  be  an  inte¬ 
gral  part  of  its  media  mix. 

Nynex  may  even  expand  its  use  of 
newspapers  in  the  future  because  they 
provide  a  critical  link  in  delivering  an 
effective  media  plan,  he  said. 

Nynex  doesn’t  only  utilize  newspa¬ 
pers  for  announcements.  The  company 
also  uses  newspapers  on  a  more  consis¬ 
tent  basis  for  its  business-to-business  mar¬ 
keting. 

For  example,  Nynex  uses  newspapers 
such  as  the  Wall  Street  Journal  to  deliver 
business  product  messages,  such  as  call¬ 
ing  plans,  on  a  regular  basis. 


this  country;  yet,  the  United  States  is  giv¬ 
ing  Colombia  only  $80  million  to  help 
fight  against  drugs. 

In  the  meantime,  Washington,  she 
charges,  is  pointing  its  finger  at 
Colombia,  blaming  the  country  for  the 
U.S.’s  drug  problems. 

A  series  of  six  to  eight  full-page  ads  are 
running  in  newspapers  explaining  how 
Colombia  is  misperceived. 

“The  people  of  Colombia  love  their 
country  and  want  it  to  be  recognized  for 
its  many  positive  contributions.  We  want 
to  be  a  country  in  which  we  can  rear  our 
children  safely  and  proudly.  We  want  to 
be  a  country  that  will  come  to  be  recog¬ 
nized  once  again  as  one  of  the  most  pro¬ 
gressive  and  admirable  nations  in  the 
Americas,”  said  one  of  the  ads. 

“We  chose  to  bring  the  story  to  the 
American  people  outside  of  Washington. 
That’s  why  we  brought  it  to  newspa¬ 
pers,”  she  said. 

“We  wanted  to  lay  out  all  of  the  facts. 
Where  else  can  you  do  that  but  in  a 
newspaper?”  Kelly  added. 

Among  the  newspapers  included  in 
this  buy  were:  the  New  York  Times,  Wall 
Street  Journal  and  USA  Today  (national 
editions),  the  Miami  Herald,  the  Chicago 
Tribune,  the  Washington  Post,  and  the 
Los  Angeles  Times. 

Newspaper 
First  Half 
Ad  Spending  Up 

The  newspaper  association  of 

America  (NAA)  announced  that  total 
advertising  expenditures  in  newspapers 
for  the  first  half  of  19S>6  increased  5.3%, 
a  gain  of  approximately  $1  billion  over 
the  same  time  period  in  1995. 

Total  advertising  revenue  for  the  first 
half  of  1996  was  $  17.7  billion.  Classifieds 
contributed  $6.8  billion,  up  10.7%. 
National  brought  in  $2.4  billion,  up 
7.2%.  Retail  increased  0.9%  to  $8.5  bil¬ 
lion. 

Second-quarter  results  showed  classi¬ 
fied  advertising  revenue  increased 
10.5%,  national  advertising  increased 
6.6%,  and  retail  advertising  grew  .5%. 
Total  second-quarter  advertising  revenue 
showed  an  increase  of  5%. 

Classifieds  contributed  $3.6  billion, 
national  brought  in  $1.2  billion,  and 
retail  accounted  for  $4.5  billion,  for  total 
second-quarter  advertising  revenue  of 
$9.3  billion. 


Nynex  Bullish 
On  Newspapers 

TELECOMMUNICATIONS  GIANT 
recognizes  and  uses  the  power  of 
newspaper  advertising  whenever  it 
introduces  a  new  campaign. 

New  York-based  Nynex  uses  newspa¬ 
per  advertising  for  its  “announcement 
value,”  explained  Serge  DelGrosso,  media 
director  for  marketing  communications 
at  Nynex. 

Recendy,  Nynex  bought  three  full- 
page  ads  within  two  weeks  in  the  New 
York  Times,  New  York  Daily  News,  New 
York  Post,Newsday,  and  in  major  upstate 
New  York  dailies. 

This  particular  campaign  was  intend¬ 
ed  to  inform  consumers  about  how  to 
address  Nynex  competitors  whenever 
they  receive  a  phone  call  or  direct-mail 


Image 

Advertising 

SEVERAL  COLOMBIAN  organizations, 
including  Proexport-Colombia,  and 
the  Colombian  Coffee  Growers 
Federation,  are  spending  $2-to-$3  million 
on  a  newspaper  ad  campaign,  designed 
to  provide  the  American  public  with 
what  they  feel  is  the  “truth”  about 
Colombia. 

Focus  groups  have  revealed  that  peo¬ 
ple  automatically  associate  Colombia 
with  drugs,  explained  Susan  E  Kelley, 
president  of  Coral  Gables,  Fla.-based 
Kelley  Swofford  Roy  Inc.,  a  marketing 
communications  company. 

“Colombians  are  mad  as  hell,  and  they 
don’t  want  to  take  this  reputation  any¬ 
more,”  said  Kelley. 

She  says  Washington  is  spending  about 
$3  billion  a  year  on  drug  rehabilitation  in 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 


AT  LAST!  THE 
COMPREHENS 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed 


SppXM^yNiTY, 


•  Community  Weeklies 

•  Niche  Publications  {Parenting,  Seniors,  Real  Estate) 

•  Specialty  Publications  {Alternative,  Black,  Ethnic, 
GaylLesbian,  Hispanic,  Jewish,  Military,  Religious) 

•  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 

This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers,  Newspaper  and  Other  Publication  Executives,  Public 
Relations  Pros,  Industry  Suppliers/Service  Providers,  Writers, 
Photographers,  Syndicate  Marketers,  Community  Leaders,  Advertiseis, 
Investment  Bankers,  Industry  Association  Executives,  Franchisers, 
Government  Officials ...  atxl  others! 

This  is  the  most  comprehensive  data 
on  this  growing  industry. 

Place  your  order  today! 
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The  Ready  Reckoner.  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  free  publications  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  free  vs.  paid  -  and  more  -  defines  this  dynamic  irxlustry. 

SECTION  I -PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  il  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  LTIL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  III  -  SPECIALTY  AND  NICHE  PUBI  ICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  IV-  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC. 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations,  Brokers,  Representa¬ 
tives,  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 
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BY  MARK  FITZGERALD 

Cloning 

Lawsuits 


The  longest-running  legal  soap 

opera  in  newspaper  printing  press 
manufacturing  —  12-year-old  litigation 
surrounding  cloning  of  the  Goss 
Community  Press  —  has  taken  a  new 

twist. 

Now  the  company  being  sued  for  allegedly  using 
“tainted”  drawings  to  build  Community  clones  is 
itself  suing  two  other  press  companies,  saying  they 
are  illegally  using  drawings  of  the  clones. 

Tensor  Group  Inc.  is  now  fighting  a  two-front 
legal  battle;  defending  itself  against  Rockwell  and 
making  its  own  allegations 
that  its  intellectual  property 
has  been  taken  by  two  press 
refurbishers. 

Most  interesting  among 
those  Tensor  is  suing  is 
Randal  Coakley  Jr.,  who  once 
was  executive  vice  president 
of  the  press  maker  that  start¬ 
ed  all  this  fuss  in  the  first 
place:  defunct  DEV  Industries 
Inc. 

Tensor’s  suit  against 
Coakley  also  charges  that  the 
former  DEV  executive  is  bad-mouthing  Tensor  in 
Scandinavia,  where  the  3-year-old  company  is  hav¬ 
ing  some  of  its  strongest  sales. 

Like  Jamdyce  and  Jamdyce,  the  endless  lawsuit 
at  the  center  of  Charles  Dickens’  Bleak  House,  the 
Goss  Community  cloning  litigation  involves  so 
many  new  players  and  plot  wrinkles  that  it  cries 
out  for  a  Cliffs  Notes  study  guide  —  or  at  least  a 
score  card  to  tell  the  players  apart. 

Here  —  much  abridged  —  is  the  story  so  far: 
Rockwell  Graphic  Systems  sued  DEV  Industries 
in  1984,  alleging  DEV  used  stolen  drawings  to  build 
clones  of  the  Goss  Community,  the  single-width  off¬ 
set  press  that  is  perhaps  the  most  popular  newspa¬ 
per  press  ever  manufactured. 

After  prolonged  motions  and  counter-motions, 
discovery  and  other  legal  maneuvering,  a  federal 
judge  in  Chicago  ruled  for  DEV.  Judge  Ann  C. 
Williams  said  Rockwell’s  security  of  its  engineering 
drawings  was  so  lax  —  for  instance,  the  file  cabinet 
for  the  drawings  did  not  even  have  a  lock  on  it 
until  1979  —  that  the  company  did  not  meet  the 
legal  standard  to  claim  the  drawings  were  trade 
secrets. 

The  7th  Circuit  Court  of  Appeals,  however,  over¬ 
turned  Williams’  summary  judgment  and  ordered  a 


Ex -DEV  exec 
sued  for 
copyright 
violation  and 
trade  libel  by 
Tensor,  tatget 
of  Rockwell 
litigation 


trial.That  set  a  pattern  that  has  continued  to  the 
present:Trial  Judge  Williams  has  generally  ruled 
against  Rockwell  and  the  appeals  court  has  gener¬ 
ally  ruled  for  Rockwell. 

When  the  trial  concluded  in  December  1992, 
the  jury  found  that  DEV  and  its  officers  had  misap¬ 
propriated  trade  secrets  and  engaged  in  unfair 
competition  and  unjust  enrichment.  Rockwell  was 
awarded  $2,675,000  in  damages. 

That  amount  was  considerably  less  than 
Rockwell  had  sought,  but  proved  high  enough  to 
knock  DEV  out  of  business  by  the  summer  of 
1993. 

DEV’S  assets,  including  its  customer  lists  and 
those  engineering  drawings  that  were  not  among 
the  stolen  drawings,  were  sold  at  a  bankruptcy  liq¬ 
uidation. 

They  were  bought  by  a  new  company  called 
Tensor  Group  Inc.  —  and  very  soon  there  was  a 
new  name  in  the  Community  clone  litigation. 

Tensor  markets  its  own  clones  of  the 
Community  known  as  the  Tensor  Series  1400  and 
2400.Tensor  says  it  manufac¬ 
tured  its  versions  by  working 
from  the  drawings  bought  at 
auction  —  covering  more 
than  90%  of  the  press  com¬ 
ponents  —  and  had  an  engi¬ 
neering  firm  reverse-engineer 
the  remaining  parts.Tensor 
added  its  own  innovations 
along  the  way,  the  Willow- 
brook,  Ill.-based  company 
says. 

Rockwell,  though,  says  it 
suspects  the  stolen  or  “taint¬ 
ed”  drawings  were  used  to 
build  Tensor  presses.  It  fur¬ 
ther  alleges  Tensor  is  a  virtual 
successor  to  DEV,  and  that 
Tensor  should  be  forced  to 
comply  with  all  injunctions 
that  prohibit  DEV  and  its  offi¬ 
cers  from  using  trade  secrets. 

Continuing  the  pattern  of 
the  two  courts,  U.S.  District 
Judge  Williams  rejected 
Rockwell’s  contention  that 
Tensor  is  a  successor  to  DEV 
—  but  the  7th  Circuit  Appel¬ 
late  Court  recently  ruled  that 
Rockwell  should  have  the 


"I  agree  100%  with  Rockwell 
when  they  say  they  want 
companies  to  respect  their 
intellectual  property  rights. 

Not  only  do  we  respect  their 
[Rockwell's]  intellectual 
property  —  which  we  have  — 
but  we  insist  that  our 
intellectual  property  rights  be 
respected,  as  well." 

—  John  Regan,  Tensor's 
chief  operating  officer 
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INCREASED  PRINTABILITY 
MADE  NEWSPRINT  SOUTH  REALLY 
BIG  NEWS  AROUND  HOUSTON. 


[ 


‘The  TEXXTRA-TXT  delivers  in  a 
big  way  for  Newsprint  South  and 
the  Houston  Chronicle.” 

Peter  Pugh,  Paper  Mar^ufocturing 
Manager,  Newsprint  South 


] 


How’s  this  for  big? 

The  Houston  Chronicie  got  a  paper  with  dramatically 
better  printabilHy.  Their  subscribers  got  the  news  in 
brighter,  clearer  color  and  text.  And  Newsprint  South 
increased  machine  productivity  while  making  a  better 
quality  paper. 

That’s  what  we  call  another  winning  combination 
for  the  TEXXTRA'TXT  forming  fabric. 

TEXXTRA-TXT  significantly  increases  the  printability 
and  smoothness  of  the  paper  coming  off  the  former  and 

Increased  Printability  going  on  the  printing 

press.  On  the  former 
there’s  far  less  fiber 
embedment  with 
TEXXTRA-TXT  which 
means  you  get  cleaner 
Conventional  TEXXTR/r-'fXT  return  runs  and  fewer 


breaks.  In  many 
applications,  it 
allows  you  to 
increase  your 
machine  speed 
even  as  you  use 
more  recycled 
fiber. 

On  the 

press  you  get 


TEXXTRA-TXT  produces  better  printability  on 
Newsprint  South's  366”  Beloit  twin  wire  machine. 


more  uniform  ink  absorption  and  half-tone  dot  repro¬ 
duction  as  well  as  less  ink  strike-through  and  clearer 
color,  no  matter  what  the  printing  process,  rotogravure, 
offset,  letterpress  or  flexography. 

To  find  out  how  big  a  difference  TEXXTRA-TXT 
forming  fabric  can  make  with  your  newsprint  call  us  at 
1-800-WEAVEXX  in  the  U.S.  or  1-800-563-8833  in 
Canada  (1-800-565-8833  in  French). 


ability  to  try  to  prove  its  allegations 
against  Tensor  in  a  court  hearing  (E&P, 
Aug.31,p.  28). 

While  the  lawyers  have  been  at  work, 
Tensor  has  been  making  more  of  a 
name  for  itself  in  the  maricetplace,  espe¬ 
cially  abroad.  Sales  are  expected  to 
reach  about  $20  million  this  year. 

Also,  while  litigation  was  ongoing, 
Tensor,  which  had  held  nonexclusive 
rights  to  the  DEV  drawings,  purchased 
all  rights,  including  copyrights,  to  the 
auctioned  drawings. 

And  now  it  is  Tensor  that  claims  its 
intellectual  property  has  been  stolen. 

“I  agree  100%  with  Rockwell  when 
they  say  they  want  companies  to 
respect  their  intellectual  property 
rights,”  Tensor’s  chief  operating  officer, 
John  Regan,  said.  “Not  only  do  we 
respect  their  [Rockwell’s]  intellectual 
property  —  which  we  have  —  but  we 
insist  that  our  intellectual  property 
rights  be  respected,  as  weU.” 

Tensor  is  suing  two  press  refiirbishers 
—  Global  Web  and  All  Press  Parts  & 
Equipment  —  over  allegations  they  have 
used  certain  drawings  to  build  their 
own  presses.  The  lawsuit  against  All 
Press  is  particularly  interesting  for  two 
reasons:  The  Oshkosh,  Wis.-based  com¬ 
pany’s  president  is  former  DEV  executive 
Randal  Coakley,  and  Tensor  is  alleging 
Coakley  has  been  bad-mouthing  Tensor 
to  potential  European  customers. 

Tensor  attached  to  its  lawsuit  exhibits 
that  it  says  are  handwritten  faxes  from 
Coakley  to  a  Thomas  Hjalmarsson  of 
Hjalmarsson  &  Johanssons  Grafiska  Ser¬ 
vice  AB,  a  Tensor  customer  in  Sweden. 

In  addition  to  including  a  copy  of  the 
7th  Circuit  Appellate  Court  decision  that 
went  against  Tensor,  the  faxes  suggest 
Tensor  is  under  financial  pressures 
because  of  the  litigadon  with  Rockwell, 
and  that  its  deliveries  cannot  be  assured 
because  of  a  strike  at  MAH  Machine,  a 
Chicago-based  company  that  makes 
parts  for  Tensor  and  is  owned  by 
Tensor’s  chairman,  Martin  Hozjan. 

“How  can  [Tensor]  be  reducing  their 
pricing  when  they  may  have  to  use  new 
vendors  outside  their  own  factory?  This 
does  not  make  sense,”  the  exhibit 
allegedly  from  Coakley  says.  “Maybe  they 
are  desperate  to  get  down  payments  to 
pay  for  their  legal  expenses  ....  1  would 
be  very  nervous  to  order  from  the 
Tensor  Group.” 

Tensor  alleges  the  statements  in  the 
fax  amount  to  unfair  competition,  unfair 
trade  practices  and  trade  libel. 
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“Maybe  they  are 
desperate  to  get  down 
payments  to  pay  for 
their  legal  expenses .... 

/  would  be  very 
nervous  to  order  from 
the  Tensor  Group" 

Hozjan  told  E&P  his  wife,  Anna,  owns 
stock  in  the  privately  held  company,  but 
he  does  not.  Hozjan  also  said  the  strike 
at  MAH  Machine  ended  Oct.  1,  when 
members  of  the  United  Steelworkers 
local  returned  to  worit  without  a  con¬ 
tract. 

For  their  part,  Coakley  and  All  Press 
contend  in  court  papers  that  Tensor 
does  not  hold  a  copyright  on  the  draw¬ 
ings  and  that  the  drawings  at  issue  are 
“not  copyrightable.” 

“Even  assuming  they  are,  they  are 
subject  to  the  fair  use  doctrine,’”  the 
defendants’  answer  says.  The  answer  also 
challenges  the  lawsuit  on  several  techni¬ 
cal  legal  issues,  including  whether 
Tensor  has  standing  to  sue  and  whether 
the  allegations  should  be  made  in  feder¬ 
al  court.  It  also  asks  for  a  change  of 
venue  from  Chicago  to  Milwaukee. 

Coakley  declined  to  comment  on  the 
lawsuit.  He  said  Ail  Parts  has  been  in 
existence  for  three  years  and  repairs 
used  presses  for  resale. 

Global  Web,  which  is  being  sued  for 
copyright  infringement,  could  not  be 
reached. 


Newsprint 

Numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
726,000  metric  tons  of  newsprint  in 
July,  unchanged  from  the  year-earlier  lev¬ 
el,  according  to  the  Newspaper  Associa¬ 
tion  of  America.The  decline  in  consump¬ 
tion  has  gradually'  moderated  since  the 
beginning  of  the  year,  and  the  NAA  pro¬ 
jects  a  0.3%  decrease  in  use  for  August. 

As  year-to-year  differences  in  con¬ 
sumption  disappeared,  publishers  drew 
down  their  newsprint  inventories.  July’s 
total  of  1,027,000  tons  (a  42-day  supply) 
was  down  1.5%  —  the  first  end-of-month 
figure  to  fell  below  the  1995  level.  The 
NAA  projects  a  further  decline,  by  4.8%, 
for  August. 


More  recently,  newsprint  transaction 
prices  continued  their  slide,  felling  $35 
per  ton  last  month  to  $570  on  the  East 
Coast  and  $575  on  the  West  Coast, 
according  to  Pulp  &  Paper  Week.  The 
newsletter  reported  that  prices  have  fall¬ 
en  $  180  since  March  and  that  producers’ 
July  inventories  were  the  highest  level 
since  the  end  of  the  recession. 

Satellite  System 
Speeds  UPI  Report 

UNITED  PRESS  INTERNAHONAL  said 
completion  of  a  satellite  system  is 
extending  the  reach  and  speeding  deliv¬ 
ery  of  its  news  and  photos  to  clients  and 
news  bureaus  worldwide. 

John  R.  Hayes,  acting  president  of  the 
Washington-based  news  service,  said  the 
fester  system  can  reach  downlinks  any¬ 
where  and  at  lower  cost  to  UPI  and  its 
clients.  In  addition  to  photos,  UPI  can 
now  send  20,000  words  per  minute  to 
the  satellite.  Subscribers  can  select  what 
they  wish  to  receive. 

UPI  expects  the  system,  consisting  of 
four  satellites  (one  solely  for  U.S.  trans¬ 
missions),  to  build  business  in  regions 
where  it  previously  had  poor  or  no  trans¬ 
mission  capability  and  to  help  expand 
the  high-priority  market  for  customized 
packaging  of  world  news  for  specific 
customers  and  regions. 

On  Intelsat,  Panamsat  and  Hughs 
Communications  satellites,  UPI  said  it 
leased  more  than  enough  capacity  to 
meet  anticipated  future  demand. 

Asia  Times  Adds 
U.S.  Print  Site 

SIA  TIMES,  THE  Asian  business  daily 
launched  last  December  at  Hong 
Kong,  Bangkok  and  Singapore  print  sites, 
began  rolling  off  the  presses  Oct.  6  at 
Evergreen  Printing  Co.,  Bell  Mawr,  N.J.  — 
the  same  plant  that  prints  its  European 
counterpart.  Financial  Times,  for  the 
New  York  market. 

Printing  at  Evergreen  is  intended  to 
provide  investors  throughout  the 
Americas  with  a  daily  update  on  business 
and  political  activity  in  the  Asian  trading 
region.  Circulation  is  scheduled  for  an 
ABC  (London)  audit  next  montli.  (The 
circulation  rate  base  was  lifted  from 
30,(X)0  to  50,000  in  July.)  Also  this  fell, 
Asia  Times  will  begin  offering  electronic 
access  to  its  information. 


36  Editor  &  Publisher  ■  October  19, 1996 


NEWS  TECH 


Operations  Execs 
On  The  Move 


Two  \TTERAN  PRODUCTION  man¬ 
agers  recently  accepted  executive  posi¬ 
tions  at  two  major  metropolitan  dailies 
on  opposite  coasts. 

Louis  J.  Franconeri,  operations  vice 
president  at  the  San  Antonio  Express-News,  will 
hold  the  same  job  title  at  the  St.  Petersburg  Times 
as  of  Nov.  4,  w'hile  the  Times’  former  production 
director,  Ralph  E.  Imhof,  has  joined  the  San  Diego 
Union-Tribune. 

Of  his  31  years  in  the  industry,  Franconeri  spent 
the  last  four  in  San  Antonio,  where  he  replaced 
Estil  Jones,  who  retired  after  50  years  at  newspa¬ 
pers. 

At  the  Express-News,  Franconeri  participated  in 
two  major  undertakings.The  paper  built  a  $90  mil¬ 
lion  production  plant  and,  in  1993,  was  transferred 
from  News  Corp.  to  Hearst  Newspapers  —  which 
closed  its  own  competing  San  Antonio  Light. 

Before  going  to  San  Antonio,  Franconeri  served 
as  operations  vice  president  at  the  Baltimore  Sun. 
There,  as  he  later  would  in  San  Antonio,  he  super¬ 
vised  installation  of  Goss  Colorliner  presses  in  a 
new  production  plant.  Before  moving  into  produc¬ 
tion,  Franconeri  managed  data  processing  and 
labor  relations  for  the  Sun.  Upon  graduating  from 
the  New  York  School  of  Printing  and  earning  a 
degree  in  printing  management  and  engineering  at 
Rochester  Institute  of  Technology,  Franconeri 
began  his  career  as  a  production  engineer  at  the 
American  Newspaper  Publishers  Association  (now 
the  Newspaper  Association  of  America),  traveling  to 
help  newspapers  with  new  technology,  particularly 
computerized  prepress  and  offset  printing. 

Still  serving  the  NAA,  Franconeri  was  vice  chair¬ 
man  of  this  year’s  Nexpo  newspaper  technical 


Imhof  Franconeri 


exposition  and  conference  and  will  be  chairman  of 
Nexpo  ’97  in  New  Orleans. 

Called  one  of  the  industry’s  “most  knowledge¬ 
able  and  highly  regarded  production  executives”  by 
his  new  boss.  Times  executive  vice  president  and 
general  manager  Judith  Roales,  Franconeri  will 
oversee  almost  1,200  full-  and  part-time  staffers 
handling  all  printing  ad  production  functions  for 
the  365,000-circulation  Times. 

Imhof  brings  25  years’  experience  to  this  new 
post  as  operations  director/computer  systems,  at 
the  376,500-circulation  San  EHego  Union-Tribune. 

He  joined  the  Times  16  years  ago  as  mainte¬ 
nance  manager,  was  named  plant  manager  in  1985 
and  production  manager  in  1991.  Upon  the  retire¬ 
ment  of  operations  director  John  L.  Irvin  i'A  years 
ago,  he  was  handed  fuller  responsibility  for  news¬ 
paper  and  commercial  sheetfed  printing,  produc¬ 
tion  maintenance,  camera/platemaking,  packaging 
and  distribution,  and  news  and  ad  production.  In 
1S>93,  he  was  elected  to  the  Times  Co.  board. 


Chapman  Honored 

Brian  M.  chapman  wUl  be  awarded  the  1S>96 
Robert  F.  Reed  Technology  Medal  by  the  Society 
of  Fellows  of  the  Pittsburgh-based  Graphic  Arts 
Technical  Foundation  at  the  GATT  Fall  Technology 
conference  and  annual  meeting  later  this  month  in 
Tucson.  Named  for  the  “dean  of  lithography”  at  the 
group’s  predecessor.  Lithographic  Technical  Found¬ 
ation,  the  award  recognizes  extraordinary  contribu¬ 
tions  to  the  graphic  communications  industry. 

Regarded  as  an  industry  pioneer  and  currently 
serving  as  president  of  the  Research  &  Engineering 
Council  of  the  Graphic  Arts  Industry,  Chapman  is  a 
director  of  Pisces-Print  Imaging  Sciences  Inc.,  a  con¬ 
sulting  group  specializing  in  electronic  color  sys¬ 
tems,  direct-to-piate  imaging  and  demand-printing 
applications.  Before  joining  Pisces,  he  was  business 
development  director  for  Kodak  Electronic  Printing 
Systems  Inc.,  formerly  Eikonix  (where  he  was  a  vice 
president).  Chapman  also  was  president  and  CEO  of 
Hell  Graphic  Systems  when  it  was  launched  as  a 
Siemens  subsidiary. 

Chapman  is  credited  with  developing  and  com¬ 
mercializing  prepress  technologies  that  include  the 
first  four-color  electronic  screening  system,  the  first 
fully  modular  scanner  system,  the  first  laser-driven 
imagesetter  and  the  first  use  of  microprocessors  to 
control  scanning. 
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INTERACTIVE  COMMUNICATIONS 


U.S.  Newspapers 
are  taking 
1  notice  of  the 
Canadian 
chain’s  newest 
technology’ 


BY  JODI  B.  COHEN 


Inside  Southam’s 
Online  Database 


A  FEW  MONTHS  zgo.  Editor  & 

Publisher  featured  the  Southam 
Interactive  Database  (SID). 

SID  allows  all  of  Southam  Inc.’s 
newspapers  to  share  national  and 
international  stories,  certain  features  and  sections, 
allowing  each  newspaper  to  concentrate  on 
putting  local  news  online. 

It’s  so  revolutionary,  American  newspapers  are 
now  sitting  up  and  taking  notice.  So  much  so, 
Southam  is  bouncing  around  the  idea  of  selling  the 
technology  in  the  future. 

A  recent  visit  with  the 
Southam  Interactive  team  in  j 
Toronto  enabled  E&P  to  get  j 
a  detailed  look  into  how  SID 
works. 

■Iln  ’’Content  independent  of 

the  presentation  is  the  goal 
with  SID,”  said  Alan  Berze, 
technology  director.  “It’s  a 
media  neutral  multimedia 
object  database.” 

Southam  Interactive  is  based  out  of  Edmonton, 
and  that  is  also  where  the  nonlocal  content  is  cre¬ 
ated  for  SID. 

The  information  targets  for  SID  are  America 
Online,  CD-ROMs,  cable  news  services,  Infomart 
Dialog  Co.,  and  the  Internet. 

Infomart  Dialog  is  Southam’s  commercial  infor¬ 
mation  company,  providing  business-to-business 
content  for  the  professional  market,  professional 
libraries,  corporate  libraries,  etc. 

To  make  remote  work  faster  and  easier,  Southam 
is  upgrading  their  network  and  servers.  They  are 
also  woiking  on  their  personal  agent,  which  is 
another  reason  for  the  upgrade. 

“Once  we  move  into  the  personal  agent  arena,” 
he  said,  “we  will  be  into  HTML  dynamic  page  cre¬ 
ation,  and  a  lot  of  iron  is  needed  to  provide  those 
tyjjes  of  services.” 

Over  100,000  pieces  of  content  are  filtered,  per 
month,  through  SID,  and  here  is  the  way  it  worics: 

Newspaper  staffers  can  query  the  database  using 
attributes  such  as  category  section,  date,  byline 
and/or  year. 

The  database  then  returns  a  list  of  “objects”  or 
stories/photos,  satisfying  the  query.  The  database 
uses  check  boxes,  and  the  user  can  check  as  many 
“objects”  as  he  or  she  wants.Thumbnails  of  photos 
already  tagged  with  their  respective  stories  are  also 
shown. 
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The  user  can  click  on  the  story  and  get  the 
entire  text  to  see  if  he  or  she  really  wants  it,  and/or 
double  click  on  the  photo  to  see  it  up  close.  He  or 
she  can  go  with  the  story  and  photo,  or  just  the 
story  or  photo. 

The  users  then  can  pick  which  publication  they 
want  to  export  to  —  such  as  the  Hamilton  Spectator 
or  Montreal  Gazette,  and  build  a  selection  list  by 
using  the  check  boxes. 

Then  they  can  export  the  item(s)  into  any  for¬ 
mat  they  have  available,  whether  it’s  HTML  or 
America  Online  with  point-and<lick  ease  to  a  local 
hard  drive  for  editing  and/or  localizing,  or  right  to 
the  Web  site. 

“We  are  providing  Canadian  content  to  AOL 
branded  as  Southam  Inc.,”  he  said. “AOL  is  very 
aggressive  in  Canada.” 

Then,  the  story/photo  gets  sent  to  the  local  hard 
drive  for  editing  and/or  localizing  or,  if  they  want, 
directly  to  the  Web  site. 

“The  user  can  also  do  multiple  queries  and 
assemble  a  number  of  different  database  objects 
into  a  single  query,  as  well,”  he  said.  “For  example, 
wanting  to  run  a  packaged  story.” 

There  are  design  templates  available  to  each 
newspaper  for  their  Web  site.  And  since  content  is 
independent  of  presentation  with  SID,  each  paper 
can  modify  the  template  to  suit  their  needs. 

The  templates  are  created  using  HTML  with 
special  database  tags  already  in  place  for  one-two- 
three  export  tags  like  “create  date”  which  allows 
the  database  to  pull  content  out.There  is  a  whole 
(See  Database  on  page  52) 
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COME  RND  OUT  WHY  THOUSANDS  OF  YOUR  COLLEGUES 
ATTENDED  THIS  CONFERENCE  ...  AND  KEEP  COMING  BACK! 


*  Observe  *  Learn  *  Discuss  *  Challenge  *  Network 


Interactive  Newspapers  '97 


k  Interactivity  +  Creativity  =  Profitability! 

™  The  Unequivocal  Equation  J 

Feb.12-15,  1997  •  Hyatt  Regency  •  Houston,  ‘ 


This  international  conference  is  truly  dynamic.  Its 
range  of  speakers,  topics,  exhibits  and  other  learn¬ 
ing  opportunities  makes  this  a  productive  conference  for 
industry  professionals  at  all  stages  of  involvement  in 
interactive  media.  And  the  exciting  and  educational  pro¬ 
gram  is  always  enhanced  by  the  rewarding  interaction 
among  attendees. 

Interactive  Newspapers  has  been  the  initiation  ground 
for  thousands  of  newspaper  pros  just  starting  new 
media  products  and  services.  And  it  has  served  as  a 
forum  for  continued  growth  for  those  who  pioneered 
new  media.  Attendees  come  back  time  and  again  to  stay 
on  top  of  the  latest  industry  developments. 

1997  CONFERENCE  HIGHLIGHTS 

Keynote  Speakers 

Len  Forman,  Senior  Vice  President,  New  York  Times 
Co.;  Dorothea  Coccoli  Palsho,  President,  Business 
Information  Services,  Dow  Jones  &  Co.;  Nick  Grouf, 
President  and  CEO  FireFly  Network,  Inc. 

PROGRAM  TOPICS 

Here  are  just  some  of  the  exciting  topics  scheduled  so  far. 

•  Optional  Tutorial  Tracks  on  New  Media  •  Beyond  Newspa¬ 
pers  -  Who  Else- Wants  a  Share  of  this  Interactive  Market? 


•  The  Death  of  Print  Media  and  Other  Popular  Myths 

•  Display/Retail/Classified  Advertising  on  the  Web 

•  Evaluating  Interactive  Advertising  •  Electronic  Entertain¬ 
ment  •  Virtual  Libraries  •  Niche  Publishing  •  Online  Buying 

•  E-mail  As  a  Marketing  Mechanism  •  PLUS  -  Roundtable 
Discussions 

Conference  cost  is  $995  before  Nov.  1;  $1,095  before 
Dec.  20;  $1,195  before  Feb.  1;  $1,295  thereafter.  Optional 
marketing  or  technology  overview  costs  $105. 

Web  Site:  Visit  http://www.mediainfo.com 
then  select  the  events  icon. 

Phone:  212-675-4380  ext.  314 

E-mail:  michaelt@mediainfo.com 

For  Exhibit  Opportunities:  Call  Dennis  O'Neill  at 

212-675-4380  ext.  501.  E-mail  denniso@mediainfo.com 

Find  out  about  SPECIAL  discounts  for  members  of  the  National  Newspaper  Association.  Sub¬ 
urban  Newspapers  of  America,.  Independent  Free  Papers  of  America  and  the  Association  of 
Free  Community  Papers.  Contact  your  organization  for  details. 


Association  of  Free  Community  Papers  (AFCP),  Editor  &  Publisher  (E&P).  Inter  American  Press 
Association  (lARA),  Indepeitdent  Free  Papers  of  America  (IFRM,  The  International  Association 
for  Newspaper  araf  ^Mia  Technology^nitiative  for  Newspaper  Electronic  Supplements 
(INESVFRfo,  Irttemational  Newspaper  ^rketing  Association  (INMA),  National  Newspaper 
Association  (NNA),  Suburban  Newspapers  of  Arnerica  (SNA). 


INTERACTIVE  COMMUNICATIONS 
BY  M.L.  STEIN 


Digital  Delivery 
Positives,  Negatives 


Ttje  complications 
of  digital  ads 
virtually  mandate 
that  newspapers 
hire  or  train 
digital  ad  expet'ts 


As  NEWSPAPERS  MOVE  into  pagina¬ 
tion,  Internet  publishing  and  electron¬ 
ic  photography,  digital  ad  delivery  has 
strong  advantages,  but  it  also  has  its 
drawbacks,  a  graphics  expert  believes. 
The  high  performance  and  low  pricing  of  desk¬ 
top  publishing  s>'stems  (DTP)  have  helped  move 
newspapers  into  the  digital  world  and  have  made 
electronic  publishing  affordable  to  large  advertis¬ 
ers,  said  Toni  Reilly,  graphics  systems  coordinator 
for  the  Orange  County  Register. 

A  speaker  on  the  panel  “Going  Digital”  at  the 

_  annual  convention  of  the 

California  Newspaper 
Publishers  Association  in 
Coronado,  Reilly  said  the 
digital  advertiser  finds  it 
easier  and  cheaper  to 
deliver  ads  in  that  form 
since  it  eliminates  the 
need  for  expensive  output 
devices  and  setting  up 
print  parameters  such  as 
screen  rulings  and  resolution. 

Newspapers  must  be  ready  to  accept  digital  ads 
from  their  advertisers  whether  the  paper  is  pagi¬ 
nated  or  not,  she  said,  noting  that  the  unpaginated 
Register  handles  20-30  digital  ads  a  day. 

What’s  the  best  way  to  receive  digital  ads? 
“Whatever  works  for  the  advertiser,”  according  to 
Reilly.  “Accept  them  on  hard  or  floppy  disks  or  via 
modem.” 

She  urged  that  newspapers  work  with  the  adver¬ 
tiser’s  preferred  third-party  digital  ad-delivery  ser¬ 
vice  and  set  up  and  maintain  direct  links  with  the 
advertiser  for  digital  ad  transmission. 

The  benefits,  the  panelist  contended,  are  better- 
quality  ads,  a  lowering  of  in-house  ad-building 
costs,  reduction  in  ad  credits  and  a  desirable  form 
for  electronic  pagination  and  World  Wide  Web  pub¬ 
lishing.  But  there  is  a  downside,  Reilly  warned. 

More  than  one,  in  fact.  Among  them  are: 

♦  Incompatible  hardware  in  which  components 
of  your  desktop  system  does  not  match  that  of  the 
customer;  “Your  customer  sends  his  ad  file  on  a  ZIP 
or  JAZ  disk,  but  you  can  only  handle  Syquest  and 
optical  disks.” 

♦  Incompatible  software.  Since  there  are  about  a 
dozen  different  DTP  applications,  a  file  sometimes 
cannot  be  opened  because  of  the  differences  in 
the  systems  of  the  sender  and  receiver.  Even  if  the 
software  applications  are  the  same,  the  file  may 


have  been  created  with  a  newer  version,  causing 
the  same  roadblock. 

♦  PostScript  errors.  “Sometimes  the  culprit  is  an 
ad  element  or  special  graphics  effect,  or  errors  hap¬ 
pen  because  of  an  outdated  PostScript  Raster  Image 
Processor,  commonly  known  as  PostScript  RIP.” 

♦  Communication  snags  stemming  from  noisy 
phone  lines,  faulty  modems,  incompatible  modem 
software  or  wrong  modem  settings. 

That’s  the  bad,  Reilly  continued.The  “ugly,”  she 
said,  can  occur  because  of  a  customer’s  limited 
knowledge  of  what  is  required  to  print  an  ad, 
which  could  mean  fonts  and  graphics  not  being 
included.  “Photos  are  often  toned  too  dark  for 
reproducing  on  newsprint,  or  are  scaled  down 
from  very  large  scan  files,”  Reilly  observed.  “And 
improper  scaling  or  complex  layering  can  result  in 
large  files  that  take  too  long  to  transmit.” 

Although  they  are  being  used  by  the  larger 
national  advertisers,  third-party  ad  deliverers  are 
not  ideal  for  every  advertiser,  Reilly  said.  They  are 
costly  for  the  small  or  local  advertiser  and  can  be  a 
problem  for  newspapers,  which  must  manage 
more  than  one  ad-delivery  system. 

This  is  one  reason,  Reilly  said,  that  some  advertis¬ 
ers  want  to  eliminate  the  “middleman”  to  give  them 
more  control  over  ad  transmission  and  cut  costs. 

The  complications  of  digital  ads  virtually  man¬ 
date  that  newspapers  hire  or  train  digital  ad 
experts,  Reilly  said,  adding,  “These  experts  review 
all  digital  ads  to  make  sure  they  will  output  cor¬ 
rectly.  They  can  identify  problems  early  in  the 
process  and  often  find  ways  to  work  around  them.” 


Fax  Preferred 
Over  E-mail 

According  to  a  recent  New  York  State  Bar 
Association  survey,  the  majority  of  New  York 
reporters  still  prefer  the  fax  and  snail  maU. 

While  89%  of  the  general  assignment  and  legal 
affairs  reporters  polled  answ'ered  that  they  did  have 
access  to  the  Internet,  61%  said  they  preferred  snail 
mail  or  fax  to  receive  NYSBA  press  releases,  whereas 
only  14%  requested  delivery  exclusively  by  e-mail. 

Over  50%  of  those  with  Internet  access  still  pre¬ 
ferred  fax  and  snail  mail  for  delivery  of  news  releas¬ 
es.  The  survey  was  sent  to  170  New  York  print  and 
broadcast  journalists  late  last  summer. 
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ABOUT  AWARDS 


ABA  AWARDS.  The  American  Bar  Association  has  announced 
the  winners  of  its  Gavel  Awards  for  1996.The  awards  recog¬ 
nize  excellence  hy  diverse  communications  media,  in  arts  and 
letters,  as  well  as  journalism,  for  increasing  public  understand¬ 
ing  of  the  law  and  the  American  legal  system. 

Newspaper  award  winners  follow;  “Tort  Reform,”  the 
Dallas  Morning  News,  Charles  Camp,  legal  affairs  writer; 
“Supreme  Court  Coverage,”  Knight-Ridder  Inc., Washington, 
D.C.,  Aaron  Epstein,  national  correspondent; “Judging  Judges,” 
the  State,  Columbia,  S.C.,  Lisa  Greene  and  Cindi  Ross  Scope, 
reporters. 

Two  certificates  of  merit  were  awarded  to  newspapers: 
“Dying  in  Custody,” /Isfowtj  Park  Press',  “And  Justice  For  All,” 
City  Paper,  Baltimore,  Md. 

NEW  YORK  NEWSPAPER  PVBLiSHERS  ASS€HJATION. 

The  New  York  Newspaper  Publishers  Association  Inc.  has 
announced  the  winner  of  its  fifth  annual  John  Peter  Zenger 
Publisher  of  the  Year  Award. 

David  J.  Mack,  president  and  publisher  of  the  Democrat 
and  Chronicle  and  Times-Union  in  Rochester,  won  the 
award.  Among  his  many  other  accomplishments,  Mack  is  a 
past  chairman  of  the  New  York  Newspaper  Publishers 
Association  and  a  past  president  of  the  New  York  State 
Society  of  Newspaper  Editors,  and  the  New  York  State  Assoc¬ 
iated  Press  Association. 

DOW  JONES  NEWSPAPER  FUND  AWARDS.  Merle 
Dieleman,  a  veterarr  journalism  teacher  and  publications 
adviser  at  Pleasant  Valley  Gowa)  Community  High  School,  is 
the  19%  National  High  School  Journalism  Teacher  of  the 
Year,  through  the  Dow  Jones  Newspaper  Fund’s  Teacher 
Awards  Program. 

Dieleman  heads  a  field  of  four  Distinguished  Advisers  and 
eight  Special  Recognition  Advisers  selected  by  a  panel  of 
judges  during  the  Augu.st  convention  of  the  Association  for 
Education  in  Journalism  and  Mass  Communication. 

Dieleman  will  receive  a  plaque  and  give  a  talk  at  the  con¬ 
vention  of  the  Journalism  Education  Association/National 
Scholastic  Press  Association  in  November.  He  will  also  speak 
to  the  spring  convention  of  ASNE  and  the  August  meeting  of 
AEJMC.  He  will  write  a  regular  column  in  the  Fund’s  quarter¬ 
ly  newspaper.  Adviser  Update.  Also,  a  senior  at  Pleasant  Valley 
Community  High  School  will  receive  a  $1,000  college  schol¬ 
arship  to  study  news-editorial  journalism. 

The  Teacher  of  the  Year  program,  begun  in  I960,  has  hon¬ 
ored  more  than  600  teachers. 

PATHFINDER  AWARD.  Glen  T.  Cameron,  associate  profes¬ 
sor  at  the  Henry  W.  Grady  College  of  Journalism  and  Mass 
Communication  at  the  University  of  Georgia,  will  be  awarded 
the  19%  Pathfinder  Award,  given  by  the  Institute  for  Public 
Relations  Research  and  Education. 

The  Pathfinder  Award  is  given  in  recognition  of  original 
scholariy  research  which  has  made  a  significant  contribution 
to  public  relations.  Dr  Cameron’s  research  interests  include 
new  technologies  in  public  relations,  professional  standards 
of  the  field,  information  pollution  and  theoretical  work  on 
the  role  of  public  relations  in  management  of  organizational 
conflict. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK  1(V16/96 

10/9/96 

10/16/95 

A.H.  Belo  Corp.  (NY) 

36.75 

34.625 

34.00 

American  Media  Inc.  (NY) 

5.375 

5.25 

5.125 

Central  Newspapers  Inc.  (NY) 

39.125 

39.00 

30.125 

Dow  Jones  &  Co.  Inc.  (NY) 

34.25 

35.75 

35.50 

Gannett  Co.  Inc.  (NY) 

71.75 

70.375 

55.25 

Gray  Comm.  Sys.  (NY) 

20.875 

21.125 

20.50 

Harte-Hanks  Comm.  (NY)* 

27.75 

27.75 

19.083 

Hollinger  International  (NY)#  - 

11.375 

11.50 

12.875 

Knight-Ridder  Inc.  (NY)### 

36.375 

37.00 

28.625 

Lee  Enterprises  Inc.  (NY)** 

23.625 

23.00 

20.8125 

McClatchy  Newspapers  Inc.  (NY) 

28.50 

27.75 

20.50 

Media  General  Inc.  (AM) 

31.00 

31.75 

31.75 

New  York  Times  Co.  (AM) 

35.125 

34.75 

30.00 

Providence  Journal  (NY)# 

30.875 

29.50 

N/A 

Pulitzer  Publishing  Co.  (NY) 

59.25 

58.75 

46.00 

E.W.  Scripps  Co.  (NY) 

47.25 

45.375 

36.00 

Times  Mirror  Co.  (NY) 

45.125 

45.50 

29.125 

Tribune  Co.  (NY) 

80.25 

80.625 

64.00 

Washington  Post  Co.  (NY) 

339.25 

334.00 

300.25 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

10^6/96 

10/9/96 

10/16/95 

Hollinger  Inc.  (a) 

12.25 

12.10 

11.125 

News  Corp.  Ltd.  (c) 

23.00 

22.25 

20.75 

Pearson  Ltd.  (b) 

6.89 

6.94 

6.28 

Quebecor  Inc.  Class  A  (a) 

21.55 

20.65 

20.25 

Reuters  Holdings,  ADR  (c) 

72.75 

70.875 

54.875 

Southam  Inc.  (a) 

17.35 

17.80 

14.75 

Thomson  Corp.  (a) 

24.95 

25.00 

17.875 

Toronto  Sun  Publishing  Corp.  (a) 

15.95 

15.95 

11.50 

Torstar  Corp.  (a) 

28.95 

29.40 

23.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  ate  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

October  19, 19%  ■  Editor  &  Pi'busher  41 


Ad  Inches  in 

Selected  National  Categories* 

Jan.-Aug.  1996  -  Full  Run  ROP 

Ad  Inches 


Ad  Inches 


Computers  Food  &  CredR  Cards  Investments 
&  Software  Household 


Ad  Inches 


100,000 


30,000 


Hotels  & 
Resorts 


Travel  & 
Tourism 


Airlines 


Auto  Dealer  Factory  Insurance 

Assn's  Automotive 


Categories 

Jan. -Aug.  Totals 

Januar) 

February 

March 

April 

May 

June 

July 

■  August  1 

Airlines 

551,000 

70,974 

60,841 

60,632 

75,060 

98,157 

77.244 

45,264 

62,828 

Auto  Dealer  Assn's 

1,085,038 

79,808 

114,457 

182,948 

115,760 

149,181 

148,667 

122,201 

172,016 

Factory  Automotive 

692,063 

76,556 

73,764 

85,215 

100,512 

98,078 

80,045 

89,011 

88,882 

Banks 

1,587,676 

158,928 

195.564 

239,550 

235,492 

205,011 

202,838 

182,295 

167,998  ' 

Computers  &  Software 

145,729 

16,257 

14,559 

20,008 

24,740 

16,980 

28,160 

12,313 

12,712 

Credit  Cards 

51,541 

14,406 

9,255 

3,083 

4,863 

3,562 

5,676 

6,542 

4,154 

Food  &  Household 

96,099 

11,47! 

8,752 

14,685 

12,185 

11,147 

14,413 

11,078 

12,368 

Hotels  &  Resorts 

715,224 

80,934 

83,199 

88,019 

72,749 

96,479 

120,075 

93,523 

80,246 

Insurance 

431,714 

47,567 

51,451 

67,582 

66,007 

60,611 

47,884 

50,417 

40,195 

Investments 

213,362 

26,823 

29,433 

37,209 

33,181 

27,766 

27,613 

17,197 

14,140  , 

Motion  Pictures 

1,974,372 

265,609 

245,639 

254,268 

204,085 

201,324 

217,551 

282,451 

303,445 

Travel  &  Tourism 

975,484 

129,012 

126,612 

150,369 

115,960 

124,382 

1.38,270 

89,734 

101,145  * 

Utilities  &  Communications 

1,565,742 

163,787 

210,130 

188,223 

225,127 

237,792 

170,289 

186,183 

184,211 

Totals 

10,089,044 

1,142,132 

1,223,696 

1,391,791 

1,289.721 

1,330,470 

1,278,729 

1,188,209 

1,244,340 

*Ad  data  provided  by  Competitive  Media  Reporting 
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Ad  Inches  in 

Selected  Retail  Categories* 

Jan.-Aug.  1996  -  Full  Run  ROP 


Ad  Inches 


Furniture  &  Department  Consumer 
Accessories  Stores  Electronics 


Apparel  & 
Accessories 


Computer 

Stores 


Drug  Stores  Books  & 

Stationery  Stores 


Jewelry 

Stores 


Auto  Supply/  Sports  &  Building  Office  Supply 
Repair  Toy  Stores  Materials  Stores 


Categories 

Jan.-Aug.  Totals 

January 

February 

March 

April 

•  May 

•  Jriue 

July 

AuguM 

Apparel  &  Accessories 

905,264 

115,214 

109,875 

129,023 

105,001 

123,0.30 

113.362 

80,956 

128,803 

Auto  Supply/Repair 

940,615 

107,142 

09,118 

123,209 

117,184 

125,101 

134,524 

113,816 

120,521 

Books  &  Stationery  Stores 

133,474 

16,328 

14,752 

18,474 

17,089 

20,476 

19,581 

12,214 

14,560 

Building  Materials 

815,527 

50,677 

64,809 

109.685 

133,458 

166,671 

112,298 

86,273 

91.656 

Computer  Stores 

664,960 

63,518 

70,804 

89,467 

81,814 

86,974 

105,730 

78,201 

88,452 

Consumer  Electronics 

3,933,789 

453.058 

466,614 

540,549 

463,991 

541,654 

492,252 

452,611 

523,060 

Department  Stores 

6,259,212 

587,299 

753,951 

902,991 

735,355 

920,937 

793,211 

606,.388 

959,080 

Discount  Stores 

955,293 

96,552 

104,890 

126,888 

119,519 

138,516 

106,956 

107,867 

154,105 

Drug  Stores 

176,662 

20,299 

14,066 

17,612 

23,561 

28,090 

21,173 

31,532 

20,329 

Food  Stores 

1,918,388 

235,662 

235,478 

267,630 

225,068 

258,862 

250,219 

229,151 

216318 

Furniture  &  Accessories 

4,252,367 

502,192 

522,496 

554,371 

465,538 

588,298 

550,842 

514,840 

553,790 

Jewelry  Stores 

208,158 

18,.388 

30,951 

22,510 

27,318 

41,789 

28,242 

19,880 

19,080 

Office  Supply  Stores 

652,089 

69,042 

75,812 

85,029 

78,075 

91,412 

93,910 

81,892 

76,917 

Sports  &  Toy  Stores 

1,105,203 

106,945 

117,034 

136,153 

126,997 

165,602 

163,370 

122,414 

166,688 

Totals 

22,921,001 

2,442,316 

2.680,650 

3,123,591 

2,719,968 

3,297,412 

2,985,670 

2,538,035 

3,133,359 

*Ad  data  provided  by  Competitive  Media  Reporting 
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Airlines 

Auto  Dealer  Assn's 
Factory  Automotive 
Banks 

Computers  &  Software 

Credit  Cards 

Food  &  Household 

Hotels  &  Resorts 

Insurance 

Investments 

Motion  Pictures 

Travel  &  Tourism 

Utilities  &  Communications 


551,000 

1,085,038 

692,063 

1,587,676 

145,729 

51,541 

96,099 

715,224 

431,714 

213,362 

1,974,372 

975,484 

1,565,742 


70,974 

79,808 

76,556 

158,928 

16,257 

14,406 

11,471 

80,934 

47,567 

20,823 

265,609 

129,012 

163,787 


60,841 

114,457 

73,764 

195,564 

14,559 

9,255 

8,752 

83,199 

51,451 

29,433 

245,639 

126,612 

210,130 


60,632 

182,948 

85,215 

239,550 

20,008 

3,083 

14,685 

88,019 

67,582 

37,209 

254,268 

150,369 

188,223 


75,060 

115,760 

100,512 

235,492 

24,740 

4,863 

12,185 

72,749 

66,007 

33,181 

204,085 

115,960 

225,127 


98,157 

149,181 

98,078 

205,011 

16,980 

3,562 

11,147 

96,479 

60,611 

27,766 

201,324 

124,382 

237,792 


77,244 

148,667 

80,045 

202,838 

28,160 

5,676 

14,413 

120,075 

47,f«4 

27,613 

217,551 

138,270 

170,289 


45,264 

122,201 

89,011 

182,295 

12,313 

6,542 

11,078 

93,523 

50,417 

17,197 

282,451 

89,734 

186,183 


62,828 

172,016 

88,882 

167,998 

12,712 

4,154 

12,368 

80,246 

40,195 

14,140 

303,445 

101.145 

184,211 


Totals  10,085,044  1,142,132  1,223,656  1,391,791  1,285,721  1,330,470  1,278,725  1,188,209  1,244,340 

•Ad  data  provided  by  Competitive  Media  Reporting 
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AD  DATA 


Jan.-Aug.  1996  -  Full  Run  ROP 


Ad  Inches 


Ad  Inches 


Banks  Utilities  &  Motion 

Communications  Pictures 


Computers  Food  &  Credit  Cards  Investments 
&  Software  Household 


Ad  Inches 


Ad  Inches 


Hotels  &  Travel  &  Airlines 

Resorts  Tourism 


Auto  Dealer  Factory  Insurance 

Assn's  Automotive 


1  ('ate}>ories 

.Ian. -Aug.  Totals 

.lanuary  February 

.March 

,  April 

May 

.|une 

July 

August  1 

Ad  Inches  in 
Selected  Retail  Categories* 

Jan.-Aug.  1996  -  Full  Run  ROP 


Ad  Inches 


Furniture  &  Department  Consumer  Food 

Accessories  Stores  Electronics  Stores 

Ad  Inches 

35,000 
30,000 

25,000 

20,000 

15,000 

10,000 

Jan  Feb  Mar  Apr  May  Jun  Jul  Aug 

Drug  Stores  Books  &  Jewelry 

Stationery  Stores  Stores 


Ad  Inches 

140,000 

120,000 

100,000 

80,000 

60,000 

40,000 

Jan  Feb  Mar  Apr  May  Jun  Jul  Aug 

Discount  Apparel  &  Computer 
Stores  Accessories  Stores 

Ad  Inches 

160,000 
140,000 

120,000 
100,000 
80,000 
60,000 
40,000 

Jan  Feb  Mar  Apr  May  Jun  Jul  Aug 

Auto  Supply/  Sports  &  Building  Office  Supply 
Repair  Toy  Stores  Materials  Stores 


Categories 

Jan.-Aug.  Totals 

January 

February 

March 

April 

May 

'  June 

July 

August 

Apparel  &  Accessories 

905,264 

115,214 

109,875 

129,023 

105,001 

12.5,050 

11.5,.562 

80,956 

128,805 

Auto  Supply/Repatr 

940,615 

107,142 

99,118 

123,209 

117,184 

125,101 

154,524 

113,816 

120,521 

Books  &  Stationery  Stores 

1.5.5,474 

16,528 

14,752 

18,474 

17,089 

20,476 

19,581 

12,214 

14,560 

Building  Materials 

815,527 

50,677 

64,809 

109,685 

15.5,458 

166,671 

112,298 

86,275 

91.656 

Computer  Stores 

664,960 

65,518 

70,804 

89,467 

81,814 

86,974 

105,730 

78,201 

88.452 

Consumer  Electronics 

5,955,789 

455,058 

466,614 

540,549 

463,991 

541,654 

492,252 

452,611 

523,060 

Department  Stores 

6,259,212 

587,299 

75.5,951 

902,991 

735,355 

920,937 

795,211 

606,.588 

959,080 

Discount  Stores 

955,295 

96,552 

104,890 

126,888 

119,519 

138,516 

106,956 

107,867 

154,105 

Drug  Stores 

176,662 

20,299 

14,066 

17,612 

23,561 

28,090 

21,173 

31,5.52 

20.529 

Food  Stores 

1,918,.588 

255,662 

235,478 

267,650 

225,068 

258,862 

250,219 

229,151 

216,318 

Furniture  &  Accessories 

4,252,567 

502,192 

522,4% 

554,.571 

465,5.58 

588,298 

550,842 

514.840 

553,790 

Jewelry  Stores 

2(K,158 

18,588 

50,951 

22,510 

27,318 

41,789 

28,242 

19,880 

19.080 

Office  Supply  Stores 

652,089 

69,042 

75,812 

85,029 

78,075 

91,412 

93,910 

81,892 

76,917 

Sports  &  Toy  Stores 

1,105,205 

106,945 

117,0.54 

1.56,153 

126,997 

165,602 

163,370 

122,414 

166,688 

Totals 

22,921.001 

2,442,316 

2.680,650 

3,123,591 

2.719.968 

3,297,412 

2,985,670 

2.538,035 

3,133,359 

*Ad  data  provided  by  Competitive  Media  Reporting 
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August  1996  Advertising  Data 
Supplied  By  Newspapers 


1996  1995 

FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


ALBANY,  N.Y. 


Times  Union-a/d 


ROP  Local . 

19,133 

25,411 

Preprint  Local . 

27,370 

29,163 

ROP  National . 

3,297 

3,107 

Preprint  National . 

660 

Classified 

34,651 

33,182 

Total . . 

85,111 

90.863 

Times  Union-S 

ROP  Local . 

11.182 

12,596 

Preprint  Local . 

96,085 

79,275 

ROP  National . 

1,638 

1,521 

Preprint  National . 

14,795 

15,560 

Classified 

16,105 

14,700 

Total . 

.  139,805 

123,652 

GRAND  TOTAL.. 

.  224,916 

214,515 

YEAR  TO  DATE.. 

.  1,829,292 

1,794,200 

ALBANY,  ORE. 

Democrat-Herald-e 


ROP  Local . 

23,072 

25,743 

ROP  National . 

80 

84 

Classified . 

30,259 

29,496 

GRAND  TOTAL... 

53,411 

55,323 

YEAR  TO  DATE... 

369,871 

389,251 

ALBUQUERQUE,  N.M. 


Joumal-m 

ROP  Local . 

41,854 

38,495 

Preprint  Local . 

6,579 

32,379 

6,450 

30,960 

ROP  National . 

2,320 

1,181 

Preprint  National . 

258 

Display  Classified . 

19,023 

19,597 

In-Column  Classilied . 

33,652 

30,618 

Total . 

103,428 

32,637 

96,341 

30,960 

Tribune-e 

ROP  Local . 

26,989 

26,814 

PreprinI  Local . 

5,031 

26,187 

9,288 

22,833 

ROP  National . . 

2,081 

1.101 

Display  Classified . 

18,023 

18,866 

In-Column  Classified . 

33,652 

30,618 

Total . 

85,776 

26,187 

86,687 

22,833 

Journal-S 

ROP  Local . 

12,568 

9,249 

Preprint  Local . 

34,056 

37,281 

11,481 

61,533 

ROP  National . 

862 

783 

Preprint  National . 

14,190 

16,641 

Display  Classified . 

12,196 

12,069 

In-Column  Classified . 

14,760 

13,935 

Total . 

88,632 

37,281 

64,158 

61,533 

GRAND  TOTAL... 

277,836 

96,105 

247,186 

115,326 

YEAR  TO  DATE.. 

1,973,057 

619,780  1,885,650 

738,644 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

7,405 

7,566 

Preprint  Local . 

1,933 

1,732 

ROP  National . 

383 

349 

Preprint  National . 

42 

149 

Display  Classified . 

4,558 

5,166 

In-Column  Classified .... 

6,606 

5,162 

GRAND  TOTAL.. 

20,927 

20,124 

YEAR  TO  DATE.. 

N/A 

♦Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


CASA  GRANGE,  ARIZ. 

Dispatch-e 


ROP  Lrxal . 

16,044 

14,235 

ROP  National . 

238 

1,369 

Display  Classilied . 

2,950 

2,465 

in-Column  Classified . 

8,057 

8,131 

GRAND  TOTAL... 

27,289 

26,200 

YEAR  TO  DATE... 

177,654 

194,406 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

34,461 

2,838 

38,184 

1,875 

PreprinI  Local . 

98,169 

50,439 

119,325 

46,440 

ROP  National . 

1,039 

1,489 

PreprinI  National . 

14,443 

17,802 

Classilied . 

39,146 

35,855 

1,842 

GRAND  TOTAL.. 

.  187.254 

53,277 

212,655 

50,157 

YEAR  TO  DATE.. 

.  1,434,768 

347,503 

1,549,778 

342,890 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

24,600 

23,152 

Preprint  Local . 

15,730 

20,435 

ROP  Nalional . 

33 

Preprint  National . 

591 

Classified . 

10,153 

11,891 

GRAND  TOTAL... 

51,107 

55,478 

YEAR  TO  DATE... 

435,808 

439,706 

OURHAM,  N.C. 

Herald-Sun-m 


ROP  Local . 

32,403 

26,426 

ROP  National . 

1,938 

1,371 

Classified . 

21,732 

21,070 

Total . 

56,073 

48,867 

Herald-Sun-S 

ROP  Local . 

13,745 

12,137 

ROP  Nalional . 

900 

499 

Classified . 

7,408 

7,812 

Total . 

22,053 

20,448 

GRAND  TOTAL... 

78,126 

69,315 

YEAR  TO  DATE... 

560,827 

ERIE,  PA. 

558,938 

Times-e 

ROP  Local . 

22,143 

22,967 

Preprint  Local . 

32,175 

35,009 

ROP  National . . 

1,478 

1,647 

Preprint  National . 

88 

Classified . 

38,398 

39,716 

Total . 

94,282 

99,339 

Times-S 

ROP  Local 

7,392 

7,853 

PreprinI  Local . 

36,965 

87,486 

ROP  National 

615 

327 

PreprinI  Nalional . 

9,335 

9,016 

Classified . 

18,703 

19,175 

Total . 

.  123,210 

123,857 

GRAND  TOTAL.. 

.  217,492 

223,196 

YEAR  TO  DATE.. 

.  1,571,157 

1,580,364 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


:  ROP  Local .  94,803  155.309  96.646  150,978 

i  Preprint  Local .  26,153  71,334  48,106  66,992 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ROP  National .  17.133  4.850  14,911  5,530 

Preprint  National .  13,740  1,758  18,720  360 

Classified .  167,940  55,274  173,054  56,091 


GRAND  TOTAL...  319,769  288,525  351,437  279,951 
YEAR  TO  DATE...  2,960  201  2,538,289  3,066.285  2,472,720 

FORT  WAYNE,  IND. 


Journal  Gazette-m 


ROP  Local . . . 

18,035 

4,427 

23,753 

5,067 

Preprint  Local . 

11,130 

49,908 

18,189 

45,252 

ROP  National . 

879 

1,529 

320 

Preprint  National . 

400 

200 

Classified ... 

43,412 

1,003 

43,059 

1,762 

Total . 

73,456 

55,738 

86,530 

52,601 

News  Sentinel-e 

ROP  Local . 

18,193 

4,427 

23,444 

5,067 

Preprint  Local . 

11,130 

46,087 

18,189 

44,772 

ROP  National . 

904 

1,589 

320 

PreprinI  National . 

400 

200 

Classified.... 

42,741 

1,003 

41,724 

1,762 

Total . 

72,968 

51,917 

84,946 

52,121 

Journal  Gazette-S 

ROP  Local . 

8,443 

2,017 

8,565 

1,918 

PreprinI  Local . 

20,161 

65,339 

18,137 

62,868 

ROP  Nalional . 

593 

701 

16 

PreprinI  Nalional . 

7,912 

11,776 

Classified. . 

22,630 

426 

24,179 

268 

Total . 

59,739 

67,782 

63,358 

65,070 

GRAND  TOTAL... 

206,163 

175,437 

234,834 

169,792 

YEAR  TO  DATE... 

1,764,799  1 

,465,624 

,975,165 

,344,457 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local . 

23,585 

23,018 

Preprint  Local . 

25,156 

7,002 

21,382 

8,178 

ROP  National . 

875 

918 

Display  Classified . 

17,809 

15,730 

In-Column  Classilied . 

38,948 

32,811 

Total . 

106,373 

7,002 

93,859 

8,178 

Tribune-Review-S 

ROP  Local . 

25,195 

23,890 

Preprint  Local . 

52,787 

21,434 

56,421 

18,199 

ROP  National . 

190 

255 

Preprint  National . 

11,829 

129 

9,880 

Display  Classified . 

18,656 

19,744 

In-Column  Classified . 

17,440 

13,998 

Total . 

126,097 

21,563 

124,188 

18,199 

GRAND  TOTAL... 

232,470 

28,565 

218,047 

26,377 

YEAR  TO  DATE... 

1,634,357 

273,156  1,676.603 

195,916 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local . 

48,503 

37,332 

56,123 

27,862 

PreprinI  Local . 

138030 

129,258 

ROP  National . 

9,379 

7,506 

Preprint  National . 

20,640 

21,801 

Classified . 

92,137 

84,649 

GRAND  TOTAL.. 

308,689 

37,332 

299,337 

27,862 

YEAR  TO  DATE.. 

2,244,871 

262,592  2,291,793 

251,547 

LOUISVILLE,  KY. 

Courler-Journal-a/d 

ROP  Local . 

40488 

7,860 

36,662 

18,233 

Preprint  Local . 

51,888 

48,480 

ROP  National . 

592 

1,194 

Classified 

55,325 

20,182 

40,176 

25,788 

Total . 

96,405 

79,930 

78,032 

92,501 
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MKASURKl)  IN  INC'HKS 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Courier-Joumal-S 
ROP  Local .. 

19,449 

157 

16,594 

Preprint  Local . 

ROP  National . 

680 

74,575 

913 

Preprint  National . 

Classified . 

20.473 

9,673 

17,893 

Total . 

40,602 

84,405 

35,400 

GRAND  TDTAL.. 

.  137,007 

164,335 

113,432 

YEAR  TO  DATE.. 

.  1,010,834  1,227,352 

907,686 

MANCHESTER,  N.H. 


Union  Leader-m 

ROP  Local . 

32,472 

37,089 

ROP  National . 

746 

742 

Clas-sified . 

36,917 

33.497 

Total . 

70,135 

71,328 

N.H.  Sunday  News-S 

ROP  Local . 

12,721 

13,587 

ROP  National . 

479 

298 

Classified . 

22,006 

20,255 

Total . 

35,206 

34,140 

GRAND  TOTAL... 

105,341 

105  468 

YEAR  TO  DATE... 

816,755 

824,824 

*Indicates  newspapers  reporting  figures  in  lines. 


1996 

1995  i 

FULL  PART 

FULL  PART  ! 

RUN  RUN 

RUN  RUN  : 

MEDICINE  HAL  ALBERTA 

:  News-e* 

:  ROP  Local . 

491,762 

468.336  i 

:  ROP  National . 

62,266 

65,700  : 

:  Classified . 

253,989 

251,577  : 

GRAND  TOTAL... 

808,017 

785,613  : 

YEAR  TO  DATE... 

N/A 

NASHVILLE,  TENN. 

i  Tennessean-m 

1  ROP  Local . 

34,329 

34,638 

:  Preprint  Local . 

12,346 

11,766 

:  ROP  National . 

2,323 

2,254 

i  Preprint  National . 

208 

1  Classified . 

45,636 

43,489 

:  Totaf . 

94,634 

92,355 

1  Banner-e 

:  ROP  Local . 

30,771 

30,532 

:  Preprint  Local . 

11,717 

11,760 

:  ROP  National . 

2,295 

2,255 

i  Preprint  National . 

208 

:  Classified . 

35,438 

32,781 

:  Total . 

80,221 

77,536 

:  Tennessean-S 

:  ROP  Local . 

18,998 

19,137 

:  Preprint  Local . 

37,003 

37,408 

1996  1995 

FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


ROP  National . 

Pfeprinl  National . 
Classified . 


Total .  91,625 


GRAND  TOTAL...  266.480 
YEAR  TO  DATE...  2,251,572 


NORTH  BAY,  ONTARIO 


Nugget-m 

ROP  Local .  23,713 

Preprint  Local .  68,358 

ROP  National .  5218 

Preprint  National .  217 

Classified .  23,942 

GRAND  TOTAL...  121,448 

YEAR  TO  DATE...  857,989 


NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazette-e 

ROP  Local . 

33,246 

31,612 

Preprint  Local . 

36,378 

29,799 

32,508 

35,088 

ROP  National . 

19 

Classified . 

16,333 

15,362 

GRAND  TOTAL... 

85,957 

29,799 

79,501 

35,088 

YEAR  TO  DATE... 

577  478 

247,680 

642,999 

230,781 

INVESTMENT  BANKERS  TO  THE 

Publishing,  Communications,  Media, 
Broadcasting,  Interactive  digital  media 
AND  Information  Industries 

^ronis,  Suhler  &  Associates,  Inc.,  exclusively  serves  the  media 
and  communications  industry  providing  media  company  owners 
investment  banking  services  including:  mergers,  acquisitions, 
divestitures,  recapitalizations,  financing  and  valuations.  Since  its 
founding  in  1981,VS&A  has  completed  over  300  transactions  totaling 
in  excess  of  $18  BilUon. 

Kevin  M.  Lavalla,  VS&A’s  Managing  Director  for  Newspaper 

Pubhshing,  has  over  10  years  experience  in  providing  financial 

Kevin  M.  Lavalla  advisory  services,  including  mergers  and  acquisitions,  to  daily 

Managing  Director,  and  weekly  newspapers,  shoppers,  local  business,  legal  and  specialty 

Newspaper  Publishing  , 

publications. 


Assoc 


350  Park  Avenue,  New  York,  New  York  10022 
E-Mail:  lavallak@vsacomm.com  •  Phone:  (212)  935-4990  •  Fax:  (212)935-0877 
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AD  DATA 


MKASI  RKI)  IN  LNCHKS 


1996 


1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

PORTLAND,  MAINE 

Press  Herald-m 

ROP  Local . 

23,894 

1,758 

24,359 

2,157 

Preprint  Local . 

17,206 

16,689 

ROP  National . 

453 

836 

Preprint  National . 

179 

Classitied 

15,917 

12,599 

Total . 

57,470 

1,758 

54,662 

2,157 

Telegram-S 

ROP  Local . 

15,258 

16,105 

Preprint  Local . 

39,188 

39865 

ROP  National . 

383 

294 

Preprint  National . 

3,363 

4.195 

Classitied . 

17,595 

24,167 

Totat . 

.  75,787 

84,626 

GRAND  TOTAL. 

.  133,257 

1,758 

139,288 

2,157 

YEAR  TO  DATE. 

.  1,067,617 

17,612  1,122,609 

18,502 

PROVIDENCE,  R. 

1. 

Journal-Bulletin-a/d 

ROP  Local . 

31,458 

25,407 

33,247 

22,232 

Preprint  Local . 

18,630 

94,252 

18,732 

93,198 

ROP  National . . 

2,674 

105 

3,292 

105 

Preprint  National . 

681 

647 

Classitied . 

33,821 

1,501 

30,138 

1,327 

Total . 

86,583 

121,946 

85,409 

117,509 

Journal-S 

ROP  Local . 

17,537 

16,809 

1,240 

Preprint  Local . 

60,138 

69,104 

63,250 

80,207 

ROP  National . 

2,469 

1,542 

Preprint  National . 

11,284 

12,470 

683 

Classitied . 

12,838 

12,757 

284 

Total . 

104,266 

69,104 

106,828 

82,414 

GRAND  TOTAL. 

190,849 

191,050 

192,237 

199,923 

YEAR  TO  DATE. 

N/A 

READING,  PA. 

Times  &  Eagle-m/e 

ROP  Local . 

31,505 

28,947 

Preprint  Local . 

32,680 

27,631 

ROP  National . 

872 

882 

Classified 

36,642 

36,839 

Total . 

..  101,699 

94,299 

Eagle-S 

ROP  Local . 

20,516 

17,414 

Preprint  Local . 

13,170 

55,045 

12,795 

45,200 

ROP  National . 

9,536 

9,456 

Preprint  National . 

8,820 

9,180 

Classified . 

22,606 

23,354 

Total . 

..  74,648 

55,045 

72,199 

45,200 

GRAND  TOTAL 

..  176,347 

55,045 

166,498 

45,200 

YEAR  TO  DATE 

..  1,451,925 

209,290  1.496,807 

197,615 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local . 

..  57,077 

62,139 

Preprint  Local . 

...  115,279 

100,118 

ROP  National . 

1,349 

666 

Preprint  National . 

7,326 

9,632 

Classified . 

...  62,065 

68,891 

GRAND  TOTAL 

..  243,096 

241,446 

YEAR  TO  DATE 

..  2,006,715 

2,114,586 

RICHMOND,  VA. 

Times-Oispatch-m 

ROP  Local . 

....  34,811 

8,484 

30,554 

7,271 

Preprint  Local . 

....  13,906 

2,147 

12,716 

1,575 

ROP  National . 

3,760 

2,072 

Preprint  National . 

90 

Classified . 

....  41,181 

34,684 

Total . 

...  93,658 

10,631 

80,116 

8,846 

•Indicates  newspapers  reporting  flgures  in  lines. 


Times-Dispatch-S 

ROP  National . 

3,350 

3,411 

ROP  Lrxal . 

15,355 

16,068 

Preprint  National . 

761 

931 

Preprint  Local . 

27,442 

3,010 

25,810 

1,091  1 

Display  Classified . 

16,852 

15,597 

ROP  National . 

1,259 

841 

In-Column  Classified . 

4,079 

4,319 

Preprint  National . 

7,442 

lo.ro 

Total . 

38.083 

38,570 

23,595 

22,563 

GRAND  TOTAL.. 

140,042 

136,664 

Total . 

75,093 

3,010 

75,401 

1,091  : 

YEAR  TO  DATE.. 

1,012,640 

1,080,455 

GRAND  TOTAL.. 

168,751 

13,641 

155,517 

9,937  i 

YEAR  TO  DATE.. 

1,363,592 

91,224  1,401,862 

83,974  1 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 


ROP  Local . 

51,567 

55,815  53,274 

25,676 

ROP  National . 

9,427 

525  5,670 

605 

Classified . 

88,524 

11,370  100,774 

4,702 

GRAND  TOTAL.. 

.  149,518 

67,710  159,718 

30  933 

YEAR  TO  DATE.. 

.  1,169,209 

351,609  1,242,134 

232,082 

SAN  BERNARDINO,  CALIF. 

Sun-m 

ROP  Local .  30,032  41,239 

Preprint  Local .  42,799  43,764 

ROP  National .  6,585  4,106 

Preprint  National .  4,250  11,513 

Classified .  53,227  65,214 

GRAND  TOTAL...  137,393  165,836 

YEARTO  DATE...  1,196,417  1,483,171 


SAN  DIEGO,  CALIF. 

Union  Tribune-mS 


ROP  Local . 

...  119,296 

12,784 

115,697 

15,148 

ROP  National . 

..,  13,520 

871 

12,208 

830 

Classified. . 

...  102,482 

18,696 

100,125 

14,626 

GRAND  TOTAL. 

..  235,298 

32,351 

228,030 

30,604 

YEAR  TO  DATE. 

..  1,838,793 

303,232  1,948,949 

275,724 

SAN  FRANCISCO,  CALIF. 


ROP  Local . 

27,472 

7,923 

35,269 

8,099 

Preprint  Local . 

48.080 

39,088 

ROP  National . 

12,719 

461 

10,366 

114 

Preprint  National . 

260 

1,950 

Classified . . 

42,011 

33,311 

Total . 

130,542 

8,384 

119,984 

8,213 

Examlner-e 

ROP  Local . 

25,984 

7,218 

34,144 

7,199 

Preprint  Local . 

48,080 

39,088 

ROP  National . 

12,091 

289 

10,042 

114 

Preprint  National . 

260 

1,950 

Classified . 

41,531 

32,898 

Total . 

127,946 

7,507 

118,122 

7,313 

Examiner/Chronicle-S 

ROP  Local . 

17.193 

4,623 

21,950 

3,275 

Preprint  Local . 

89,042 

81,636 

ROP  National . 

6,696 

156 

7,476 

54 

Preprint  National . 

15,925 

16,640 

Classified . 

28,155 

21,713 

Total . 

157,011 

4,779 

149,415 

3.329 

GRAND  TOTAL... 

415,499 

20,670 

387,521 

18,855 

YEAR  TO  DATE... 

3,181,535 

170,418  3,230.495 

186,191 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local .... 

43,053 

39,716 

Preprint  Local . 

4,974 

7,590 

ROP  National 

2,489 

3,717 

Preprint  National . 

188 

Display  Classitied . 

34,547 

30,824 

In-Column  Classified . 

16,708 

16,247 

Total . 

101,959 

98,094 

Spekesman-Review-S 

ROP  Local . 

7,943 

9,274 

Preprint  Local . 

5,098 

5,038 

1996 


1995 


TOLEDO,  OHIO 


ROP  Local . 

32,205 

6,291 

35,347 

6,642 

Preprint  Local . 

29,421 

32,760 

ROP  National . 

2.406 

290 

1,041 

286 

Preprint  National . 

63 

Classified... 

24.298 

969 

20,255 

744 

Total . 

,.  88.393 

7,550 

89,413 

7,672 

Blade-S 

ROP  Local . 

...  14,799 

12,958 

Preprint  Local . 

76,482 

78,183 

ROP  National . 

1,433 

886 

Preprint  National . . 

14,742 

18,396 

Classified.. 

14,326 

13,723 

Total . 

..  121,782 

124,146 

GRAND  TDTAL. 

..  210,175 

7,550 

213,559 

7,672 

YEAR  TD  DATE. 

..  1,429,204 

52,009  1,445,139 

56,691 

TULSA,  OKLA. 

World-m 

ROP  Local . 

...  34,865 

7,211 

31,080 

10,514 

Preprint  Local 

14,878 

17.514 

11,290 

37,792 

ROP  National . 

716 

6 

1,214 

56 

Preprint  National . 

1,232 

460 

Display  Classified . 

16.783 

14,460 

In-Column  Classified ... 

22,692 

21,710 

Total . 

..  39,934 

25,963 

79,754 

48,822 

World-S 

ROP  Local . 

...  16,422 

15,361 

Preprint  Local . 

58,179 

51,812 

ROP  National . 

461 

722 

Preprint  National . 

12,948 

13,958 

Display  Classified . 

13,886 

14,270 

In-Column  Classified ... 

12,298 

11,740 

Total . 

..  114,194 

107,863 

GRAND  TDTAL. 

...  204,128 

25,963 

187,617 

48,822 

YEAR  TO  DATE. 

..  1,454,115 

219,163  1,456,252 

256,668 

TWIN  FALLS,  IDAHO 

Times-News-mS 


ROP  Local . 

30,582 

30,452 

Preprint  Local . 

108,741 

104,414 

ROP  National . 

154 

622 

Display  Classified . 

27,899 

28,129 

In-Column  Classified . 

6,918 

6,297 

GRAND  TOTAL.. 

174,294 

169,914 

YEAR  TO  DATE.. 

1,242,004 

1,188,356 

WINSTON-SALEM,  N.C. 


ROP  Local . 

33,731 

3,443 

35,891 

3,205 

Preprint  Local . 

9,464 

31,803 

8,968 

22,866 

ROP  National . 

5,153 

2,347 

Preprint  National . 

200 

1,648 

342 

Classified 

44,854 

34 

45.232 

Total . 

.  93,402 

36,978 

92,438 

26,413 

Journal-S 

ROP  Local . 

11,684 

934 

12,071 

1,255 

Preprint  Local . 

14.566 

37,891 

10,710 

39,076 

ROP  National . 

1,559 

250 

706 

Preprint  National . 

7,920 

11,792 

Classified 

21,110 

19,899 

Total . 

56,839 

39,075 

55,178 

40,331 

GRAND  TOTAL.. 

.  150,241 

76,053 

147,616 

66.744 

YEAR  TO  DATE.. 

.  1,232,218 

530,803  1,232,801 

488,651 
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What  Dp  .  ^ 
Expanding 
Companies 
Leam 
About 
Newspaper 
Markets  in 


The  Editor  &  Publisher  Market  Guide  is  a  respected  source  of  economic 
and  demographic  data  for  newspaper  markets  in  the  U.S  and  Canada. 


It  provides  data  by  state/province,  MSA/NECMA,  county  and  city.  Census 
data  is  combined  with  forecasts  of  population,  income,  ages,  retail  sales, 
households,  and  ethnicities  for  an  accurate  profile  of  each  market. 

But  the  Market  Guide  goes  further.  Market  surveys  of  every 
newspaper  market  in  the  U.S.  and  Canada  provide  quality  of 
life  data  including:  principal  industries,  climate,  transporta¬ 
tion  data,  auto  registrations,  colleges/universities/military 
installations,  and  more.  16  categories  of  data  that  provide  a 
better  understanding  of  market  potential. 

Developers,  franchisers  and  retailers  looking  to  expand  their 
business  can  leam  about  principal  and  nearby  shopping  cen¬ 
ters,  number  of  stores  and  distance  from  downtown;  discount  stores,  variety  stores,  chain  drug 
stores,  chain  supermarkets,  fast  food/chain  restaurants,  auto  dealerships,  and  others.  Plus  num¬ 
ber  of  stores  and  retail  sales  for  all  nine  major  retail  categories. 

Data  that  SELLS  Your  Newspaper  Market! 

You  have  a  surprising  market  and  great  newspaper  products  for  advertisers  to  reach  it.  Use  the 
Market  Guide  to  tell  your  full  marketing  story! 

Quantitative  data  AND  qualitative  data ...  all  in  one  book!  And  it’s  only  $100. 


PROJECTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  19%  Market  Guide  pro-' 
Jections  to  be  accurate  within  2  percentage  points! 
,That’s  a.remarkable  record!  Put  these  accurate  figures  to 
work  for. you!  ^  ^  ' 


NEW!  FOR  MORE  IN-DEPTH 

QUANTITATIVE  PROFILES  OF  MORE  THAN 

14,000  US  MARKETS ...  ^ 

U.S.  MARKET  FORECASTS  The  most  com- 

prehensive  economic  and  demographic  source 

book  available  today  -  for  all  U.S.  geographic 

areas  with  2,50Oi-  population.  It  includes  1997 

forecasts  for  65  economic  and  demographic  variables^^^^^^Wi 

snapshot  overviews  noting  trends,  ranking  tables  and  much  more.  All 

for  only  $269. 

E&P  MARKET  GU1DE/U.S.  MARKET  FORECASTS  CD-ROM 

Database  and  application  for  easy  access  to  the 
valuable  market  data  from  BOTH  resources.  “ 

Available  in  Mac,  Windows,  or  DOS. 

Only  $795.  (Including  both  softbound 
books.) 


BEST  VALUE! 


Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instmctions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  19*  SL,  New  York,  NY  100114234 


OR 

Lode  for  the  handy  Business  Reply  order  form  in  this  issue  of  E&P 


TO  ORDER  OR  FOR  MORE 
INFORMATION,  CALL: 

•  (212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.com 
Order  through  our  Web  site  store:  http://www.mediainfo.com 


The  Editor  &  Publisher  Company 


The  E&P 
Market 


SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Council  Gets  Report 
On  Digital  Delivery 


CONSORTIUM.  COMPEmmON.  Con¬ 
tent. 

These  are  some  of  the  words  being 
used  by  10  major  syndicates  trying  to 
“c’s”  the  moment  when  it  comes  to 
electronic  delivery  of  cartoons  and  other  features. 

One  member  of  the  Digital  Features  Consortium 
is  Tribune  Media  Services,  whose  director  of  mar¬ 
keting,  Steve  Tippie,  reported  on  the  DFCs  work  at 
the  recent  Newspaper  Features  Council  (NFC) 
meeting  in  San  Antonio. 

Tippie  noted  that  the  consortium  started  last  fall 

_ iE&P,  Oct.  21, 1995,  p.  40) 

and  then  surveyed  newspa¬ 
pers  before  drafting  electron¬ 
ic  delivery  standards  iE&P, 
Feb.  24,p.40). 

The  Tribune  Media  execu¬ 
tive  also  discussed  what’s 
next.  He  said  the  consortium, 
among  other  things,  wants  to 
“help  customers  achieve  the 
cost  efficiencies  of  electronic 
management  and  delivery  of 
features  vs.  hard  copy  and  mail”  and  “promote  cost- 
effective  competition  for  pagination  and  delivery 
through  third  parties.” 

Indeed,  one  reason  why  the  consortium  was 
formed  was  to  try  to  make  sure  that  no  single  syn¬ 
dicate  or  third-party  pagination/electronic  delivery 
service  would  dominate  the  digital  transmission 
arena,  according  to  NFC  President  Rick 
Newcombe,  speaking  from  the  audience. 

Newcombe  —  who  is  also  president  of  Creators 
Syndicate,  another  consortium  member  —  was 
referring  to  last  year’s  agreement  that  made  King 
Features  Syndicate  the  sales  and  marketing  repre¬ 
sentative  for  the  Reed  Brerman  Media  Associates 
pagination/electronic  delivery  service  (E&P,  Oct. 

14, 1995,  p.  34). 
King  is  not  a  con¬ 
sortium  member. 

At  the  San 
Antonio  meeting, 
a  newspaper  edi¬ 
tor  asked  King 
director  of  opera¬ 
tions  Paul 
Eberhart  whether 
his  syndicate 

_  would  allow  a 

Ehoff  Ron  Patel  third-party  service 


Texas  meeting 
also  features 
a  discussion 
of  online 
newspapers  and 
other  topics 


Susan  Bischoff 


Ron  Patel 


other  than  Reed 
Brennan,  such  as 
AP,  to  electronical¬ 
ly  deliver  King 
comics  to  a  paper 
requesting  this. 

“We  haven’t 
been  asked,  but  if 
we  are,  we’d  be 
happy  to  cooper¬ 
ate,”  replied 
Eberhart. 

Tippie  said 

there  are  several  other  companies,  in  addition  to 
AP,  that  could  end  up  doing  some  of  the  syndicate- 
to-newspaper  digital  delivery. 

United  Media  vice  president  for  sales  and  mar¬ 
keting  Lisa  Klem  Wilson,  who  helped  Tippie  give 
the  consortium  report  at  the  NFC  meeting,  noted 
that  different  newspapers  have  different  electronic 
delivery  needs  —  and  would  thus  prefer  several 
deliverers  to  choose  from. 

“We  hope  to  provide  you,  via  mailings  and  syndi¬ 
cate  reps,  with  a  list  of  third  parties  interested  in 
your  business,”  she  told  the  audience,  which  includ¬ 
ed  newspaper  editors. 

In  the  meantime,  creator-to-syndicate  electronic 
transmission  is  growing  rapidlj’.  Tippie  and  Wilson 
reported  that  many  of  their  syndicates’  comic  and 
editorial  cartoonists  now  have  the  scanner  and 
computer  equipment  that  makes  this  kind  of  trans¬ 
mission  possible. 

Wilson  —  whose  syndicate  is  a  consortium 
member  —  said  electronic  delivery  saves  postage 
costs,  makes  cartoons  more  timely,  and  enables  cre¬ 
ators  to  hold  on  to  their  originals. 

The  other  seven  consortium  members  are  the 
Cartoonists  &  Writers  Syndicate,  Chronicle 
Features,  Copley  News  Service,  the  Los  Angeles 
Times  Syndicate,  New  York  Times  Syndication  Sales, 
Universal  Press  Syndicate  and  the  Washington  Post 
Writers  Group. 

Just  prior  to  the  consortium  report,  a  panel  of 
four  newspaper  editors  and  various  NFC  attendees 
discussed  another  electronic  topic:  the  rapidly  ris¬ 
ing  number  of  online  papers,  most  of  which  are  on 
the  World  Wide  Web. 

NFC  First  Vice  President  Jane  Amari,  managing 
editor  of  design  and  features  for  the  Kansas  City 
Star,  said  from  the  audience  that  people  want  to 
see  local  material  in  online  editions. 

Yet  there  is  also  a  desire  for  syndicated  material. 
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and  panelists  were  asked  what  they 
would  like  syndicates  to  provide. 

“Material  that  can  be  used  in  con¬ 
junction  with  advertising,”  replied 
Phyllis  Singer,  assistant  managing  edi¬ 
tor/features  at  Long  Island,  N.Y, 
Newsday. 

“Quizzes  and  other  things  that  can  be 
used  in  an  interactive  format,”  said 
Houston  Chronicle  assistant  managing 
editor  Susan  Bischoff. 

Of  course,  newspapers  often  move 
the  syndicated  features  that  run  in  their 
print  editions  into  their  online  sites.  In 
many  cases,  they  pay  syndicates  extra 
for  the  right  to  do  this. 

A  couple  of  newspaper  editors  asked 
syndicate  executives  in  the  audience 
about  the  possibility  of  being  able  to 
put  this  material  online  for  free.  Not  sur¬ 
prisingly,  that  suggestion  didn’t  go  over 
too  well. 

“We’re  providing  talent  and  we 
should  be  paid  for  it,”  said  Universal 
President  John  McMeel,  who  noted  that, 
even  with  electronic-use  surcharges, 
syndicate  rates  are  still  very  low. 

King  columnist  Heloise  added  that 
some  creators  may  be  patient  for  a 
while  about  not  being  reimbursed  for 
online  use  of  their  features. 

“I  realize  there  is  a  learning  process,” 
she  said.  “But  eventually  you  have  to  fish 
or  cut  bait.  Pay  me  or  take  me  off  your 
site.’ 

Speakers  also  discussed  the  way 
many  papers  don’t  pay  fieelancers  extra 
for  electronic  use  of  print-edition  sto¬ 
ries,  and  how  angry  a  number  of  these 
writers  are  about  this. 

And  they  talked  enthusiastically  about 
the  huge  amount  of  space  online  edi¬ 
tions  have  for  material  that  can’t  fit  in 
the  tight  news  holes  of  print  editions. 

Then  there  is  the  matter  of  how  hard 
it  is  for  newspapers  to  turn  a  significant 
profit  in  cyberspace. 

“Precious  few  of  us  have  found  a  way 
to  make  money  so  far,”  said  panelist  Ken 
Bunting,  managing 
editor  of  the 
Seattle  Post- 
Intelligencer. 

But  speakers 
noted  that  more 
money  may  be 
made  in  the 
future,  and  that  it 
is  important  for 
computer  users  to 
have  access  to 
newspaper-gener¬ 


Michael  Levy 


ated  material. 

“There’s  a  lot  of 
unreliable  informa¬ 
tion  in  cyber¬ 
space,”  said 
Bunting. 

“Ne\%"spapers  pro¬ 
vide  information 
people  can  count 
on.” 

“We  sell  our 
credibility,”  said 
Philadelphia 
Inquirer  Sunday 
editor  Ron  Patel,  the  panel  moderator. 
“We’re  the  best  at  delivering  an  objec¬ 
tive  view  People  trust  us.” 

Patel  added  that  he  strongly  disagrees 
with  people  who  call  the  Internet  a  fad, 
like  CB  radio  in  the  1970s.  “When  you 
get  through  on  the  Internet,  you  get 
something  better  than  a  trucker  on  the 
New  Jersey  Turnpike,”  he  quipped. 

Bischoff  noted  that  if  newspapers 
don’t  have  a  major  online  presence, 
Microsoft  and  others  will  have  an  easier 
time  picking  up  the  slack. 

Newcombe  joked  at  the  beginning  of 
the  session  that  so  many  papers  are 
going  online  —  and  the  NFC  is  dis¬ 
cussing  cyberspace  so  much  —  that 
maybe  the  organization  should  be 
renamed  the  “Computerized  Features 
Council.” 

In  other  news,  former  NFC  president 
Patel  received  the  Jester  Award  for  his 
contributions  to  the  comics  industry. 
One  of  his  contributions  involved  help¬ 
ing  the  organization  play  a  large  role  in 
events  marking  last  year’s  100th  anniver¬ 
sary  of  comics. 

Another  former  NFC  president, 
Houston  Chronicle  executive  vice  presi¬ 
dent  and  editor  Jack  Loftis,  introduced 
the  San  Antonio  meeting’s  keynote 
speaker:  Texas  Monthly  publisher 
Michael  Levy. 

Levy  said  one  reason  why  he  founded 
the  Austin-based  magazine  in  1973  was 
to  “fill  a  media  vacuum”  caused  by  what 
he  felt  was  the  poor  quality  of  a  number 
of  Texas  papers  back  then.  He  noted 
that  the  award-winning  TM  strives  for  a 
high-quality  product  by  using  mostly 
staff  writers  rather  than  freelancers,  hir¬ 
ing  a  separate  staff  of  fiict-checkers, 
commissioning  good  photos  and  illustra¬ 
tions,  and  keeping  editorial  and  advertis¬ 
ing  separate. 

The  Dallas  native  added  that  a  num¬ 
ber  of  Texas  dailies  have  improved  sig¬ 
nificantly  during  the  past  two  decades. 


Rick  Newcombe 


The  other  NFC  event  was  a  “show- 
and-tell”  session  moderated  by  Amari. 
Executives  from  1 1  syndicates  displayed 
and  discussed  many  of  their  new  fea¬ 
tures  and  services. 

More  than  a  half-dozen  of  the  offer¬ 
ings  are  for  or  about  the  Web  and  cyber¬ 
space. 


Talk  Radio  Host 
Writing  Column 

Laura  schlessinger,  who  hosts 

the  Dr.  Laura  Show  airing  on  more 
than  300  radio  stations,  is  writing  a  col¬ 
umn  for  the  New  York  Times  Syndicate 
starting  Nov.  1. 

Her  show’s  10-million-plus  audience  is 
second  onl>"  to  Rush  Limbaugh’s,  accord¬ 
ing  to  the  syndicate,  which  added  that 
Schlessinger  surpasses  Limbaugh’s  rat¬ 
ings  in  some  markets. 

Schlessinger,  49,  is  a  doctor  of  physiol¬ 
ogy  who  practices  marriage  and  family 
counseling.  She  is  pro-chastity  before 
marriage,  and  against  divorce  and  abortion. 

The  Los  Angeles  resident  is  also  the 
author  of  two  best-selling  books:  Ten 
Stupid  Things  Women  Do  to  Mess  Up 
Their  Lives  and  How  Could  You  Do 
That?!  The  Abdication  of  Character, 
Courage  and  Conscience. 

Her  column  will  have  both  an  essay 
and  Q&A  format. 

Estrich  Is  Doing 
Creators  Column 

Susan  estrich,  who  served  as 

national  campaign  manager  for 
Michael  Dukakis  in  1988,  is  writing  a  col¬ 
umn  for  Creators  Syndicate. 

Estrich  is  a  weekly  USA  Today  colum¬ 
nist,  a  contributing  editor  to  the 
Los  Angeles  Times  opinion  section,  a 
talk  show  host  on  KABC  Radio  in 
Los  Angeles,  and 
a  professor  of 
law  and  political 
science  at  the 
University  of 
Southern  Cali¬ 
fornia. 

Her  Creators 
clients  include  the 
Boston  Herald, 

Houston  Chro¬ 
nicle  and  Wash¬ 
ington  Post. 
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‘Arlo’  Sequence 

This  years  newspaper  Enterprise 
Association  Christmas  series  is  by 
“Ario  &  Janis”  creator  Jimmy  Johnson. 

The  “St.  Nick  of  Time”  sequence  — 
which  will  run  from  Dec.  2  through 
Christmas  Day  —  features  a  story  in 
which  Ado’s  life  is  saved  by  his  son,  Gene. 

NEA  has  been  offering  a  holiday  comic 
sequence  every  year  since  1937. 

In  other  news,  Johnson  recently  added 
his  e-mail  address  to  “Ario  &  Janis.” 

‘Magic’  Feature 

(C^I^HE  MAGIC  NUMBER,”  a  reader- 
A  involvement  game  with  a  lottery 
tie-in,  has  been  introduced  by  Scrambl- 
Gram. 

The  game,  created  by  SG  President  C.R. 
Elum,  has  readers  complete  a  word  puzzle 
and  then  select  a  “magic  number”  from  the 
puzzle  grid  and  print  it  on  a  contest  entry. 


TOOL  BOX 

AWL  PLIERS 

CHISEL  RASP 

DRIU  RULER 

FILE  SAWS 

LEVEL  ✓  SCREWDRIVER 

NAILS  STAPLER 

PLANE  WRENCH 


1.  Fax  IN  THE  MISSING  LETTERS  TO  COMPLETE  PUZZLf  2  PICK  FOUR 
NUMBERS  FROM  CIRCLED  BOXES  TO  CHOOSE  YOUR  MAGIC  NUMBER. 

PUZZLE  # _ MAGIC  # _ 

"The  Magic  Number" 


If  their  entry  is  drawn  and  their  numbers 
match  those  of  that  day’s  state  lottery,  they 
receive  prizes  of  lottery  tickets. 

In  other  news,  SG  has  published  a  book 
of  its  “ColoiCross”  color  crossword  puzzles 
that  appear  in  the  National  Enquirer. 

The  Cuyahoga  Falls,  OhioTiased  SG  can 
be  reached  at  800-242-5204. 


Ario  is  back  from  the  hospital  in  this  Christmas  series  strip. 


Trio  Win  Award 

The  environmental  media  Assoc¬ 
iation  has  named  three  finalists  in  the 
cartooning  category  of  its  sbcth  annual 
awards. 

They  are  Rex  Babin  of  the  Albany,  N.Y, 
Times  Union  and  North  America 
Syndicate,  Kevin  “KAL”  Kallaugher  of  the 
Baltimore  Sun  and  Cartoonists  &  Writers 
Syndicate,  and  AnnTelnaes  of  NAS. 

Other  winners  include  actor  Ted 
Danson  and  director  Rob  Reiner. 

An  Oct.  14  ceremony,  hosted  by  Bill 
Maher  ^Politically  Incorrect),  featured  a 
performance  by  singer  Joni  Mitchell. 

‘College’  Update 

Tribune  media  services  has  made 

several  improvements  in  its  Web-based 
College  Press  Exchange  news  service. 

A  daily  story  budget  is  being  e-mailed 
directly  to  editors.  Once  on  the  site,  editors 
can  find  the  day’s  most  interesting  stories 
in  the  new  “Today’s  News”  section.  Also, 
there  is  a  new  searchable  archive  of  stories 
fiomTribune  Media’s  College  Press  Service 
syndicate. 

Knapp  Is  Named 

Tribune  media  services  has  named 

Steve  Knapp  account  executive/com¬ 
mercial  sales  for  the  U.S.  and  Canada. 

The  Glens  Falls,  N.Y-based  Knapp  — 
who  formerly  worked  for  TVData  —  will 
be  responsible  for  the  sale  of  TMS  TV 
Listings  data  to  ad  agencies,  television  syn¬ 
dicators  and  other  corporate  accounts. 

Thompson  Book 

HEAP  SHOTS:  AN  Incredibly 
Inexpensive  Collection  of  Political 
Cartoons  by  Mike  Thompson  has  been 
published. 

Thompson  is  with  the  Springfield,  Dl., 
State  Journal-Register  and  Copley  News 
Service. 


Rights  Package 

SCRIPPS  HOWARD  NEWS  Service  has 
released  a  package  called  “Divided  We 
Stand:  The  Clash  of  Rights  in  America.” 

The  package  —  available  to  SHNS  and 
outside  clients  —  includes  41  pieces  of 
art,  four  “mainbars”  with  sidebars,  a  car¬ 
toon  by  SHNS  editorial  cartoonist  Henry 
Payne,  and  commentary  by  New  York 
attorney  Philip  Howard  (author  of  The 
Death  of  Common  Sense)  and  SHNS  chief 
editorial  writer  Jay  Ambrose.  Seventeen 
Scripps  Howard  papers  contributed. 

One  part  of  the  five-day  package  fea¬ 
tures  the  formal  responses  of  Bill  Clinton, 
Bob  Dole  and  Ross  Perot  to  Scripps 
Howard  questions. 

Sold  At  Auction 

The  “MUDDLE  AMERICA”  editorial  car¬ 
toon  panel  received  the  highest  num¬ 
ber  of  individual  bids  at  the  recent  Illinois 
Press  Foundation  Cartoon  Art  Auction. 

More  than 
$3,500  was 
raised  to  ben¬ 
efit  the  Minor¬ 
ity  Journalism 
Woikshop. 

“Muddle”  is 
self-syndicat¬ 
ed  by  Bob 
Gorrell  and 
Gary  Brook¬ 
ins  of  the 
Richmond 
Times-Dis- 
patch. 

Son  Dies  In  Fall 

The  24-YEAR-OLD  son  of  Jeff  MacNelly 
died  Oct.  12  from  a  M  while  rock- 
climbing  in  Colorado. 

Jake  MacNelly  did  editorial  cartoons  for 
the  Aspen  Times  and  contributed  to  his 
father’s  “Shoe”  and  “Plu^ers”  comics  syn¬ 
dicated  by  Tribune  Media  Services. 


“So . . .  May  wa  misquote  you  on  thst?” 

"Muddle  America" 
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They  should  not  oversimplify  or  high¬ 
light  incidents  out  of  context. 

“Never  distort  the  context  of  news 
photos  or  video.  Image  enhancement  for 
technical  clarity  is  always  permissible. 
Label  montages  and  photo  illustrations. 

“Avoid  misleading  re-enactments  or 
staged  news  events.  If  re-enactment  is 
necessary  to  tell  a  story,  label  it. 

“Avoid  undercover  or  other  surrepti¬ 
tious  methods  of  gathering  information 
except  when  traditional  open  methods 
will  not  yield  information  vital  to  the 
public.  Use  of  such  methods  should  be 
explained  as  part  of  the  story. 

“Never  plagiarize. 

“Tell  the  story  of  the  diversity  and 
magnitude  of  the  human  experience 
boldly,  even  when  it  is  unpopular  to  do 
so. 

“Examine  their  own  cultural  values 
and  avoid  imposing  those  values  on  oth¬ 
ers. 

“Avoid  stereotyping  by  race,  gender, 
age,  religion,  ethnicity,  geography,  sexual 
orientation,  disability,  physical  appear¬ 
ance  or  social  status. 

“Support  the  open  exchange  of  views, 
even  views  they  find  repugnant. 

“Give  voice  to  the  voiceless;  official 
and  unofficial  sources  of  information  can 
be  equally  valid. 

“Distinguish  between  advocacy  and 
news  reporting.  Analysis  and  commen¬ 
tary  should  be  labeled  and  not  misrepre¬ 
sent  feet  or  content. 

“Distinguish  news  from  advertising 
and  shun  hybrids  that  blur  the  lines 
between  the  two. 

“Recognize  a  special  obligation  to 
ensure  that  the  public’s  business  is  con- 
duaed  in  the  open  and  that  government 
records  are  open  to  inspection.” 

♦  Minimize  Harm:  Ethical  journalists 
treat  sources,  subjects  and  colleagues  as 
human  beings  deserving  of  respect. 

“Journalists  should: 

“Show  compassion  for  those  who  may 
be  affected  adversely  by  news  coverage. 
Use  special  sensitivity  when  dealing  with 
children  and  inexperienced  sources  or 
subjects. 

“Be  sensitive  when  seeking  or  using 
interviews  or  photographs  of  those 
affected  by  tragedy  or  grief 

“Recognize  that  gathering  and  report¬ 
ing  information  may  cause  harm  or  dis¬ 
comfort.  Pursuit  of  the  news  is  not  a 
license  for  arrogance. 

“Recognize  that  private  people  have  a 
greater  right  to  control  information 
about  themselves  than  do  public  officials 
and  others  who  seek  power,  influence  or 


attention.  Only  an  overriding  public  need 
can  justify  intrusion  into  anyone’s  pri¬ 
vacy. 

“Show  good  taste.  Avoid  pandering  to 
lurid  curiosity. 

“Be  cautious  about  identifying  juvenile 
suspects  or  victims  of  sex  crimes. 

“Be  judicious  about  naming  criminal 
suspects  before  the  formal  filing  of 
charges. 

“Balance  a  criminal  suspect’s  fair-trial 
rights  with  the  public’s  right  to  be 
informed.” 

♦  Act  Independently:  Journalists  should 
be  free  of  obligation  to  any  interest  other 
than  the  public’s  right  to  know. 

“Journalists  should: 

“Avoid  conflicts  of  interest,  real  or  per¬ 
ceived. 

“Remain  free  of  associations  and  activ¬ 
ities  that  may  compromise  integrity  or 
damage  credibility. 

“Refuse  gifts,  fevors,  fees,  free  travel 
and  special  treatment,  shun  secondary 
employment,  political  involvement,  pub¬ 
lic  office  and  service  in  community  organ¬ 
izations  if  they  compromise  journalistic 
integrity. 

“Disclose  unavoidable  conflicts. 

“Be  vigilant  and  courageous  about 
holding  those  with  power  accountable. 

“Deny  favored  treatment  to  advertisers 
and  special  interests  and  resist  their  pres¬ 
sure  to  influence  news  coverage. 

“Be  wary  of  sources  offering  mforma- 
tion  for  fevors  or  money;  avoid  bidding 
for  news.” 

♦  Be  Accountable:  Journalists  are 
accoimtable  to  their  readers,  listeners, 
viewers  and  each  other. 

“Journalists  should: 

“Clarify  and  explain  news  coverage 
and  invite  dialogue  with  the  public  over 
journalistic  conduct. 

“Encourage  the  public  to  voice  griev¬ 
ances  against  the  news  media. 

“Admit  mistakes  and  correct  them 
promptly. 

“Expose  unethical  practices  of  journal¬ 
ists  and  the  news  media. 

“Abide  by  the  same  high  standards  to 
which  they  hold  others.” 


UPI  Exhibit 
In  Japan 

The  summer  Olympics, as  captured 
in  pictures  by  a  team  of  United  Press 
International  photographers,  are  recalled 
in  an  exhibit  currently  at  the  Tokyo 
American  Club  in  Tokyo. 

Sponsored  by  Coca-Cola  Japan  Co., 
the  exhibit  contains  35  photographs  of 
Olympic  moments.  UPI  had  13  photog¬ 


raphers  and  two  technicians  in  Atlanta, 
the  largest  contingent  of  photographers 
the  wire  service  has  sent  to  an  Olympics 
since  Moscow  in  1980. 

D.C.  RaUy 
For 

Detroit  Strikers 

SOME  300 ATTENDEES  of  the  A.  Philip 
Randolph  Institute’s  Washington  con¬ 
vention  recently  were  joined  by  local 
labor  leaders  for  a  lunchtime  rally  in 
front  of  the  National  Press  Building  in 
support  of  the  striking  Detroit  newspa¬ 
per  workers. 

The  conventioneers  from  APRI  —  a 
coalition  of  Aftican-American  service 
unions  —  were  bused  to  the  site  from 
their  downtown  hotel  and  met  up  with 
about  50  people  from  the  Newspaper 
Guild,  Commimications  Woriters  of 
America,  Washington-Baltimore  Newspa¬ 
per  Guild, Teamsters,AFL-CIO  and  others 
at  a  plaza  about  a  block  from  the  press 
building. 

Undeterred  by  the  drenching  midday 
rain,  the  picketers  —  many  of  whom 
wore  new  s  box-sized  signs  glued  back  to 
back  and  open  on  the  bottom  as  head 
gear  —  chanted  and  marched  under  a 
covered  patio  area  adjacent  to  the  build¬ 
ing’s  entrance. 

Among  the  placards  were  some  call¬ 
ing  for  the  National  Press  Building  to 
evict  the  Detroit  News  and  Free  Press 
bureaus. 

TNG  President  Linda  Foley  said  of  the 
calls  for  eviction,  “Obviously,  that’s  what 
p>eople  feel  strongly  about,”  but  she 
added  that  the  Guild  was  not  pushing 
the  issue. 

Washington  bureau  staffers  for  the 
Detroit  News  are  exempt  and  not  Guild- 
covered.  Neither  of  the  two  Free  Press 
staffers  in  the  Knight-Ridder  bureau  are 
Guild  members;  one  resigned  from  the 
Guild  when  she  came  back  to  work  after 
the  strike  started,  and  the  other  was 
hired  just  before  it  started  and  never 
joined. 

Among  the  spieakers  at  the  rally  were 
Shawn  Ellis  and  his  teenage  daughter, 
who  drove  about  9  hours  from  Detroit 
with  four  other  striking  workers. 

“It’s  worth  driving  the  18  hours  to 
come  here  to  see  the  support,”  Ellis  said, 
adding  that  the  strikers  “in  Detroit  are 
aware  of  the  supprort.” 

Similar  rallies  have  been  held  around 
the  country,  including  at  Gannett  corpx> 
rate  headquarters  in  Arlington,  Va.,  just 
across  the  river  from  Washington,  D.C. 

—  Debra  Gersh  Hernandez 
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Detroit  News. 

He  said  this  year’s  convention  would 
be  devoted  to  the  very  things  that  will 
keep  the  industry  energized  and  keep  the 
newspapers  alive  —  and  those  are:  har¬ 
nessing  technology,  improving  story¬ 
telling  skills  and  dealing  with  bigotry  and 
prejudice  in  the  newsroom. 

“Understanding  the  technology  is  the 
key  to  our  survival,”  he  said.  “That  is  why 
we  began  to  focus  on  technology,  starting 
with  our  Web  site,  www. apme.com,  and 
talking  about  the  challenges  and  opportu¬ 
nities  at  this  conference.  It  is  our  respon¬ 
sibility  to  stay  connected  to  our  readers 
to  gain  that  edge  over  the  competition.” 

Part  of  gaining  that  edge  is  improving 
writing  and  reporting  skills,  McGruder 
said.  Departing  from  tradition  for  the  first 
time  this  year,  one  full  day  was  to  be 
devoted  to  writing  workshops  intended 
to  help  build  and  share  knowledge  and 
the  industry’s  vision. 

“People  may  abandon  newspapers  for 
many  reasons;  time,  expense,  alternative 
sources  of  information,”  he  said.  “We  have 
to  give  them  the  information  they  want  in 
ways  they  can  understand  it,  so  you’ve 
got  to  know  how  to  tell  a  story.” 

Also  important  to  McGruder  is  diver¬ 
sity  in  the  newsroom,  which  he  says 
many  journalists  have  problems  with. 

“We  have  to  respect  and  learn  from 
diversit)'  and  many  of  us  have  a  problem 
dealing  with  differences,”  he  said.  “News¬ 
papers  find  it  hard  to  keep  their  lead  be¬ 
cause  they  cannot  deal  with  it  in  their  news¬ 
rooms.  We  fail  to  respect  the  differences 
and  the  strengths  of  our  communities.” 

He  said  because  journalists  fail  to  help 
communities  or  people  connect  with 
each  other,  the  newspaper’s  responsibil¬ 
ity  to  dispel  rumors  and  stereotypes,  build 
understanding  and  attack  crimes  of  big¬ 
otry  and  discrimination  is  gone. 

This  is  why  the  APME  asked  the  minor¬ 
ity  journalism  organizations  to  help  com¬ 
plete  a  newsroom  diversity  study,  and 
then  discuss  the  results  with  members  at 
the  conference. 

“1  believe  in  time,  as  we  move  forward, 
the  best  newspapers  will  be  able  to  help 
frightened  people  deal  with  each  other,” 
he  said. 

He  also  thinks,  still,  that  newspapers 
know  more  about  gathering,  organizing, 
and  presenting  information  that  is  impor¬ 
tant  to  readers  than  the  industry’s  com¬ 
petition. 

“Most  people  don’t  sell  newspapers, 
they  sell  information,”  he  said.“l  submit  to 
you  members  [that]  we  know  how  to  do 
it  better  than  they  do.” 


Crimes 
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outrage,”  adding,  “We  would  say,  they 
got  away  with  it.” 

One  of  the  victims,  Irma  Flaquer  Azur- 
dia,  a  columnist  for  La  Nacion  in 
Giatemala  City,  has  never  been  found 
and  is  believed  dead. 

On  Oct.  16,  1980,  she  and  her  son 
were  intercepted  in  their  car  by 
assailants,  who  shot  and  mortally 
wounded  the  boy  and  kidnapped  Fla¬ 
quer,  who  had  received  death  threats 
over  her  reporting  of  political  repression 
by  the  government  of  Gen.  Romeo  Lucas 
Garcia. 

Said  the  report:  “No  one  has  been  for¬ 
mally  charged,  tried  or  convicted  for  the 
crimes. 

No  one  can  now  be  brought  to  trial 
because  of  an  amnesty  for  felonies  com¬ 
mitted  before  1985.” 

In  the  case  of  Cano,  four  suspects 
were  found  guilty  of  the  murder  and  sen¬ 
tenced  to  16  years  in  prison. 

Eight  months  later,  the  Supreme 
Tribunal  of  Bogota  rescinded  the  ver¬ 
dict  and  freed  three  of  them.  The  excep¬ 
tion  was  a  man  who  was  at  large  any¬ 
way. 

The  four  are  believed  to  have  been  in 
the  pay  of  the  late  drug  overlord,  Pablo 
Escobar,  who  retaliated  for  El  Especta- 
dor’s  campaign  against  the  narcotics 
trade. 

Cano’s  son,  Luis  Gabriel  Cano,  who  has 
taken  his  lather’s  place  at  Espectador  is 
IAEA’s  incoming  president. 

Also  in  the  audience  as  the  report  was 
discussed  was  Rodrigo  Carpio,  whose 
father,  Jorge  Carpio  Nicolle,  editor  and 
publisher  of  El  Graflco  in  Guatemala 
City,  is  listed  among  the  slain. 

“1  grieve  for  my  father  and  1  want  his 
killers  brought  to  justice,  but  we  must 
stop  these  murders  everywhere,”  he  said 
in  a  short  address. 

LARA  should  battle  such  crimes  with 
“illumination,  pressure  and  publicity,”  said 
Lawrence. 

The  association  has  called  on  the 
nations  where  journalists  have  been 
murdered  to  investigate  the  deaths  and 
bring  the  culprits  to  justice.  Delegations 
of  IAEA  members  have  visited  authorities 
in  the  countries  with  the  message 
In  a  speech  at  the  IAEA  convention,  Dr. 
Jorge  Castaneda,  an  author,  political  sci¬ 
ence  professor  at  Mexico’s  National 
Autonomous  University  and  Los  Angeles 
Times  columnist,  said  the  tragic  irony  in 
die  murders  is  the  role  of  the  Latin  Amer¬ 
ican  press  in  building  an  “illusive  democ¬ 
racy”  in  their  countries. 

“In  many  instances,”  he  observed,  “it 


explains  the  multiplicity  of  attacks 
against  journalists  and  freedom  of 
expression  . . . .  ” 

The  media,  he  went  on,  fill  the  void  left 
by  weak  political  parties,  labor  unions 
and  civilian  groups  that  have  failed  to 
stand  up  to  the  “overwhelming  power  of 
states  that  may  not  in  themselves  be 
strong,  but  that  will  always  be  strong 
enough  to  overpower  unarmed  soci¬ 
eties.” 

Castaneda  termed  journalists  “one  of 
the  first  lines  of  battle  and  defense”  in 
nations  with  traditions  of  “political 
bossism,  state  paternalism  and  obdurate 
despotism  —  misrule  is  often  unbound¬ 
ed.” 

In  summing  up  IAEA’s  activities  in  the 
past  year,  Lawrence  said  it  has  continued 
the  battle  for  press  freedom  with  special 
programs  and  missions  to  several  coun¬ 
tries,  including  Chile,  Mexico,  Colombia 
and  Panama. 

He  further  noted  that  efforts  to 
increase  the  membership  of  Brazilian 
newspapers  has  paid  off  with  the  admis¬ 
sion  of  39. 

In  addition,  he  said,  LARA  has  held  sev¬ 
eral  seminars  in  Brazil,  and  Portuguese  is 
now  one  of  the  association's  primary 
languages  along  with  Spanish  and  Eng¬ 
lish. 

Cuba  again  was  impenetrable,  he 
reported.  The  Castro  government 
ignored  IAEA’s  request  to  visit  the  island 
nation  “for  a  first-hand  look  at  the  state  of 
free  .speech  there.” 

IAEA’s  reply,  Lawrence  said,  was  to 
award  its  Grand  Prize  for  Press  Freedom 
to  Cuba’s  independent  journalists,  “who 
courageously  gather  and  distribute 
news  and  opinion  in  defiance  of  state 
control.” 


Database 

Continued  from  page  38 

Other  set  of  codes  in  place  for  export  to 
AOL  Canada,  as  well. 

Berze  said,  m  order  for  SID  to  work, 
the  newspaper  has  to  be  paginated  on 
one  system  —  like  Quark. 

A  key  piece  of  SID  software  is  one  that 
extracts  content  directly  from  Quark 
pages,  and  assembles  them  into  database 
objects,  automatically. 

Southam  is  also  thinking  about  selling 
the  technology  to  interested  newspa¬ 
pers.  Already,  a  large-market  Midwest 
newspaper  has  visited  Southam  Interac¬ 
tive  to  see  SID  for  themselves. 

“We  may  find  that  selling  may  be  our 
competitive  advantage  and  we  are 
exploring  that  option,”  he  said.  “We  are 
competing  globally  now.” 
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cooperation. 

“The  terms  agreed  to  by  the  Plain 
Dealer  and  unions  underscore  the  value 
of  union-management  cooperation.  The 
contracts  are  eloquent  testimony  to  the 
mutually  respectful  and  mature  relation¬ 
ships  we  have  with  the  unions  and  to  an 
excellent  employment-management  en¬ 
vironment  here  at  the  Plain  Dealer” 
Machaskee  said  in  a  statement. 

Certainly  much  has  changed  since  the 
early  1980s,  when  the  unions  were  sus¬ 
picious  of  the  paper  in  the  wake  of  the 
1982  closing  of  the  rival  Cleveland  Press. 
Some  mechanical  unions  sued  the  Plain 
Dealer  over  that  closing  and  the  News¬ 
paper  Guild  came  close  to  a  strike  in 
1984. 

Relations  warmed  over  the  decade, 
however,  and  by  1991,  all  the  unions 
agreed  to  what  was  then  also  considered 
an  extraordinarily  long  contract  term: 
five  years. 

Indeed,  virtually  all  of  the  difficult 
issues  involving  the  production  unions 
were  settled  in  those  contracts,  v/hich 
were  negotiated  as  the  paper  was  build¬ 
ing*  its  new  $200  million  production 
plant. 

“We  sat  down  and  retooled,  frankly, 
each  contract  for  the  mechanical  unions 
on  things  like  introducing  new  technol¬ 
ogy  and  eliminating  nonproductive  prac¬ 
tices  and  categories  ....  Equally  impor¬ 
tant  was  getting  rid  of  all  the,  let  us  say, 
archaic  language  in  the  contracts,”  human 
resources  chief  Calaiacovo  said. 

At  the  time,  the  Plain  Dealer  bought 
out  the  job  of  225  production  workers, 
paying  $122,000  apiece,  Calaiacovo  said. 
The  1991  contracts  also  facilitated  the 
newspaper’s  move  from  a  comer  drop 
distribution  system  that  used  youth  carri¬ 
ers  to  a  network  of  depots  serving  an  all¬ 
adult  carrier  force. 

As  a  result,  Calaiacovo  said,  the  paper 
felt  comfortable  extending  the  pacts  well 
into  the  next  century. 

Wage  and  fringe  benefit  improvements 
in  the  contracts  total  $180  per  week  for 
the  first  six  years,  the  newspaper  said. 

Top  minimum  for  reporters  was 
increased  to  $S)64.71  per  week  under  the 
first  raise,  retroactive  to  March,  Guild 
president  Peery  said.  The  package 
includes  increases  in  pension  and  hospi¬ 
talization,  he  added. 

In  addition  to  the  Guild  and  Teamsters 
Local  743,  bargaining  unit  employees  are 
also  represented  at  the  Plain  Dealer  by 
Pressmen’s  Local  5  and  the  Cleveland 
Graphic  Communications  International 
Union  Local  546. 


Shop  Talk 

Continued  from  page  64 

disagree  with  the  connotations  of  the 
motto. 

Obscenity  cases,  with  their  shocking 
content,  often  provide  humor,  'fhus  in 
1966,  in  Mishkin  vs.  New  York,  a  dissent 
ing  Justice  Hugo  Black  indicated  his  dis¬ 
gust  with  “saddling  this  court  with  the 
irksome  and  inevitably  unpopular  and 
unwholesome  task  of  finally  deciding  by 
a  case-by-case,  sight-by-sight  personal 
judgment  of  the  members  of  this  court 
what  pornography  (whatever  that 
means)  is  too  hard  core  for  people  to  see 
or  read.” 

Just  two  years  earlier.  Justice  Potter 
Stewart  had  agreed  that  the  art  film,  Les 
Amants,  was  not  obscene. 

He  could  not  cite  a  definition  of 
obscenity  but  said,  “But  1  know  it  when  1 
see  it.” 

Obscenity  cases  contain  bizarre  facts. 
A  1976  Detroit  zoning  case  involved  an 
adult  establishment,  the  Pussy  Cat,  which 
was  a  comer  gas  station  converted  into  a 
mini  theater. 

A  1S>66  Supreme  Court  decision  noted 
that  promotions  for  the  quarterly  Eros 
had  been  mailed  from  cities  with  sexual 
connotations  such  as  Intercourse  and 
Blue  Ball  Penn  —  and  Middlesex,  N.J. 

Embarrassing  facts  provide  the  comic 
relief  in  many  speech  decisions: 

♦  An  Oakland,  Calif.,  columnist 
reported  that  the  first  female  student 
body  president  of  a  community  college 
was  previously  a  man  who  had  experi¬ 
enced  a  sex  change  at  Stanford  Hospital. 
He  wrote  about  Tony  Ann,  formerly  Anto¬ 
nio:  “1  suspect  that  female  classmates  in 
PE97  may  wish  to  make  other  showering 
arrangements.” 

♦  In  discussing  a  college  student 
expelled  for  distributing  an  underground 
newspaper,  a  Supreme  Court  footnote 
reported  that  she  was  in  her  sixth  year  of 
a  journalism  master’s  degree  and  that  her 
last  semester  she  was  enrolled  in  one 
journalism  and  three  ceramics  credits. 

♦  In  1991,aTexas  court  dismissed  a  pri¬ 
vacy  suit  by  a  high  school  soccer  player. 
A  newspaper  photograph  showed  the 
player  and  an  opponent  chasing  a  ball. 
Unfortunately,  according  to  the  appeals 
court,  “The  picture  further  shows  geni¬ 
talia  which  happened  to  be  exposed  at 
the  exact  moment  that  the  photograph 
was  taken.” 

♦  The  same  year  as  the  Pentagon 
Papers  decision,  the  Supreme  Court 
reversed  a  prior  restraint  of  demonstra¬ 
tors  who  were  exposing  a  racist  Realtor 
in  Chicago. 

To  embarrass  the  Realtor,  the  demon¬ 


strators  distributed  pamphlets  to 
parisheners  on  the  way  to  his  church. 

♦  Florida  police  officers  objected  to  TV 
coverage  of  their  trial  for  burglarizing  a 
Miami  Beach  restaurant.  The  trial 
included  testimony  of  an  amateur  radio 
operator  who  recorded  conversations  of 
the  two  off-duty  officers  during  the  bur¬ 
glary  over  their  official  walkie-talkie 
radios. 

♦  In  the  early  1970s,  the  Reader’s 
Digest  convinced  a  federal  court  to  dis¬ 
miss  a  privacy  case  by  a  convicted  truck 
hijacker  whose  misadventure  was 
described  in  a  magazine  anecdote.  As 
reported  in  the  article,  the  two  cons 
“stole  a  ‘valuable  looking’  truck  in 
Danville,  Ky,  and  then  fought  a  gun  battle 
with  the  local  pt^lice,  only  to  learn  that 
they  had  hijacked  four  bowling-pin  spot¬ 
ters.” 

Embarrassing  information  also  domi¬ 
nates  libel  decisions.  In  libel  cases  in 
Ohio:  a  cartoonist  portrayed  a  coimty 
commissioner  as  a  skunk,  witch,  rat  and 
liar;  a  restaurant  review  said  that  fish 
tasted  like  ski  boots  and  that  beer-boiled 
shrimp  was  barely  worth  peeling;  a  bas¬ 
ketball  team  president  was  called  rude, 
abrasive,  obnoxious,  stupid,  a  buffoon,  a 
nincompoop,  an  obscenity,  a  gutless  liar, 
an  unmitigated  liar,  and  a  pathological 
liar. 

The  origin  of  some  speech  cases  pro¬ 
vides  amusement.  In  FCC  vs.  Pacific 
Foundation,  the  Supreme  Court  decided 
that  a  radio  station  could  be  punished  for 
playing  George  Carlin’s  satiric  mono¬ 
logue,  “Filthy  Words,”  at  a  time  when  chil¬ 
dren  were  likely  listeners.  The  case  was 
prompted  by  a  complaint  from  a  man 
who  was  traveling  with  his  son  at  2  p.m. 
when  he  overheard  the  sketch  on  his  car 
radio. 

You  have  to  wonder  shouldn’t  the  son 
have  been  in  preschool  or  school?  Couldn’t 
the  father  have  switched  stations  after 
the  first  offensive  word?  And  which  of 
Carlin’s  “Filthy  Words"  would  be  new  to  a 
kindergartner? 


St.  Pete  Times 
Scholarships 

The  ST.  PETERSBURG  Times  Scholar¬ 
ship  Fund  has  awarded  $73,575  in 
scholarships  for  the  1996-97  school  year 
to  24  college  students  pursuing  careers 
in  the  newspaper  industry. 

The  scholarship  recipients  were 
announced  in  late  July.  The  fund  has 
awarded  more  than  $1.7  million  in  schol¬ 
arships  and  fellowships  in  its  43-year  his¬ 
tory. 
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Gannett  swaps 
six  radio 
stations  for  TV 


Live  debates 
good  for  info 

A  SURVEY  BY  the  Freedom  Forum 
Media  Studies  Center/Roper  Center 
shows  that  nearly  half  (45%)  of  voters 
said  they  learn  “a  lot”  from  watching 
live  debates  between  candidates,  with 
an  additional  27%  saying  they  learned 
“some”  from  the  debates. 

That  45%  compares  to  the  32%  who 
said  they  learn  “a  lot”  from  reading 
news  stories  about  the  campaign  and 
the  30%  who  answ'er  similarly  regarding 
television  news. 

“This  is  a  clear  signal  that  voters  are 
looking  to  see  the  candidates  through 
the  candidates’  eyes,”  commented  Media 
Studies  Center  executive  director 
Nancy  Woodhull. 

The  survey  respondents  gave  the 
media  generally  good  marks  for  their 
coverage  of  the  campaign,  with  52% 
calling  the  coverage  excellent  (8%)  or 
good  (44%),  an  increase  from  February 
when  only  40%  responded  with  similar 
assessments. 

Respondents  generally  agreed  with 
positive  statements  about  the  media  — 
they  do  a  good  job  of  identifying  where 
the  candidates  stand  (60%);  they  help 
individuals  make  up  their  minds  about 
who  to  vote  for  (57%);  they  hold  candi¬ 
dates  accountable  for  what  they  say 
(57%);  and  they  keep  focused  on  the 
issues  in  the  campaign  (46%). 

In  addition,  while  69%  of  respondents 
said  they  have  received  enough  informa¬ 
tion  about  the  candidates  to  make  a 
decision  of  who  to  vote  for  (up  from 
31%  in  February),  more  than  three  quar¬ 
ters  (78%)  said  voters  will  be  to  blame  if 
they  have  not  received  enough  informa¬ 
tion  to  make  a  choice.  Only  8%  said  the 
blame  should  be  placed  on  the  media. 

Most  Democrats  and  Independents 
said  they  think  the  news  coverage  of 
the  campaign  has  been  pretty  evenly 
balanced  (65%  and  61%,  respectively), 
but  most  Republicans  (61%)  said  they 
believe  the  coverage  has  favored  the 
Democrats;  only  13%  of  Democrats  and 
24%  of  Independents  felt  similarly.  Even 
fewer  Republicans  (3%)  thought  the 
news  media  favored  their  party,  and 
15%  of  Democrats  and  7%  of 
Independents  agreed. 

The  survey  was  conducted  Sept.  6-14 
among  1,000  registered  voters  across 
the  country.  It  has  a  3%  mar^  of  error. 


JACOR  COMMUNICATIONS  INC.  is 
trading  a  Tampa,  Fla.,  television  station 
to  Gaimett  Co.  for  six  Gaimett  radio  sta¬ 
tions. 

Jacor  will  assume  ownership  of 
Gannett’s  KIIS-AM  and  FM  in  Los 
Angeles,  KSDO-AM  and  KKBH-FM  in 
San  Diego,  and  WUSA-FM  and  WDAE-AM 
in  Tampa/St.  Petersburg.  Gaimett  will 
getWTSP-TV. 

The  transaction  is  subject  to  Federal 
Communications  Commission  approval. 
It  would  give  Jacor  73  radio  stations  in 
16  maricets  and  one  television  station, 
WKRC-TV  in  Cincinnati. 

Gannett  will  continue  to  own  five 
radio  stations  in  Chicago,  Dallas,  and 
Houston. 

The  Arlington,  Va.-based  company 
also  owns  newspapers  and  television 
stations,  including  the  recently  acquired 
WLWT-TV  in  Cincinnati,  which  it  must 
sell  because  it  also  owns  the  Cincinnati 
Enquirer.  —  AP 

Turner  compares 
Murdoch 
to  Hitler 

Ted  TURNER  LASHED  out  at  feUow 
media  baron  Rupert  Murdoch  — 
reportedly  comparing  him  to  Adolf 
Hitler. 

Ttimer,  quoted  Sept.  27  in  the  Wall 
Street  Journal  and  USA  Today  among 
others,  compared  Murdoch  to  the  “late 
Fiihrer”  and  accused  him  of  using  his 
New  York  Post  to  smear  Time  Warner, 
which  recently  bought  T\imer 
Broadcasting  System  and  plans  to  make 
T\imer  vice  cluirman. 

The  outburst  ’vas  the  latest  salvo  in  a 
feud  touched  off  recently  when  Time 
Warner  opted  to  carry  the  news  chan¬ 
nel  MSNBC  on  its  cable  systems.  It  was 
a  deal  that  Murdoch’s  News  Corp.  had 
wanted  for  its  fledgling  Fox  News 
Channel. 

The  Wall  Street  Journal  reported  that 
News  Corp.  is  preparing  to  fight  back 
for  the  snub  to  its  Fox  News  Channel, 
quoting  an  executive  as  saying  the  com¬ 
pany  had  notified  Tune  Warner  it  would 


“pursue  legal  remedies  for  breach  of 
agreement.” 

Also,  Murdoch  had  decided  not  to 
launch  a  Tune  Warner  general  entertain¬ 
ment  network  on  his  BSkyB  satellite  ser¬ 
vice  in  Europe  as  planned,  the  Journal 
said. 

The  paper  quoted  Murdoch  in  an 
interview  as  saying,  “Ted  TTimer  will  say 
much  worse  before  it’s  through.” 

Arthur  Siskind,  News  Corp.’s  general 
counsel,  saidTXuner’s  statement  “must 
be  viewed  as  deeply  offensive  not  only 
to  Mr.  Murdoch  and  his  associates  at 
News  Corporation,  but  to  all  people  of 
goodwill.” 

TXuner,  the  brash  creator  of  Cable 
News  Network  and  chairman  of  Tiuner 
Broadcasting,  is  no  stranger  to  contro¬ 
versy. 

He  once  suggested  in  a  speech  that 
unemployed  blacks  be  used  to  haul 
mobile  missiles  with  ropes  “like  the 
Egyptians  building  the  pyramids.”  He 
later  said  he  was  only  joking.  TluTier  cre¬ 
ated  a  furor  in  1990  by  suggesting 
Christianity  was  “for  losers.”  He  apolo¬ 
gized. 

Another  time,'I\imer  mused  about  a 
landscape  filled  with  satellite  dishes, 
saying  it  would  be  beautiful  since  the 
shapes  reminded  him  of  a  woman’s 
breasts.  —  AP 


Times  mirror  will  seU  Harry  N. 

Abrams  Inc.,  a  publisher  of  art  and 
illustrated  books. 

“Harry  N.  Abrams  has  set  worldwide 
standards  for  quality  art  book  and  illus¬ 
trated  book  publishing  and  Times 
Mirror  is  very  proud  of  this  outstand¬ 
ing  contribution  to  the  arts,”  said  Times 
Mirror  chairman  Marie  Willes  in  a  state¬ 
ment. 

“However,  with  the  exception  of 
Abrams,  we  discontinued  our  trade 
book  publishing  activities  in  the  1980s 
and,  since  last  year,  have  clarified  our 
strategy  as  an  information  company 
focusing  on  newspapers,  professional 
information  and  magazines.” 

Headquartered  in  NewYorit  City, 
Abrams  has  150  employees.The  com¬ 
pany  was  founded  in  1966. 


Times  Mirror 
to  sell 
Abrams 
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UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)295-5794 
fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


WEATHER  SERVICES 


WEATHERWATCH  SERVICE 
Audiotext-Inlemet-Weather  Page 
The  lowest  prices 
The  most  accurate  forecasts 
Serving  over  1 00  newspapers 
Call  for  a  quote  (61 9)  223-81 63 


CALL  ABOUT 
OUR  LOW 
CONTRACT  RATES 
(212)  675-4380,  ext.  171 


ANNOUNCEMENTS 


INVESTORS  WANTED 


MEDIA  INVESTOR/PARTNER 
Small  media  company  in  LA's  most 
amazing  location  (demographically 
speaking)  seeks  investor(s)/possible 
partner(s)  to  help  bring  about  con¬ 
tinued  growth.  Community  newspa¬ 
pers,  Web  Site,  TV  show.  Ad  agency. 
No  limits  to  where  this  could  go.  Tell 
me  who  you  are,  leave  FAX  number  to 
receive  more  information,  (310)  476- 
6397,  ext.  163.  This  is  the  one  you've 
been  waiting  for!! 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
WoHdwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Tray,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Tovrers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.ci1bb.coin 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


Inhn  T  Crihh  t  Annette  Park  Drive,  Bozeman,  ^ 

^  Montana  59715:  e-mail  to  jcribbOimt.net 


Bolitho-Cribb 
&  Associates 
Newspaper  Brokerage 
&Appraisal 

406-586-6621 

_ .  EMibltoliKl  1923 


NEWSPAPER  BROKERS 


Over  700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^ton,  N.  England  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 


PHIUJPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
AAanagement-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


NEW  MEXICO  -  Strong  weekly  serving 
major  market.  Excellent  growth  poten¬ 
tial.  Owner  financing.  W.B.  Grimes 
Co.,  (301)  540-0636. 


SMALL  COLORADO  Mountain  Com¬ 
munity  Newspaper  for  Sale.  A  "one 
man  show"  weekly  publication  with 
annual  sales  volume  of  $125,000. 
Priced  at  $192,000  including  real 
estate  valued  at  $67,000.  Owner  will 
carry  with  1/3  down.  Excellent  growth 
potential  with  addition  of  sales  person¬ 
nel.  Call  General  Business  Services  at 
(719)  846-2080  or  write  43715  CR 
40,  Trinidad,  CO  81082. 


SPORTS  MAGAZINE.  Major  national 
trade  publication  catering  to  college/ 
pro  coaches  and  sports  administrators. 
Huge  potential.  Numerous  spin-off 
opportunities.  W.B.  Grimes  Co.,  (301) 
540-0636. 


Faith  is  a  certitude  without  proofs.. .a 
sentiment,  for  it  is  a  hope;  it  is  an  instinct, 
for  it  precedes  all  outward  instruction. 

Henry  Amiel 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  poid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualite  papers  and  groups. 
Management  welcome  lo  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  Id  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspqpers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
NewYork,  NY  10011 
(212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SCMJeeze  Lens  m(g.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
liocus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)372-0372. 


CHESHIRE  596  labelling  machine. 
Runs  1  -up  to  4-up  labels.  1 2'  conveyor 
belt.  Digital  counter  timer.  Comes  with 
all  manuals.  Recent  tuneup.  (403)  538- 
9716. 


HALL  STACKPACK  commercial  stacker. 
Eight  years  old.  In  production  and  well 
maintained.  Call  Syd  Wilson  at  The 
Rutland  Daily  Herald,  Rutland,  VT 
(802)  747-6121,  ext.  248. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4“  cutoff.  Outstand¬ 
ing  condition.  In  use.  Offer.  Patrick, 
(970)  887-3334. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 

(770)  552-1528  Fox  (770)  552-2669 


Most  great  men  and  women  are  not 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  ^INA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  preoress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 

Tel:  (913)362-8888 
Fax:  (913)362-8901 


FULL  COMMUNITY  PRESS  Line.  Four 
units  plus  (older.  Can  be  seen  running. 
$65,000.  Also,  One  Urbanite  folder 
with  quarter  fold;  One  three  ribbon 
desk  for  Urbanite  (older;  One  Urbanite 
roll  stand  with  hoist  and  one  without 
hoist;  one  Fincor  75  horse  motor;  one 
Fincor  70  horse  motor. 

Make  an  offer  by  calling  America  Offset 
in  Huntington,  IN. 

Tel:  (219)  358-0400 


Qualcy  chat  makes  an  knpresiion  worldwide 


ORlenr 


[  jb  , ;  a  CompMo  PresMS 
\J  O  Addrtjont  to  Existir^  Presees 

□  3<o4or  SaleiiitM 
rn  □  4-Hi  ArTar>goment« 

CK  I  O  Stacked  Units 

\  O  Integral  Roll  Stand  Units 
^S\  □  Half  and  Quarter  Folders 

f  \  □  Cutoff:  2Cr- 21  VS‘.2r- 22%’ 

0  1  B,500  CO  30,000  IPH 
SALES  -  SERVICE  •  PARTS  A  I 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


MUST  SELL  FAST 

GOSS  8-UNIT  DOUBLE  WIDTH 
'Headliner  Mark  V'  PRESS,  22-3/4"  X 
58'  with  (8)  METRO  UNITS  converted  for 
GRACE  plastic  plates,  hi-speed  3:2 
INVERTED  FOLDER.  This  hi-speed 
press  can  print  70,000  newspapers 
per  hour,  128-pages  collect.  Copy  of 
original  GOSS  PRESS  ORDER  sent  on 
request.  Owner  desperate  for  fast  sale 
of  all  or  part  of  press.  Contact  agent: 
HOWARD  DIAMOND  at  (908)  851- 
2727  or  FAX:  (908)  851  -8683. 


2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 


Northeast  Industries 
(800)  821-6257 


SELUNG  YOUR  V/EB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  (or  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 
(913)541-8886 
Fax  (91 3)  541 -8960 


The  past  isn't  past,  it  isn't  even  dead. 

William  Faulkner 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale  — 
Outstanding  metro-liner 
plant  22”,  560  MM  cut-off, 
updated,  75,000  cph,  48  Goss 
metro-liner  units,  10  4x1 
metro  towers,  1976- 1988  with 
excellent  colour  capacity,  48 
45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


MR.  PUBUSHER 

If  your  circulation  department  is  floun- 
dering/and  going  nowhere!  Then  you 
need  my  company.  (508)  336-3266 


TELEMARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
Outsourcing  Vendor  Management 
ROBERT  T  BURNS 
(703)  356-6625 

CIRCULATION  SERVICES 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


BLENKARN 

Your  Telenxirketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 

CIRCULATION  SERVICES 


INTEaVENTWN  - 


1-800-327-8463 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telenrarketing  Specialists 
(800)  247-2338 


CLASSIFIED  SOFTWARE 


SOFTWARE  FOR  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
Tel:  (303)791-3301 
hllp://www.fakebrains.com/ scout. 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 

Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

OPERATIONS  CONSULTANTS 

Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Snrall/Medium/Large  Newspapers 
Call  (800)  705-6433  to  discuss  your 
challenges  and  opportunities. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tox  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 
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HELP  WANTED 

ACADEMIC 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  in  Cairo 
invites  applications  for  openings  on  the 
faculty  of  the  Department  of  Journalism 
and  Mass  Communication: 

1 1  CHAIR  OF  THE  DEPARTMENT;  The 
department  is  professionally-oriented 
with  over  300  majors,  offering  B.A. 
sequences  in  journalism,  broadcast 
journalism,  photojournalism,  and  inte¬ 
grated  marketing  communications 
(IMC),  as  well  as  M.A.  programs  in 
television  journalism  and  for  mass 
media  and  public  information  pro¬ 
fessionals.  Housed  in  School  of  Busi¬ 
ness,  Economics  and  Communication, 
the  department  has  10  full-time  and  6 
adjunct  faculty.  Computerized  facilities 
include  news,  graphics  and  photo  labs, 
state-of-the-art  radio  and  television 
studios,  and  faculty  offices  linked  to  the 
campus  network  and  the  Internet. 

We  are  seeking  candidates  with  a  cos¬ 
mopolitan  outlook,  significant  pro¬ 
fessional  experience,  an  M.A.  or 
(preferably)  Ph.D.,  and  demonstrated 
strengths  in  teaching,  academic  and  pro¬ 
fessional  publication,  and  academic 
administration.  Experience  abroad, 
especially  in  a  developing  country,  is  a 
major  plus. 

2)  All-around  JOURNALISM  FACULTY 
needed  with  substantial  relevant  pro¬ 
fessional  backgrounds  end  teaching 
strengths  in  core  journalism  skills 
courses,  as  well  as  special  depth  in  one 
or  more  of  the  following  fields:  com¬ 
puter  based  editing  and  layout,  PR/ 
advertising  (as  integrated  marketing 
communication),  advanced  reporting, 
international  journalism,  and  introduc¬ 
tion  to  mass  communication.  Strong  com¬ 
puter  familiarity  especially  welcome. 
Minimum  expectation  of  ten  years  pro¬ 
fessional  experience  and  M.A.  degree. 
Ph.D.  preferred. 

For  positions,  fluency  in  English,  the 
language  of  instruction,  is  required. 
Normal  teaching  load  is  9  hours  per 
semester.  Appointment  may  be  made 
at  the  Assistant,  Associate  or  Full  Pro¬ 
fessor  rank  depending  on  qualifica¬ 
tions  and  experience. 

Two-year  appointments  (renewable) 
begin  September  1 997.  For  expatriates, 
housing,  round-trip  air  travel  to  Egypt, 
plus  schooling  for  up  to  two  children 
included. 

Write  with  curriculum  vitae  to:  Dr. 
Andrew  Kerek,  provost.  The  American 
University  in  Cairo,  866  United 
Nations  Plaza,  Suite  EP-517,  New 
York,  NY  10017,  preferably  before 
November  30,  1 996. 

AUC  is  an  equal  opportunity  employer. 

In  1 977  when  Elvis  Presley  died,  there 
were  4  8  professional  Elvis 
impersonators.  Today,  there  are  7,328. 
If  that  growth  is  projected,  by  the  year 
20 1 2  one  person  in  four  on  the  face  of 
the  globe  will  be  an  Elvis  impersonator. 

Jean  Gaddy  Wilson 


DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand¬ 
ing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research  with  con¬ 
centrations  in  journalism,  advertising, 
broadcasting,  P.R.,  information 
sciences,  or  speech  communication. 
M.S.  degree  and  GRE  required.  Pro¬ 
gram  requires  2-3  years  coursework, 
plus  dissertation.  Teaching  assis- 
tantships  possible.  Application  for  fall 
1 997  due  March  1 .  Also,  calendar- 
year  M.S.  program  in  media  man¬ 
agement.  Contact  Dr.  H.  Howard, 
Communications,  University  of  Ten¬ 
nessee,  Knoxville,  TN  37996-0347. 

ADMINISTRATIVE 

AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  doily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Troinees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 

All  replies  held  in  strict  confidence. 

EXECUTIVE  DIRECTOR  -  Creative, 
energetic  executive  director  sought  for 
the  1 1 1  year  old  National  Newspaper 
Association,  national  representative  of 
4,000  weekly  and  daily  newspapers. 
Excellent  business  management  skills 
needed.  A  desire  to  work  with  commit¬ 
tees  of  newspaper  people  and  to  direct 
20  person  staff  in  support  of  an  active 
publisher's  grassroots  network  essen¬ 
tial.  Knowledge  of  public  policy  and 
publishing  technologies  desirable. 
Newspaper  background  helpful.  Apply 
to  NNA  Search  Committee,  c/o  Dalton 
Wright,  NNA,  1525  Wilson  Blvd., 
#550,  Arlington,  VA  22209-2434. 
Application  deadline  Nov.  30,  1 996. 

EXPERIENCED,  hands-on  manager  to 
run  all  aspects  of  Sunday  feature  con- 
sortium  of  several  newspapers. 
Responsibilities  include  negotiations 
and  ongoing  contact  work  with  prin¬ 
ters,  syndicates  and  newspaper  clients; 
billing  and  accounting;  forecasting  and 
new  client  development;  and  planning 
and  execution  of  annual  meeting.  Posi¬ 
tion  requires  a  detail-oriented  self¬ 
starter,  who  will  report  to  Executive 
Board  of  newspaper  owners  on  a  regu¬ 
lar  basis.  Please  send  resume  and 
salary  requirements  to  Box  07933, 
Editor  &  Puolisher. 

PUBUSHER 

Growing  S.E.  Media  Company  is  seek¬ 
ing  an  experience  publisher  for  The 
Albany  (GA)  Herald  (33,000  daily/ 
38,000  Sunday). 

Send  resume  references  and  salary 
requirements  to: 

Tom  Stultz 

President/Publishing  Division 
Gray  Communications  Systems,  Inc. 
P.O.  Box  48 

Albany,  GA  31 702-0048 
Fax:  (912)  888-9374 


ADMINISTRATIVE 

HUMAN  RESOURCES  DIREaOR 

The  St.  Petersburg  Times  is  seeking  a 
proven  Human  Resources  Leader  for 
Fbrida's  Best  Newspaper.  We  are  look¬ 
ing  for  a  strategic  thinker  who  can 
offer  guidance  to  senior  management 
while  providing  leadership  for  the  day 
to  day  Human  Resources  Department's 
responsibilities.  The  successful  candi¬ 
date  will  hove  experience  in  managing 
HR  issues  during  organizational 
change  and  be  able  to  align  HR  pro¬ 
grams  to  meet  the  company  goals.  This 
is  an  opportunity  for  a  leader,  with 
sound  integrity,  to  join  a  nationally 
recognized  newspaper  and  help  set  the 
stage  for  the  future. 

If  you  think  our  visions  may  match, 
please  submit  a  confidential  resume  to: 

The  St.  Petersburg  Times 
P.O.  Box  1121 

St.  Petersburg,  FL  33731-1121 
PUBLISHER  needed  immediately  to 
build  senior-oriented  Florida  newspa¬ 
per  from  a  bi-weekly  to  a  daily.  Live 
and  work  in  paradise  with  like-minded 
professionals  tackling  a  most  unique 
growth  situation  in  a  50-f  target 
market. 

Demands  a  mature  staff  of  peo¬ 
ple-oriented,  well-seasoned  team 
players,  working  together  to 
accomplish  common  goals.  Must  hove 
strong  leadership  abilities,  an  extensive 
advertising  background  and  daily 
newspaper  publishing  experience. 
Enjoy  a  beautiful  new  office  building 
and  a  brand-new  8-unit  Goss  press  in 
o  separate  location  under  construction. 
Mac  paginated  with  paid  circulation 
increasing. 

We  offer  a  competitive  salary,  enticing 
benefits  and  a  community  you'll  never 
want  to  leave.  The  opportunity  of  a 
lifetime.  Respond  to  Box  07951 ,  Editor 
&  Publisher. 

PUBUSHER 

7-day  daily  with  20,000*  circulation 
in  Zone  2  seeks  a  circulation  innovator 
and  marketing  oriented  publisher.  The 
successful  candidate  must  enjoy  the 
pressures  of  working  in  a  growing 
rural  community.  Seeking  a  candidate 
with  a  minimum  of  4  to  5  years  expe¬ 
rience  in  top  management  of  a  daily 
newspaper.  Candidate  must  have  the 
ability  to  produce  positive  results,  be  a 
leader  in  the  market,  and  enjoy  work¬ 
ing  as  part  of  a  team. 

This  is  an  immediate  opening  and  the 
successful  candidate  must  commit  to  liv¬ 
ing  within  the  community  the  newspa¬ 
per  serves.  We  are  offering  an 
excellent  compensation  and  benefit 
package.  Salary  open,  with  additional 
MBO  potential.  Send  resume,  salary 
history  and  requirements  to  Box 
07954,  Editor  &  Publisher. 


SEND  E&P  BOX 
REPLIES  TO: 

Editor  6?  Publisher 
Classified  Ad.  Department 
1 1  West  19th  Street 
New  York,  NY  1001 1 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Here's  your  opportunity  to  join  the 
fastest  growing  newspaper  group  in 
the  Rocky  Mountains. 

We  are  seeking  a  bright,  energetic 
individual  who  relishes  a  challenge 
with  commensurate  rewards.  You  must 
understand  the  advertising  sales  pro¬ 
cess,  exhibit  excellent  verbal  and  writ¬ 
ing  communication  skills,  plus  hove  the 
ability  to  motivate  and  lead  a  staff  of 
20+. 

Area's  of  responsibility  will  include 
sales  development,  sales  and  prod¬ 
uction  management,  budgeting  and 
personnel  administration.  Management 
experience  preferred. 

Please  include  cover  letter  with  your 
resume  describing  why  you  aie  the 
right  person  for  this  position. 

Send  to: 

Publisher 
P.O.  Box  6281 

_ Vail,  CO  81 658 _ 

ADVERTISING  DIREQOR 
Our  group  of  weeklies  in  Midwest 
seeks  experienced  Ad  Director  to  lead, 
coach,  and  teach  our  1  5  outside 
salespeople.  Must  be  a  motivated 
achiever  and  have  a  desire  to  reach 
goals.  Our  salespeople  sell  into  multi¬ 
ple  papers  and  need  a  strong  leader 
with  proven  marketing  skills.  This  key 
position  is  challenging  and  com¬ 
petitive,  but  the  rewards  are  there.  If 
you're  ready  to  move  up,  then  send 
your  resume  to:  Box  07939,  Editor  & 
Publisher. 


ADVERTISING  DIREaOR 
The  Delta  Democrat  Times  has  an 
immediate  opening  for  an  Ad  Director 
to  lead  our  sales  team.  Duties  include 
n(K)tivciting  and  training  the  sales  force, 
developing  creative  advertising  pro¬ 
grams,  promotions,  niche  products, 
etc.  Applicant  must  have  a  well- 
rounded  advertising  background;  be 
goal-oriented,  be  responsive  to  change 
and  challenges;  and  hove  the  ability  to 
organize.  We  offer  a  competitive 
salary  and  MOB  program.  Send 
resume/references  to:  Vernon  DeBolt, 
Box  1 61 8,  Greenville,  MS  38702. 

ADVERTISING  DIREQOR 
Needed  for  7,000  daily  with  a  1 0,000 
TMC  in  northeast  Wyoming.  The  ideal 
candidate  will  be  able  to  motivate  and 
supervise  a  team  of  6  outside  sales 
representatives  and  2  artists.  Send 
resume,  cover  letter  and  salary  history 
to  Ron  Franscell,  The  News-Record, 
P.O.  Box  3006,  Gillette,  WY  8271 7. 
ADVERTISING  MANAGER:  We  need  a 
high  energy  individual  to  manage  the 
advertising  department  at  the  News 
Messenger,  9,500  circulation  daily  in 
the  piney  woods  of  East  Texas.  This 
management  opportunity  requires  the 
ability  to  be  a  hands-on  leader  with 
exceptional  selling  skills.  SctkI  cover  let¬ 
ter  and  resume  to  Reg  Durant,  pub¬ 
lisher,  P.O.  Box  730,  Marshall,  TX 
75671.  Tel:  (903)  935-7914. 

Philosophy  is  everybodys  business. 

Mortimer  Adler 
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_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER  wi»h 
a  leading  South  Florida  Shopper  to 
manage  a  sales  team,  organize  special 
sections,  promotions  and  in-depth 
strategic  planning.  Five  years  sales  and 
two  years  management  experience 
required.  THE  FLORIDA  PEN- 
NYSAVER,  Division  of  Palm  Beach 
Newspapers,  2751  S.  Dixie  Hwy., 
West  Palm  Beach,  FL  33405.  Fax: 
(561)820-4192. 


ADVERTISING/CLASSIFIED 
AD  MANAGER 

Do  you  have  at  least  two  years  experi¬ 
ence  selling  classified  ads  or  managing 
a  classified  ad  team?  Are  you  ready 
for  a  new  challenge?  Do  you  want  to 
be  part  of  one  of  the  U.S.'s  most 
dynamic  newspaper  organization? 
Philadelphia  Weekly,  Pennsylvania's 
largest  audited-circulateJ  weekly 
newspaper,  is  seeking  a  Classified  Ad 
Manager  to  join  its  staff  who  is 
creative,  energetic  and  has  what  it 
takes  to  train  and  build  a  great  team.  If 
you're  ready  lo  move  ahead,  contact 
Joseph  Trachtman,  Philadelphia 
Weekly,  1701  Walnut  St.,  Philadel¬ 
phia,  PA  19103.  Tel:  (215)  563-7400, 
ext.  166. 


CLASSIFIED  ADVERTISING  MANAGER 
Responsible  for  growth  of  revenue  from 
Private  Party,  Real  Estate,  Automotive, 
and  Employment.  Three  years  plus 
management  experience  and 
demonstrated  knowledge  of  Classified 
Advertising.  Competitive  salary,  and 
bonus.  Send  resume  and  cover  letter: 

Human  Resources 
The  SUN 
P.O.  Box  259 
Bremerton,  WA  98337 
EOE 

CLASSIFIED  ADVERTISING  MANAGER 
We  hove  an  immediate  opening  for  an 
experienced,  innovative  and  creative 
leader  for  our  classified  advertising 
department. 

Our  stable  market  within  Pennsylvania 
has  a  strong  economic  base.  The  suc¬ 
cessful  applicant  must  be  able  to 
effectively  manage  an  outside  sales 
and  inside  telemarketing  staff  totalling 
30  salespeople  at  this  102,000-(-  daily 
and  174,000  Sunday  metropolitan 
newspaper. 

The  position  reports  directly  to  the 
Advertising  Director  and  requires 
strong  communication,  organization 
and  selling  skills.  We  are  looking  for 
on  applicant  with  a  bachelor's  degree 
in  business,  marketing  or  communica¬ 
tions  with  prior  management  experi¬ 
ence  and  a  proven  record  of  success. 
A  hands-on  manager  with  the  ability  to 
motivate  the  entire  department  is  essen¬ 
tial. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  an  excep¬ 
tional  benefits  package,  including 
health  and  dental,  401  (k),  pension 
plan  and  paid  vocation. 

Send  resume,  with  salary  history  and 
requirements  to  Box  07943,  Editor  & 
Publisher. 

WHY  SELL  AN  AD  when  you  can  own 
the  paper?  For  more  for  information 
Call  Marc  (201 1597-9700 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

An  outstanding  opportunity  for  an 
aggressive,  well-organized  leader  with 
strong  motivational  skills  and  track 
record  in  sales  management.  Priorities 
in  directing  our  retail  staff  include  goal 
setting,  account  presentations,  plan¬ 
ning  and  building  revenue  through 
innovative  pricing  strategies.  Good 
family  area,  excellent  benefits  and  a 
salary  commensurate  with  ability  and 
performance.  Send  cover  letter  and 
resume  to  Employee  Relations,  The 
Waco  Tribune-Herald,  P.O.  Box  2588, 
Waco,  TX  76702-2588  or  Fax  (817) 
757-6931. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

for  a  fast  growing  30,000  circulation 
Northern  Virginia  7-day  daily.  Candi¬ 
dates  must  hove  a  minimum  of  5  years 
of  circulation  management  experience 
in  a  competitive  market.  A  proven 
record  of  circulation  growth,  budget 
preparation,  expense  management 
and  the  ability  to  be  a  hands-on  man¬ 
ager  is  a  must!  Excellent  pay  and 
benefits.  This  is  a  key  position  on  an 
aggressive  marketing  team  for  a  very 
results  driven  company.  Send  resume, 
salary  history  and  references  to  Pub¬ 
lisher,  the  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  221 93. 

CIRCULATION  DIREaOR 

Newspaper  in  the  intermountain  west 
is  seeking  candidates  with  experience 
in  all  circulation  disciplines.  Our 
30,000  circulation  afternoon  daily  is 
one  of  the  West's  best  newspapers  with 
the  record  to  prove  it. 

We  need  a  professional  with  a  proven 
track  record.  An  innovator  and  leader 
with  great  sales,  organizational  and 
people  skills.  A  hard  worker  that  can 
plan  and  execute  good  marketing  cam¬ 
paigns.  Must  be  numbers-driven  and 
enjoy  working  with  like-minded  pro¬ 
fessionals. 

You  will  need  to  enjoy  snow,  cold 
weather,  beautiful  mountains,  a  won¬ 
derful  mid-sized  community  and  skiing! 

Compensation  and  benefits  are  com¬ 
petitive.  This  position  reports  to  Vice 
President  of  Sales  &  Marketing!  Please 
send  resume  with  cover  letter  and 
salary  history  to:  Box  07944,  Editor  & 
Publisher. 

CIRCULATION  DIREaOR 

or 

CIRCULATION  CONTRAaOR 
Independently-owned  newspaper  in 
rural  Nevada  seeking  replacement  of 
Circulation  Contractor.  Either  take  over 
contract  or  set  up  delivery/sales 
department  within  company.  Currently 
have  home  delivery  of  3,400  evening 
papers,  2,298  daily  sales  in  stores/ 
vending  boxes.  Door  step  delivery  of 
4,000  TMC  product  weekly.  Great 
growth  potential  with  proper  market¬ 
ing.  Prior  experience  required.  Fax 
resume  to  Attn:  Kim  Steninger,  (702) 
738-2215. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
The  Daily  News,  a  25,000  circulation 
afternoon  family-owned  daily  located 
in  western  Pennsylvania,  seeks  an 
aggressive,  marketing-oriented  indi¬ 
vidual  to  develop  and  implement 
customer  acquisition  and  retention 
programs.  Applicants  must  be 
aggressive,  possess  good  communica¬ 
tion  skills,  and  have  a  solid  sales  and 
marketing  background.  Operational 
experience  is  a  plus.  This  position  is  a 
good  career  step  for  current  District 
Managers.  Send  resume  with  salary 
history  to:  Chris  Miles,  chief  financial 
officer.  The  Daily  News,  409  Walnut 
Street,  McKeesport,  PA  1 5 1 32. 

DAYTON  CONSUMER 
SALES  MANAGER 

The  Dayton  Daily  News  located  in 
Southwestern  Ohio,  a  Cox  Enterprise 
Newspaper,  is  seeking  an  individual 
for  the  position  of  Consumer  Sales 
Manager  in  the  Circulation  Depart¬ 
ment.  This  individual  must  possess 
expertise  in  home  delivery  sales  and 
marketing  with  knowledge  of  depart¬ 
ment  specific  and  newspaper  related 
processes.  Responsibilities  include: 
managing  telemarketing,  crew  and 
storefront  operations;  creating  non- 
traditional  sales  techniques  for  high- 
uality  subscription  sales,  including 
irect  mail  and  target  marketing;  and 
budgeting,  expense  and  operating 
costs.  Candidates  must  also  have  a 
solid  understanding  of  direct  marketing 
techniques,  direct  mail  lists  and  fulfill¬ 
ment  and  be  able  to  work  with  the 
retention  team  to  sell  quality  orders 
and  achieve  retention  targets.  A  mini¬ 
mum  of  three  years  of  sales  manage¬ 
ment  experience,  two  years  marketing 
experience  and  a  Bachelor's  degree  in 
marketing  or  a  related  major  is 
required.  Strong  PC  skills,  key¬ 
boarding,  word  processing  and 
spreadsheet  experience  are  a  vital  part 
of  the  position.  The  ideal  candidate 
must  be  able  to  work  well  in  a  fost- 
aced,  deadline  environment  while 
andling  multiple  tasks  and  possessing 
strong  communication  and  pres¬ 
entation  skills. 

The  Dayton  Daily  News  offers  an 
attractive  work  environment  in  a 
dynamic  organization.  Compensation 
includes  a  flexible  benefits  program,  pre¬ 
tax  flexible  spending  accounts,  vesting 
in  both  our  pension  plan  and  401  (k) 
and  competitive  vacation  and  sick 
leave  packages. 

Send  resumes,  along  with  salary 
requirements  to: 

The  Dayton  Daily  News 
Kelly  M.  Mikesell 

45  South  Ludlow  Street 

_ Dayton,  OH  45402 _ 

_ EDITORIAL _ 

BUSINESS  REPORTER:  Experienced 
business  writer  to  cover  fast-paced 
North  jersey  business  community. 
Local  business  news  and  trends.  Highly 
competitive  market.  Send  letter,  resume 
and  writing  samples  to  Richard  Zmi- 
jewski,  business  editor.  North  jersey 
Herald  &  News,  988  Main  Ave., 
Passaic,  Nj  07055. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
Aggressive,  detail-oriented  editor  with 
strong  leadership  skills  needed  by 
award-winning,  fast-paced  seven  day 
Times  Mirror  AM  in  Fairfield  County, 
CT.  Reporting  and  managerial  experi¬ 
ence  with  a  creative  approach  to  story 
assignments  required.  Must  thrive 
under  pressure  with  an  attentiveness  to 
detail.  Send  resume  and  work  samples 
to  Barry  Lewis,  city  editor.  The 
Advocate,  P.O.  Box  9307,  Stamford, 
a  06904.  EOE  M/F/D/V 

ASSISTANT  MANAGING  EDITOR  for 
daily  with  9,000  circulation.  Require¬ 
ment:  fluent  in  QuarkXPress,  familiar 
with  Adobe  Photoshop,  one  Year's 
experience  as  beat  reporter,  sports 
writer  or  feature  writer.  Position 
requires  relocation  to  Piqua,  OH.  Send 
resume,  references,  writing  samples  to 
Editor  Search,  Piqua  Daily  Call,  310 
Spring  Street,  Piqua,  OH  45356. 


BUSINESS  REPORTER  -  The  Des 
Moines  Register  has  an  opening  for  an 
aggressive,  highly-motivated  business 
reporter.  We're  looking  for  a  self¬ 
starter  who  can  cover  business  in  the 
fast-growing  Des  Moines  metro  area. 
The  reporter  must  have  the  ability  to 
examine  a  wide  range  of  complex  busi¬ 
ness  issues  and  generate  interesting 
and  readable  stories.  Three  to  five 
years  of  newspaper  experience  is  a 
must.  A  background  in  business  jour¬ 
nalism  is  a  plus.  Send  a  half-dozen  of 
your  best  clips  and  a  resume  to:  Diane 
Graham,  managing  editor.  The  Des 
Moines  Register,  P.O.  Box  957,  Des 
Moines,  lA  50304. 


BUSINESS  REPORTERS/ 
RESEARCHERS 

Washington  DC-based  investigations 
and  research  firm  is  seeking  indepen¬ 
dent/freelance  business  reporters  and 
researchers  nationwide.  Applicants 
should  have  a  minimum  of  ten  years  of 
experience  reporting  as  well  as  an 
intricate  understanding  of  business  and 
industry.  Applicants  should  be  com¬ 
fortable  interviewing  seniar  business 
executives,  reading  balance  sheets, 
identiNing  and  following  paper  trails 
as  well  as  source  development. 

Send  resume  and  clips  to: 

CIS 

2349  Ashmeod  Place,  NW 

Washington,  DC  20009 

COPY  DESK  AND  REPORTING  JOBS 
at  20,000  circulation  daily  in  Wash¬ 
ington,  DC  metro  area.  National 
group.  Send  resume,  references  and 
clips  to  Maria  Lorensen,  editor.  The 
journal,  P.O.  Box  807,  Martinsburg, 
WV  25401 . 


COPY  EDITOR:  This  multifaceted  job 
on  our  features  desk  requires  someone 
who  can  dramatically  improve  our 
monthly  regional  business  journal. 
Other  copy-editing  and  layout  duties 
related  to  special  sections  and  niche 
publications  also  required.  Reply  to 
Larry  Reisman,  editor.  The  Press 
journal,  P.O.  Box  1268,  Vero  Beach, 
FL  32961. 


i  It  is  always  the  best  policy  to  speak  the 
i  truth,  unless  of  course  you  are  an 
:  exceptionally  good  liar. 

Jerome  K.  Jennings 
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_ EDITORIAL _ 

COPY  EDITOR’ 

The  Anchorage  Doily  News  is  seeking 
a  full  time  copy  editor  to  be  a  leader  in 
producing  our  main  news  sections.  This 
position  not  only  requires  good  editing 
and  headline  writing  skills  but  also 
ability  in  the  use  of  color,  graphics  and 
design.  Minimum  5  years  daily  editing 
experience  required.  Send  resume  & 
work  samples  to  the  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 
9001.  The  Anchorage  Daily  News  is 
on  Equal  Opportunity  Employer  and 
welcomes  a  variety  of  applicants. 

COPY  EDITOR 

The  Pensacola  News  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  foi  a  copy  editor  with 
QuarkXPress  pagination  experience  to 
join  our  team  on  the  beautiful  Gulf 
Coast.  We  want  someone  who  can 
write  exciting  headlines,  lay  out  com¬ 
pelling  pages  and  give  capy  the  final, 
golden  touch.  The  News  Journal,  a 
Gannett  newspaper,  is  growing 
(65,000  daily,  85,000  Sunday)  and 
looking  for  talented  work  to  showcose 
on  our  new  offset  press  now  being 
installed.  To  apply,  please  send  your 
resume,  a  cover  letter  and  half-dozen 
vrork  samples  to  Teresa  Wasson,  exec¬ 
utive  editor,  Pensacola  News  Jaurnal, 
P.O.  Box  12710,  Pensacola,  FL 
32574.  The  News  Journal  values  and 
encourages  workplace  diversity. 

COPY/DESIGN  EDITOR 
The  Bismarck  Tribune,  a  Lee  Enterprises 
Incorporated  and  state  capital  news- 
aper,  seeks  copy  editor  to  join  a 
ighly  creative  and  experienced  team 
of  editors.  We're  looking  for  someone 
who  demonstrates  quality,  expertly 
edits  stories,  is  innovative  in  design, 
works  great  with  others  and  has  three 
to  five  years  of  experience.  We  offer 
competitive  pay,  a  four-day  work 
week,  and  the  skills  and  tools  to  stretch 
your  abilities.  If  this  sounds  intriguing 
to  you,  send  a  resume  with  references 
and  examples  of  your  work  to:  Libby 
Simes,  HR  Manager,  The  Bismarck 
Tribune,  P.O.  Box  1 498,  Bismarck,  ND 
58502. 


CORRESPONDENTS:  The  Daily  Eve¬ 
ning  Item  in  Lynn,  MA  seeks  energetic 
recent  college  grads  far  immecfiate 
entry-level  coverage.  Send  resumes 
and  clips  to  Allan  Kort,  managing 
editor.  Daily  Evening  Item,  P.O.  Box 
951 ,  'Lynn,  01  S>03. 

COUNTY  GOVERNMENT  REPORTER 
needed  for  Hernando  Today,  growing 
daily  on  Florida's  west  coast.  It's  a  top 
beat  with  much  news.  Prefer  vreekly  or 
small  daily  staffer  who  is  currently 
working  in  Florida  or  southeast  U.S. 
Send  resume  and  clips  to  Bob  Nolte, 
managing  editor,  Hernando  Today, 
15299  Cortez  Blvd.,  Brooksville,  R 
34613. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


_ EDITORIAL _ 

COPY  EDITOR  -  Fast-paced  daily 
newspaper  seeks  experienced  copy 
editor  who  can  write  solid,  creative 
heads  and  has  an  excellent  command 
of  AP  Stylebook.  Graphic  skills  a  plus. 
Send  resume  to:  Scott  West,  news 
editor.  North  Jersey  Herald  &  News, 
988  Wain  Avenue,  Passaic,  NJ  07055. 

DESIGN  EDITOR 

We  need  a  strong  leader  with  top- 
notch  editing  and  design  skills  to  both 
create  a  new  department  and  help  us 
reach  o  new  level  in  pagination  and 
design.  If  hired,  you  will  join  our  man¬ 
agement  team  in  helping  designers 
and  paginating  technicians  imprave  a 
71,000-circulation,  suburban- 
Philadelphia  newspaper,  already  an 
award  winner  in  design.  Our  leaders 
must  be  oggressive,  creative,  solution- 
oriented  and  have  good  people  skills 
while  working  in  a  team-oriented 
atmosphere.  Send  resume  and  work 
samples  ta  Night  Editor  Pat  Walker, 
Bucks  County  Courier  Times,  8400 
Route  13,  Levittown,  PA  19057. 
Women  and  minarities  are 
encouraged  to  apply. 


EDITORIAL 


_ EDITORIAL _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  nevrslelter  coll  (310)  792-1 31 3. 

DESIGN/GRAPHICS  EDITOR  -  For 
mid-size.  Zone  3  daily  newspaper  in 
growing  market.  Newspaper  layout 
and  design  experience  a  must.  Also 
need  QuarkXPress,  Freehand  and 
Photoshop  talent.  Attractive  salary  and 
benefits.  Reply  to  Box  07948,  Editor  & 
Publisher. 

EDITOR  NEEDED  for  community  daily 
in  Florida.  QuarkXPress  pagination 
skills  a  must.  Good  pay,  great  place  to 
live.  Fox  resume  to  (941 )  382-1076. 

EDITOR  for  3,000-circulation  daily 
near  West  Coast  urban  area.  Paper  is 
well-established  with  80-year  history, 
but  needs  hands-on  editor  to  inspire 
our  small  staff  and  improve  service  to 
our  community. 

Editor  must  be  comfortable  with  moderate 
to  conservative  editorial  philosophy. 

Send  application  letter,  resume  and  non- 
returnable  examples  of  your  viiork  to  Box 
07950,  Editor  &  Publisher. 


EDITORIAL 


EDITORS  AND  REPOKTEKS  NEEDED 

Dynamic  and  highly  successful  Washington-based  buslness-to- 
buslness  newspaper  covering  Information  technology  and  gov¬ 
ernment  has  openings  for  experienced,  hard-charging  journalists 
to  cover  some  of  the  most  exciting  artd  dynamic  industries 
today.  These  are  full-time  positions  in  our  suburban  Washington, 
D.C.  offices. 

Technology  Reporter,  cover,  test  and  review  computer 
systems  and  networks,  hardware  and  software  in  publication's 
on-site  computer  tab.  Requires  hands-on  experience  and  knowl¬ 
edge  of  the  industry  and  its  trends,  plus  top-notch  writing  and 
reporting  abilities. 

Technology  Reporter:  Cover  communicatiore,  including 
vride  area  netwoiking  and  telecommunications  and  how  they’re 
being  applied  by  targe  organizations. 

News  Reporter:  cover  technology  trends  and  news  of  gov¬ 
ernment  agencies.  Successful  candidates  should  have  a  record 
of  hard  news  reporting,  persistence  and  the  ability  to  put  com¬ 
plex  subjects  Into  good  prose.  Daily  news  experience  helpful. 

Copy  Editor:  Must  have  working  knowledge  of  AP  style, 
be  comfortable  with  business  and  technical  material  in  a  fast- 
paced,  publication  deadline  environment.  Also  requires 
experience  with  Quark  XPress  and  ability  to  create  good-looking 
pages  on  line. 

This  is  an  opportunity  to  join  an  award-winning  team  that's 
dedicated  to  qLJOlity  and  high  readership.  We  offer  competitive 
salaries,  full  benefits,  and  the  chance  to  grow. 

Please  send  resume  and  clips,  indicating  position  of  interest  and 
salary  requirements,  to:  TMP  Worldwide,  Confidential  Reply 
Coordinator.  Dept.  564  (EP).  170  TTacer  Lane,  Waltham,  MA 

021 54.  TMP  is  rK)t  an  em^yment  ogerrcy.  No  phone  calls 
please. 

^'TMP  \(t«rldwide. 


Coniidentioi  Reply  Service 


_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR  for  a  one- 
person  shop:  We  need  a  wordsmifh- 
govemment  wotchd^  dedicated  to  com¬ 
munity  journalism.  That  means  crafting 
nine  editorials  a  week.  Leadership 
skills,  a  keen  sense  of  fairness,  a  good 
sense  of  humor,  superior  copy-editing 
skills  and  at  least  two  years  experience 
writing  editorials  are  a  must.  Our 
editorial  policy  is  moderate- 
conservative.  Respond  with  a  compell¬ 
ing  cover  letter  and  clips  to  Larry 
Reisman,  The  Press  Journal,  P.O.  Box 
1 268,  Vero  Beach,  FL  32961. 


ENTRY-LEVEL  REPORTER 

Award-winning  Midwest  Jewish  weekly 
is  seeking  an  entry  level  reporter  to  join 
our  team.  You  don't  hove  to  be  Jewish 
to  qualify,  however,  knowledge  of 
Israel,  Mideast  politics  and  issues 
Jewish  a  plus.  Send  resume  and  your 
three  best  clips  to  Phil  Jacobs,  editor, 
Detroit  Jewish  News,  27676  Franklin 
RoexJ,  Southfield,  Ml  48034. 


GENERAL  ASSIGNMENT  REPORTER 
for  7-day  daily  with  circulation  of 
29,000  in  central  Pennsylvania.  Join  a 
community-based  team  of  reporters  cov¬ 
ering  a  four-county  region.  Immediate 
opening.  Experience  preferred.  Send 
resume  and  at  least  three  clips  to  Dove 
R.  Hilliard,  news  coordinator.  The 
Doily  Item,  200  Market  St.,  Sunbury, 
PA  1 7801 .  No  telephone  calls,  please. 


LOOKING  FOR  TALENT 
The  Pensacola  Nevrs  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  for  experienced 
journalists  in  reporting  and  editing 
roles  to  join  our  team  covering  the 
beautiful  Gulf  Coast.  We  vrant  people 
with  at  least  two  years'  experience  at  a 
daily  newspaper.  The  News  Journal,  a 
Gannett  newspaper,  is  grawing 
(65,000  daily,  85,000  Sunday)  and 
looking  for  talented  work  to  showcase 
on  an  offset  press  now  being  installed. 
To  apply,  please  send  your  resume,  a 
cover  letter  and  half-dozen  work  sam¬ 
ples  to  Teresa  Wasson,  executive 
editor,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574.  The 
News  Journal  values  and  encourages 
workplace  diversity. 

INFOGRAPHICS  POSITION:  The  Sea- 
ttle  Times  News  Graphics  Department 
has  an  opening  for  a  full-time  informa¬ 
tional-graphics  artist.  The  work  vnll  be 
primarily  producing  daily  nxips,  charts 
and  diagrams  with  potential  lor  some 
illustration  and  design  work. 

Candidates  should  be  accomplished  in 
Macintosh  computer  drawing  pro¬ 
grams,  including  Illustrator  and/or 
Freehand.  Experience  in  QuarkXPress 
and  Photoshop  is  a  plus.  Candidates 
must  hove  solid  professicxial  skills  and 
experience  in  producing  deadline 
graphics.  Ability  to  produce  advanced 
"project"  graphics  is  an  advantage. 

Candidates  should  demonstrate  good 
news  judgment  and  the  ability  to  work 
both  independently  and  as  part  of  a 
team.  Send  cover  letter,  resume  and 
samples  of  your  vrork  to  Millie  Quan, 
AME,  Seattle  Times,  P.O.  Box  70,  Sea¬ 
ttle,  WA  98111.  No  calls,  please. 
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HELP  WANTED 


MANAGING  EDITOR 
If  you're  an  inspired  hands  on  Manag¬ 
ing  Editor  with  community  weekly 
newspaper  or  related  experience,  we 
need  you.  We're  a  multi-paper  group 
proceraing  to  expand  further  along  the 
New  York-New  Jersey  border.  We're 
looking  for  another  top-notch  leader 
with  strong  story  assignment,  writing 
and  editing  skills  to  run  two  of  the 
papers.  QuarkXPress  expertise  and  a 
journalism  degree  or  similar  education 
preferred.  Send  resume,  clips  and  any 
other  relevant  information  to  Jeanne 
Straus,  Straus  Newspapers,  45  Gilbert 
Street,  Monroe,  NY  10950  or  call 
(914)  782-4000. 


MANAGING  EDITOR 
The  Pekin  Daily  Times,  a  scrappy 
15,000,  six-day  PM  (Saturday  AM)  in 
central  Illinois,  is  looking  for  a  manag¬ 
ing  editor  to  lead  a  young,  motivated 
newsroom  staff.  We  have  the  latest 
technology,  award  winning  color  and 
design,  a  reputation  for  tough  and 
comprehensive  local  reporting.  Send 
resume  and  cover  letter  to  Dave 
Simpson,  publisher.  Box  430,  Pekin,  IL 
61555.  Fax;  (309)  346-9815. 


METRO  DESK 

Aggressive,  experienced,  imaginative 
Skilled  in  working  with 
reporters  on  writing 

These  are  the  top  qualities  we  are  look¬ 
ing  for  in  an  assistant  metro  editor.  The 
Press-Enterprise  of  Riverside,  CA,  is  a 
dominant  170,000  circulation  daily  in 
resurging  Southern  California.  Good 
pay,  oenefits  and  a  good  place  to 
grow.  Send  letter,  resume,  references 
and  other  supporting  material  to: 

Norman  Bell 

Assistant  Managing  Editor/Metro 
Box  792 

Riverside,  CA  92502 


NEWS  EDITOR 


METRO  EDITOR 

The  Kokomo  (Ind.)  Tribune,  a  28,000- 
circulation  daily  just  north  of  Indi¬ 
anapolis,  is  looking  for  a  metro  editor 
to  lead  its  local  news-gathering  team 
Candidates  shauld  have  strong 
newsroom  supervisory  experience  and 
the  temperament  to  represent  the 
newspaper  effectively  to  the  public. 
Send  cover  letter,  resume  and 
references  to  John  Wiles,  editor, 
Kokonx}  Tribune,  300  N.  Union  Street, 
P.O.  Box  9014,  Kokomo,  IN  46904- 
9014. 


MINORITY  FELLOWSHIP  -  Respected 
daily  newspaper  seeking  applicants  for 
a  year-long,  newsroom  fellowship  with 
competitive  salary  and  benefits 
package.  Journalism  training  and  four- 
year  d^ree  a  must.  2^ie  3  applicants, 
please.  Reply  to  Box  07949,  Editor  & 
Publisher. 

REPORTER  WANTED 
For  urban  NY  metro  daily,  circ. 
55,000.  Great  news  area.  Two  years 
municipal  reparting  experience 
required.  Must  be  fast,  accurate, 
imaginative.  Spanish  speaker  pre¬ 
ferred,  not  essential.  Resume  and  clips 
to  Kenneth  G.  Pringle,  managing 
editor,  the  North  Jersey  Herald  & 
News,  988  Main  Avenue,  Passaic,  NJ 
07055. 


Our  news  editor  decided  he's  really  a 
sports  guy,  so  we're  looking  to  find  a 
new  leader  for  our  copy  desk.  You'll 
be  filling  some  big  shoes  and  you'll  do 
it  all  —  page  design,  copy  editing, 
headlines,  pagination  with  QuarkX¬ 
Press,  teaching  others.  We're  located 
45  minutes  from  Penn  State  and  the 
cost  of  living  is  low.  Send  cover  letter, 
resume,  samples  to  Executive  Editor 
Linda  White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008.  No 
phone  calls. 


NIGHT  POLICE  REPORTER  for  Illinois' 
largest  downstate  daily.  Minimum  one 
year  daily  newspaper  experience,  pro¬ 
ven  enterprise  and  productivity. 
Women  and  minorities  especially 
encouraged  to  apply.  Send  resume, 
clips  to  Jerry  D.  McDowell,  metro/city 
editor.  Journal  Star,  1  News  Plaza, 
Peoria,  IL  61643. 


OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  AN  ASSISTANT  CITY  EDITOR 

The  Bakersfield  Californian  seeks  an 
assistant  city  editor  to  spearhead  our 
county  coverage  as  well  as  play  a 
major  role  on  the  6-person  editing 
team  that  directs  the  24  reporters  in 
"our  newsroom  without  wolls."  Major 
responsibilities  include  direction  of  a 
core  county  reporting  group  as  well  as 
establishment  and  supervision  of  a  sta¬ 
ble  of  stringers  in  communities 
throughout  Kern  County,  one  of  Cali¬ 
fornia's  largest.  Outstanding  organiza¬ 
tional,  management  and  editing  skills 
are  essential.  Minimum  3  years  daily 
newspaper  experience.  Send  cover  let¬ 
ter,  resume,  references  and  editing 
samples  to  Linda  Wienandt,  AME/ 
Days,  The  Bakersfield  Californian,  P.O. 
Box  440,  Bakersfield,  CA  93302. 


PAGE  DESIGNER/GRAPHIC  ARTIST 

We  have  an  opening  for  a  page 
designer/informational  graphic  artist. 
Knowledge  of  QuarkXPress,  Photoshop 
and  Illustrator  is  essential.  You  will 
work  in  an  environment  where  risk¬ 
taking  and  artistic  growth  are 
encouraged.  Women  and  minorities 
are  encouraged  to  apply.  Please  send 
tearsheets  and  a  resume  to:  Tom 
Peyton,  art  director.  The  Star  and  The 
News,  P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 


REPORTER-PAGE  DESIGNER  wanted 
for  AM  daily  in  Shenandoah  Valley  of 
Virginia.  The  position  combines  gen¬ 
eral  assignment  reporting  with  pagina¬ 
tion  work  at  least  several  nights  a  week 
involving  QuarkXPress. 

Great  opportunity  for  a  reporter  seeking 
more  variety  or  chance  to  use  page 
designing  skills.  Position  requires 
creativity  and  flexibility.  Highly  com¬ 
petitive  salary  and  benefits. 

Send  resume  and  clips  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strosburg,  VA 
22657.  Or  (ax  to  (540)  465-9388. 


The  Anderson  (SC)  Independent-Mail, 
a  42,000-daily,  49,000  Sunday 
circulation  newspaper  in  a  growth 
area  of  the  new  South,  has  openings 
for  both  experienced  and  entry-level 
city  desk  reporters.  Three  zoned  daily 
eaitions.  High  camaraderie,  high 
energy  staff;  winner  of  the  National 
Headliner  for  best  reporting  in  the  U.S. 
in  our  circulation  category  twice  in  five 
years.  We're  into  quality,  hard-news 
journalism,  not  cookie-cutter  corpo- 
ratespeak.  You  need  innovative  think¬ 
ing,  a  healthy  curiosity,  quality  writing 
and  a  college  degree.  Anderson  is  a 
thriving  manufacturing  community  on  a 
huge  lake  near  the  Blue  Ridge  Moun¬ 
tains.  Large  university,  major  regional 
theater  complex  nearby.  Call  T.  Wayne 
Mitchell,  vice  president  and  editor,  at 
(800)  859-6397  for  information  or  fax 
resume  and  clips  to  (864)  260-1276. 


SPORTS  WRITER;  The  Farmington 
Daily  Times,  a  1 9,000  circulation  AM 
daily,  is  seeking  a  talented  writer. 
Experience  preferred.  Send  resume 
and  clips  to  Managing  Editor,  P.O. 
Box  450,  Farmington,  NM  87499. 


EDITORIAL 


FRANKFURT 

REPORTERS 


HELP  BUILD  OUR 
PRESENCE  IN 
FRANKFURT 

Bloomberg  L.P.  is  the 

premier  online  Information 
Services  firm,  providing 
sophisticated  data,  analysis  and 
news  to  investment  pro¬ 
fessionals  and  major  companies 
around  the  world. 

Bloomberg  News  is 

seeking  several  talented, 
motivated  and  resourceful 
reporters  as  we  expand  our  news 
service  for  Frankfurt,  Germany. 

Requirements  include; 

2-5  years'  experience  with  major 
news  agency,  newspaper  or 
magazine 

Knowledge  of  the  economy  and 
finarwial  markets 
Ability  to  deliver  quality  writing 
under  tight  deadlines  1 

»  Fluent  written  and  spoken 
English  and  good  command  of 
spoken  German. 

If  your  skills  and  background 
match  our  needs,  send  c.v.  to: 
Howard  Horder,  Human 
Resources,  BlOOMBERG  L.P., 
499  Park  Avenue,  New  York,  NY 
10022;  FAX;  (212)  940-1954. 

Qualified  candidates  will  be 
contacted.  No  phone  calls,  please. 
EOF  M/F/D/V 

BLOOMBERG  L.P. 


REPORTER;  Hord-news  Michigan 
group  (weekly  newspapers  &  monthly 
magazine)  has  opening  for  aggressive 
reporter  on  environmental  and 
municipal  beat.  Self-starter  who 
understands  importance  of  environ¬ 
mental  coverage  as  local  news.  Good 
spot  for  writer  appreciating 
opportunity  to  write  more  expansive 
magazine-style  articles.  Will  work  with 
strong  college  grad.  Resume  and  sam¬ 
ples  to  Tim  Dmoch,  SCN  Communica¬ 
tions  Group,  Box  14,  Union  Lake,  Ml 
48387. 


REPORTERS:  Award-winning  25,000- 
circulation  daily  in  the  heart  of  Ohio's 
vocationland  seeks  resumes  for  future 
openings.  We  need  aggressive,  self- 
motivated  reporters  who  can  think  and 
write  clearly. 

Send  letter,  resume  and 
clips  to  Bob  Russ,  city  editor,  Sandusky 
Register,  314  W.  Market  St.,  San¬ 
dusky,  OH  44870 

Applicants  from  surrounding  states 
preferred;  minority  applicants 
encouraged. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

You  have  to  remember,  the  truth  is 
funrty. 

Timothy  Leary 
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SPECIAL  SEaiONS  EDITOR 

We  need  an  editor  that  is  motivated, 
well-organized  and  experienced  to 
take  charge  of  our  automotive,  real 
estate  and  large  special  sections 
calendar.  Must  have  the  ability  to  write 
editorial  copy,  headlines  and  promo¬ 
tional  materials.  You  will  be  responsi¬ 
ble  for  the  content  and  design  of 
several  slick  sheet  magazines.  Profi¬ 
ciency  with  design  tools  such  as  QuarkX¬ 
Press  and  Photoshop  desired.  Know¬ 
ledge  of  pagination  needed  but  not 
required.  We  ore  looking  for  a  team 
player  to  help  us  grow  our  advertising 
department.  Public  contact  necessary. 

We  offer  an  excellent  base  salary  plus 
incentive  plan  to  help  us  grow.  Full 
range  of  benefits  -  ma;or  medical, 
401  (k),  paid  vacations  and  holidays, 
immediate  opening  in  one  of  the  best 
small  communities  in  the  Southwest. 

Send  resume  to  The  Spectrum,  Attn; 
Jennie  Johns,  275  E.  St.  George  Blvd., 
St  George,  LTT  84790. 

SPORTS  EDITOR:  The  Herald  Bulletin,  a 
33,000-circulation  daily  in  Anderson, 
Indiana,  needs  a  community-minded 
sports  editor  to  direct  staff  of  four  full- 
timers  and  seven  part-timers.  Solid  writ¬ 
ing,  editing,  pagination  and  design 
skills  are  a  must.  Anderson  is  located 
30  miles  north  of  Indianapolis.  In  addi¬ 
tion  to  comprehensive  local  coverage 
we  staff  home  games  for  the  Indi¬ 
anapolis  Colts  and  Indiana  Pacers. 
Interested  candidates  should  send 
resume  detailing  experience  and  sam¬ 
ples  of  writing  and  design  work  to: 
Editor,  The  Herald  Bulletin,  P.O.  Box 
1090,  Anderson,  IN  46015. 

THE  CARROLL  COUNTY  TIMES,  a 
24,000  daily  in  the  Baltimore-DC 
metra  area  is  seeking: 

•  A  skilled  work  editor  who  is  ready 
and  willing  to  add  design 
experience  to  his  or  her  resume. 
Required:  sound  gram- 
nfKitical  skills,  news  judgment,  and 
willingness  ta  blend  into  a  small 
desk.  QuarkXPress  pagination 
and/or  reporting  experience  o 
plus.  Job  is  a  night  shift  (4  p.m.- 
midnight)  and  at  least  ane 
weekend  day. 

•  An  aggressive  cops/courts  reporter 
who  can  keep  an  eye  on  the  dockets 
and  also  find  stories  about 
humanity,  about  trends  in  crime, 
about  trends  in  law  enforcement. 
Job  is  Tues.-Sat. 

Send  resumes  to: 

Dave  Ammenheuser 
Managing  Editor 
Carroll  County  Times 
201  Railroad  Avenue 
Westminster,  MD  21157 

You  can  be  denounced  from  the  heavens, 
and  it  only  makes  people  interested. 

Tom  Wolfe 


_ EDITORIAL _ 

THE  SEATTLE  TIMES  has  an  opening 
for  an  editorial  writer.  Applicants  must 
hove  a  minimum  of  five  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  os  an 
editorial  writer  strongly  preferred. 

Clips  must  show  an  obility  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  rrat  apply. 

Successful  applicant  will  be  smart  and 
opinionated,  but  apen-minded  and 
comfortable  working  in  collaborative 
team  environment  where  all  views  are 
welcome,  but  only  some  views  prevail. 

Send  cover  letter,  clips  and  resume  to 
Millie  Quan,  AME,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  WA  981 1 1 . 

No  calls,  please. 

THE  SEATTLE  TIMES  is  seeking  full-time 
and  part-time  sports  copy  editors. 
Requirements:  strong  editing  and 
headline-writing  skills,  as  demonstrated 
on  editing  test;  general  sport  know¬ 
ledge;  and  daily  newspaper  experi¬ 
ence.  Must  be  able  to  work  nights  and 
weekends.  To  apply,  send  cover  letter, 
resume  and  a  list  of  up  to  five 
references  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 


EDITORIAL 


REPORTERS 
copy  EDITOR 

American  Banker,  the  leading 
daily  newspaper  on  financial 
services,  seeks  candidates 
for  four  positions  at  its  New 
York  headquarters: 

Reporters  —  to  cover  three 
key  beats.  Requires  four  years 
of  journalism  experience; 
knowledge  of  banking  a  plus. 

Copy  Editor  —  Requires  three 
years  of  copy  desk  experience; 
excellent  line  editing,  headline 
writing,  news  judgment. 

Reply  to: 

Debra  Cope 
Executive  Editor 
American  Banker 
1  State  Street  Piaza 
New  York,  NY  10004 

American  BANm 


Equal  Opportunity  Emptoyer 


_ EDITORIAL _ 

THEATER  CRITIC/REPORTER 
Denver's  largest  daily  is  seeking  a 
writer  with  a  passion  for  theater  to 
cover  more  than  40  equity  and 
amateur  stages  in  the  Denver  metro 
area.  The  successful  candidate  will 
have  at  least  four  years  experience 
and  proven  ability  to  juggle  news,  pre¬ 
views  and  insightful  criticism.  Denver 
being  a  highly  competitive  market,  we 
need  someone  to  breathe  life  into  a 
familiar  beat,  to  find  fresh  angles  on¬ 
stage  and  backstage.  Send  resume, 
clips  and  cover  letter  to  Mike  Pearson, 
entertainment  editor.  Rocky  Mountain 
News,  P.O.  Box  719,  Denver,  CO 
80201  -071 9.  No  phone  calls,  please. 

EMPLOYMENT  OPPORTUNITIES 

$1000's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  for  listings. 


SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  (or  Listings 

INFORMATION  SERVICES 

INFORMATION  SERVICES 
MANAGER 

The  Day  Publishing  Company,  eastern 
Connecticut's  leading  daily  newspaper, 
has  an  excellent  opportunity  for  an 
Information  Services  Manager. 

This  newly  created  position  will  be 
responsible  for  organizing,  managing 
and  directing  the  installation  of  new 
pagination,  classified  advertising  and 
od  tracking  systems  working  towards  a 
goal  of  full  pagination. 

Other  position  responsibilities  include 
system  strategies,  maintenance,  training, 
research  and  development  and 
advanced  troubleshooting  on  all  com¬ 
pany  systems.  This  is  a  hands-on  posi¬ 
tion  where  experience  with  the  follow¬ 
ing  is  necessary: 

"Mac  and  PC-based  newspaper  pub- 
USHING  systems"  •  NETWORKS  •  OPERATING 
Systems  •Pagination  •  Web  Servers 
•Hardware/Software  Support 
•  Programming  languages  •OPI 
•Electronic  mail  •Internet  •Audotext 

This  full-time,  salaried  position,  report¬ 
ing  directly  to  the  General  Manager, 
offers  a  competitive  salary  and  an 
excellent  benefits  package. 

Send/fax  your  resume  and  salary 
requirements  to: 

Attn: 

Human  Resources/EPl  101 
The  Day  Publishing  Company 
P.O.  Box  1231 
New  London,  CT  06320 
FAX:  (860)  443-6322 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the 
workplace. 

M/F/D/V 

History  punishes  those  who  corrre  late. 

Gorbachev 


HELP  WANTED 


INFORMATION  SYSTEMS 

APPUCAT10N  PRODLO 
DEVELOPMENT  MANAGER 

Leading  software  development  firm  has 
immediate  need  to  add  an  AS/400  pro¬ 
fessional  to  its  product  development 
team.  Join  a  long-time  leader  in  news¬ 
paper  business  systems  bringing  cur¬ 
rent  and  next  generation  products  to  a 
fast-paced  industry.  We  are  an  estab¬ 
lished  provider  of  newspaper  software 
and  a  recognized  leader  in  mid-range 
systems.  You  will  be  a  key  team 
member,  solidifying  our  prominerKe  in 
the  AS/400  marketplace  and  helping 
us  introduce  client/server  solutions. 

Requires  self-motivated,  detail-oriented 
individual  with  5  or  more  years  circula¬ 
tion  or  distribution  experience  who  can 
manage  a  technical  development  team. 
Excellent  written  and  oral  communica¬ 
tion  skills  are  necessary.  Must  possess 
strong  management  skills  in  addition  to 
analytical  and  problem-solving  skills. 

AS/400  experience  required,  with 
knowledge  of  RPG,  CL,  SQL  and  OS/ 

400  operational  support.  Client-server, 
Client  Access,  and  PC  networking  skills 
are  highly  desirable.  Visual  Basic  a 
plus.  Travel  required. 

We  offer  an  attractive  salary  and  com¬ 
prehensive  benefits  package  including 

401  (k). 

Submit  resume  (must  include 
salary  history  and  requirements  in 
cover  letter)  in  confidence  to  Box 
07937,  Editor  &  Publisher. 

MARKETING 

MARKETING  SPECIAUSTS 
Advertising  or  circulation  executives 
desirous  of  a  potential  publisher  posi¬ 
tion  should  apply  to  this  fast-growing 
team-oriented  group.  Progressive 
salary  and  benefits  package  available 
to  the  successful  candidates.  Reply  to 
Box  07947,  Editor  &  Publisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT  a 
monthly  association 
house  organ. 

•  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 

NEWS  magazine  covering  the 
newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19lh  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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HELP  WANTED 


MARKETING/RESEARCH 

MARKETING  RESEARCH 
MANAGER 

The  Buffalo  News  is  searching  for  a 
Marketing  Research  Manager  whose 
primary  responsibility  will  be  gathering 
and  presenting  market  and  demo¬ 
graphic  information  to  our  advertisers. 
The  Research  Manager  will  also  be 
charged  with  presenting  research 
information  to  advertising  sales 
representatives  and  pi-oviding  related 
services  for  other  departments  within 
the  compony. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  three  years  experience  in 
marketing  research  and  a  bachelor's 
degree  in  a  related  field.  Sales  experi¬ 
ence  is  a  definite  bonus. 

Candidates  should  also  have  know¬ 
ledge  of  mapping  system  operations 
and  tabulation  packages,  experience 
in  questionnaire  design  and  implemen¬ 
tation,  and  the  ability  to  analyze  pri¬ 
mary  and  secondary  data  sources.  You 
should  be  computer  literate  and  famil¬ 
iar  with  on-line  services,  and  able  to 
handle  multiple  projects  simulta¬ 
neously. 

If  you  think  you  hove  what  it  takes  to 
work  for  us,  please  send  or  fax  a  cover 
letter  along  with  your  resume  and 
salary  requirements  by  October  25  to: 

David  Alpher 

Assistant  Advertising  Director 
The  Buffalo  News 
One  News  Plaza 
P.O.  Box  100 
Buffalo,  NY  14240 
Fax:  (716)  854-3169 

PHOTOGRAPHY 

PHOTOGRAPHER 

Kokomo  (Ind.)  Tribune,  a  28,000  daily 
52  miles  north  of  Indianapolis,  has 
immediate  opening  for  creative 
photojou  realist. 

Entry  level  position  shooting  sports,  news, 
features,  illustrations  and  picture 
stories. 

Journalism  degree  or  equivalent 
required.  Photashop  skills 
required;  working  knowledge  of  Mac 
system  and  Leofdesk  a  plus.  Must  hove 
own  equipment,  car  and  car  insurance. 

Send  slide  portfolio,  resume  and 
references  to: 

Tim  Bath/Photo  Editor 
Kokomo  Tribune 
300  N.  Union  Street 
P.O  Box  901 4 
Kokomo,  IN  46904-9014 


The  great  enemy  of  clear  language  is 
insincerity.  When  there  is  a  gaphetween 
one's  real  and  one's  declat^  aims,  one 
turns,  as  it  were,  instinctively  to  long 
words  and  exhausted  idioms,  like  a 
cuttlefish  squirting  out  ink. 

George  Orwell 


_ PREPRESS _ 

PRE-PRESS  MANAGER 
Expanding  photo  real-estate  guide 
seeking  dynamic  person  to  lead  20+ 
staff.  We  utilize  the  latest  in  electronic 
pre-press  equipment. 

Oualified  candidates  will  possess: 

•  Proven  management  and 
leadership  skills. 

•  Excellent  communication  and 
coaching  skills. 

•  An  understanding  of  photo  guide 
pre-press/electronic  ad  make-up. 

•  Strong  organizational  skills. 

•  Passion  for  customer  service. 

•  A  working  knowledge  of 
QuarkXPress. 

We  offer  a  competitive  compensation 
and  benefit  package.  Send  resume  to 
Box  07946,  Editor  &  Publisher. 

PREPRESS  PRODUCTION  MANAGER 
Zone  3  medium-sized  daily  looking  for 
a  hands-on  manager  to  supervise  our 
evening  shift  ad-building,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  knowledge  of  desktop  pub¬ 
lishing  systems  within  a  newspaper 
enviranment.  Harris  and  Macintosh 
experience  desired.  Strong  organiza¬ 
tional  and  people  skills  a  plus.  Must 
have  at  least  3  years  management 
experience  in  newspaper  production. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


_ PREPRESS _ 

PREPRESS 
FOREMAN  M/F 

Mid-size  Northwest  Pennsylvania  daily 
newspaper  seeks  a  hands-on  nightside 
foreman. 

Viable  candidates  will  possess  five  years 
proven  supervision  with  a  thorough 
technical  knowledge  in  all  aspects  of 
prepress,  including  a  strong  background 
in  Mac  and  PC  based  ad/editorial 
composition. 

Position  is  responsible  for  all  manual 
and  electronic  pre-press  functions: 

*  Scanning,  imaging,  imposition, 
and  color  correction 

•  Ad  layout,  page  assembly  and 
platemaking. 

Challenging  career  opportunity  offer¬ 
ing  competitive  salary  and  fringe  bene¬ 
fits  package  including  401  (k). 

Send  confidential  resumes  to: 

(No  phone  calls,  please.) 

Times  Publishing  Company 
Attn:  Human  Resources  Department 
(Prepress) 

205  West  1 2lh  Street 
Erie,  PA  16534-0001 

EOE 


MP 

Classified’s 

Your  People'tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week... 83, 000  strong. 

To  increase  accuracy  and  expedite  placement. 
Fax  your  ad  to  us  at  (212)  929-1259,  or  mail  it 
to: 

Editor  &  Publisher 
Classified  Department 
11  W,  19th  Street 
New  York,  NY  10011 
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_ PRESSRCX?M _ 

PRESS  OPERATOR 

A  large,  well  established,  and  growing 
newspaper/commercial  printer  needs 
press  operators.  Enjoy  working  in  a 
clean,  modem  facility  as  you  build  on 
your  career.  Must  have  single  width, 
multi-color,  multi-web,  offset  press 
experience.  Excellent  benefits  plus 
401  (k).  Compensation  commensurate 
with  experience.  Send  resume  and 
salary  history  to  CM  Printing,  5253 
Sinclair  Road,  Columbus,  OH  43229. 
All  replies  confidential.  E.O.E. 

PRESSMAN/SUPERVISOR  -  Goss  Com¬ 
munity  new  web  printing/publishing 
company.  Las  Vegas,  NV.  Experience 
in  operating,  maintenance,  stripping, 
scheduling,  etc.  Excellent  growth 
opportunity,  salary  open,  com¬ 
mensurate  with  qualifications.  Fax 
resume:  (516)  484-6749  or  call  (516) 
484-3300,  ext.  204. 

PRESSROOM  FOREMAN  needed  for 
honds-on  bi-weekly  going  daily  within 
a  year  in  brand-new  facilities.  Live  and 
work  in  Florida  while  managing  pre¬ 
press,  page  flow,  imaging  and  camera 
department.  Must  be  adept  in  each 
step  of  the  production  process.  Experi¬ 
enced  team  player  with  excellent  peo¬ 
ple  and  communication  skills  required 
to  join  other  like-minded  professionals 
working  toward  common  goals.  Must 
supervise  press  crew  and  maintain  our 
8-unit  Goss  press  with  minimal 
spoilage  and  maximum  productivity. 
It's  a  BIG  job.  Respond  to  Box  07953, 
Editor  &  Publisher. 

PRODUCnON/TECH 

DIRECTOR  OF  OPERATIONS  needed 
to  oversee  all  aspects  of  our  brand-new 
newspaper/commercial  print  plant  in 
Florida.  Must  be  experienced  in  all 
phases  of  prepress  and  final  press 
operations.  Currently  producing  three 
newspapers  per  week  with  plans  to  go 
daily  next  year.  Make  $  with  our  8-unit 
Goss  press  that  will  run  7-days  a  week. 
Must  be  adept  at  bidding  and  schedul¬ 
ing. 

Competitive  salary,  enticing  bene¬ 
fits  in  a  quality  environment  working 
with  seasoned  professionals.  Team- 
player  people-person  a  must. 

Respond  to  Box  07952,  Editor  & 
Publisher. 

FORT  WORTH  STAR-TELEGRAM  Prod- 
uction  Maintenance  Department  is  seek¬ 
ing  a  production  maintenance  techni¬ 
cian.  Should  have  three  years 
electronic  experience  to  board-level; 
Strong  troubleshooting  skills  on  news¬ 
paper  presses  and  all  associated 
equipment.  Needs  to  be  a  good  self¬ 
starter. 

Please  respond  to  Human 
Resources  at  685  John  B.  Sias 
Memorial  Pkwy,  Fort  Worth,  TX  761 34 

Evil  comes  in  many  forms,  whether  it  be 
a  man-eating  cow  or  Joseph  Stalin,  but 
you  can't  let  the  package  hide  the 
pudding.  Evil  is  just  plain  bad!  You 
don't  cotton  to  it.  You  gotta  smack  it  in 
the  nose  with  the  rolled-up  newspaper 
of  goodness. 

The  Tick 


CLASSIFIED  ADVERTISING  RATES 


1  POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  [ser  Ibie 

2  weel<9-$7.60  per  Kne,  per  Issue. 

3  weeks-$6.65  per  Kne,  per  Issue. 

4  weela-$5.75  per  line,  F>er  Issue. 


POSITIONS  WANTED 

1  weel(-$4.30  per  llrie 

2  weeks-$4.10  per  Ine.  per  Issue. 

3  weel(»-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $  1 0.00  per  insertion  for  box  sen/ice.  Add  $6.00  per  insertion  for  box  senrice. 
Count  os  on  additional  line  in  copy.  Count  as  on  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  S 100:  2  to  5  times,  $95 
6  to  13  times,  $90:  14  to  26  times  $85:  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company 

Address - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editori 

PUBLISHER 


11  West  19th  street,  NY,  NY  10011.  212)676-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 

TOP-NOTCH  Publisher/Ad  Director 
seeks  opportunity.  Daily,  weekly,  mag¬ 
azine  and  new  media  experience. 

(770)  473-8944. 

PUBLISHER  with  unique  editorial  back¬ 
ground;  a  publisher  who  can  report, 
write  and  edit  as  well  as  anyone,  yet 
who  can  sell  advertising,  manage  and 
energize  staff  in  all  department,  plus 
adroitly  facilitate  community  relations. 
Available  full-time  or  part-time  consult¬ 
ing.  Call  M.  Bradley  (508)  563-7361 . 


CIRCULATION 

MULTI-TALENTED  20  year  professional 
seeks  management  position  with  daily 
newspaper  within  Zone  1 .  Reply  Id  Box 
07938,  Editor  &  Publisher. 

CIRCULATION  MANAGER  seeks 
similar  position  where  hard  work  and 
experience  can  lead  to  a  position  as 
publisher  or  general  manager.  Experi¬ 
enced  in  departmental  budgeting,  hav¬ 
ing  exceeded  revenue  goals  for  the  bst 
four  years  while  reducing  expenses.  Pro¬ 
motion  minded  manager  who  has  cre¬ 
ated  many  successful  promotions. 
Effective  team  builder  who  can  coach 
employees  and  independent  con¬ 
tractors  to  success. 

The  position  should  include  the 
opportunity  to  work  in  other 
areas  of  the  newspaper  as  well. 

Contact  Roger  Palmer,  2200  Brown 
#81 4,  Waxahochie,  TX  7561 5. 

Tel:  (972)  923-0337 


_ EDITORIAL _ 

AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  raitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  vrhere  I  wrote  com¬ 
mentaries.  Re^  to  Box  07654,  Editor 
&  Publisher. 


CONSCIENTIOUS,  ENERGETIC 
REPORTER  with  over  three  years  daily 
experience  seeks  features  position.  Has 
written  hard  news/light  features.  Also 
has  edited.  Reply  to  Box  07945,  Editor 
&  Publisher. 


EXPERIENCED,  hard-charging  general 
assignment  reporter  seeks  job  at  daily. 
Zones  1  -  9.  Journalism  degree. 
Excellent  photographic  skills  also.  Call 
(603)  356-8964. 

PHOTOGRAPHY 


PHOTOGRAPHER:  Much  published 
looking  for  full-time  position.  Former 
NFL  team  shooter,  much  other  experi¬ 
ence.  15  years  total.  John  (216)  371- 
2495. 

The  friend  of  my  adversity  I  shall  always 
cherish  most.  I  can  better  trust  those  who 
helped  to  relieve  the  gloom  of  my  dark 
hours  than  those  who  are  so  ready  to 
enjoy  with  me  the  sunshine  of  my 
prosperity. 

U.S.  (xrant 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 


SHOP  TALK  AT  THIRTY  ' 


BY  F.  DKNMS  HAFK 


Humor  In  Freedom 
Of  Expression  Decisions 


WRITERS  FOR  DAVID 
Letterman  and  Jay 
Leno  should  visit  a 
law  library  to  read 
freedom  of  expres¬ 
sion  decisions. 

Speech  cases  are  entertaining 
because  they  involve  sex,  private  facts, 
obnoxious  personalities  and  shocking 
statements,  which  are  basic  elements  of 
comedy. 

The  basic  facts  of  speech  cases  often 
are  amusing.  A  go-go 
dancer  at  the  Kitty  Kat 
Lounge  in  South  Bend, 

Ind.,  preferred  to  dance 
totally  nude  because 
she  made  more  tips. 

This  conflicted  with 
Indiana  law  which 
required  dancers  to 
wear  panties  and  G-strings.  In  1991,  the 
Supreme  Court  upheld  Indiana  law. 

Justice  Antonin  Scalia  provided  the 
most  colorful  imagery  in  the  decision. 
He  said  it  was  immaterial  if  strip  club 
patrons  were  consenting  adults:  “The 
purpose  of  Indiana’s  nudity  law  would 
be  violated,  I  think,  if  60,000  fully  con¬ 
senting  adults  crowded  into  the 
Hoosierdome  to  display  their  genitals  to 
one  another,  even  if  there  were  not  an 
offended  innocent  in  the  crowd.” 

In  1972,  the  chief  justice  of  the  Idaho 
Supreme  Court  provided  similar  embel¬ 
lishment  in  a  court  decision  with  a  sex 
angle. The  privac)'  case  involved  a  Boise 
man  whose  buttocks  and  genitals  were 
visible  .8  to  .9  of  a  second  on  TV  cover¬ 
age  of  his  arrest. 

The  chief  justice  observed:  “We  are 
unable  to  determine  whether  the 
embarrassment  and  humiliation  which 
allegedly  resulted  to  the  plaintiff  came 
about  from  what  was  there  for  the  pub¬ 
lic  to  see  or  the  lack  thereof.” 

The  TV  news  person  responsible  was 
fired,  prompting  the  chief  justice  to 
comment:  “Thus  ended,  probably  for  all 
time,  the  onset  of  X-rated  television 
newscasts  in  Boise  Valley.” 


Hale  is  a  journalism  professor  at 
Bowling  Green  State  University  in 
Bowling  Green,  Ohio. 


Colorful  language  by  a  Florida  trial 
judge  may  have  contributed  to  Time 
magazine’s  alleged  libel  of  Mary  Alice 
Firestone  when  she  was  divorcing  her 
husband,  millionaire  Russell  Firestone. 
The  trial  judge’s  order  was  quoted  by 
the  Supreme  Court. 

“According  to  certain  testimony  in 
behalf  of  the  defendant,  extramarital 
escapades  of  the  plaintiff  were  bizarre 
and  of  an  amatory  nature  which  would 
have  made  Dr.  Freud’s  hair  curl.  Other 
testimony,  in  plaintiffs 
behalf,  would  indicate 
that  the  defendant  was 
guilty  of  bounding 
from  one  bed  partner 
to  another  with  the 
erotic  zest  of  a  satyr.” 

Other  humor  in 
speech  cases  is  more 
subtle.The  landmark  libel  decision.  New 
York  Times  vs.  Sulivan,  is  deadly  seri¬ 
ous.  The  frivolousness  of  the  jury  ver¬ 
dict  was  obvious.The  name  of  the  libel 
plaintiff  appeared  nowhere  in  the 
allegedly  libelous  Times  ad. 

More  telling,  the  MontgomeryAla., 
jury  gave  the  plaintiff  the  exact  amount 
that  he  asked  for  —  $500,000.  And 
every  penny  was  upheld  by  the  state 
Supreme  Court.  Those  two  facts  alone 
made  the  jury  verdict  suspect. 

Justice  Hugo  Black  made  sarcastic 
remarks  in  his  dissent  to  the  1S>69 
Tinker  decision,  which  supported  the 
right  of  school  children  to  wear  black 
armbands  to  protest  the  Vietnam  War. 
The  majority  opinion  mentioned  only 
the  13-  and  15-year-old  protesting  chil¬ 
dren  in  the  Tinker  family.  But  Justice 
Black  also  also  noted  8-  and  1 1 -year-old 
children.  Black  also  observed  that  the 
Tinker  father  was  “a  Methodist  minister 
without  a  church.” 

There  is  subde  humor  in  the  land¬ 
mark  libel  case,  Elmer  Gertz  vs.  Robert 
Welch.  In  order  to  win  his  civil  suit 
against  the  John  Birch  Society,  the 
respected  Chicago  attorney  with  a 
memorable  name  had  to  prove  that  he 
was  a  nobody  —  what  the  law  calls  a 
private  personality.  It  strengthened  his 
case  when  prospective  jurors  failed  to 
recognize  him. 


Judge’s  reasoning  can  provide  amuse¬ 
ment.  In  1991,  a  federal  judge  dismissed 
an  obscenity  case  against  a  Tuscaloosa 
truck  driver  who  exhibited  the  bumper 
sticker  “How’s  My  Driving?  Call  1-800- 
EAT-SHfr!” 

The  judge  could  have  concluded  his 
decision  after  pointing  out  that  the 
message  was  not  erotic  and  thus  could 
not  be  obscene. 

But  the  judge  felt  compelled  to  give 
two  other  reasons  why  the  sticker  was 
protected  speech.  He  said  it  had  serious 
literary  value  as  a  parody  of  other  truck 
stickers.  And  he  said  it  had  serious 
political  value  as  a  protest  against  the 
Big  Brother  mentality  promoted  by  the 
other  version  of  the  sticker. 

Zealous  law  enforcement  was 
responsible  for  the  Alabama  case,  as 
well  as  other  speech  cases.  It  was  an 
overly  sensitive  city  marshal  in 
Rochester,  N.H.,  who  arrested  Walter 
Chaplinsky,  a  Jehovah’s  Witness  who 
was  denouncing  other  religions  in  front 
of  City  Hall.  The  result  was  that  the 
Supreme  Court  in  1942  ruled  that  fight¬ 
ing  words  were  unprotected  by  the 
First  Amendment. 

Chaplinsky  interrupted  his  preaching 
to  call  the  marshal  a  goddamned  racke¬ 
teer  and  a  damned  fascist.  The  marshal 
should  have  cited  the  Ten  Command¬ 
ments  instead  of  citing  Chaplinsky. 

Three  decades  later,  zealous  police  in 
another  New  Hampshire  town  made 
arrests  that  also  led  to  a  Supreme  Court 
decision.  Jehovah’s  Witness  George 
Maynard  covered  his  auto  license 
motto,  “Live  Free  or  Die,”  on  his  Toyota 
Corolla  because  it  violated  his  religion. 
He  was  repeatedly  fined  for  covering 
letters  on  a  license  plate.The  Supreme 
Court  reversed  the  convictions. 

But  a  dissenting  justice,  William 
Rehnquist,  made  a  rare  plea  for  the  idea 
that  more  speech  is  the  best  corrective 
for  offensive  speech.  Rather  than  cover 
the  license  plate  motto,  Rehnquist  sug¬ 
gested  that  the  Maynards  “place  on 
their  bumper  a  conspicuous  bumper 
sticker  explaining  in  no  uncertain  terms 
that  they  do  not  profess  the  motto, 

“Live  Free  or  Die,”  and  that  they  violently 
(See  Shop  Talk  on  page  53) 


The  basic  facts 
of  speech  cases 
open  are  ' 
uinitisinff 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup; 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 
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FEPAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
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TECHNeWS,  INC. 

publisher  of 

Washington  Technology 

and 

Washington  Technology  Almanac 
Washington  Technology  Online 
National  Technology  Fast  500 

has  been  sold  to 

The  Washington  Post 
Company 

The  undersigned  initiated 
this  transaction,  advised  TechNews,  Inc. 
and  represented  it  in  negotiations. 

September  1996 


Los  Angeles  Weekly,  Inc. 

publisher  of 

LA.  Weekly 

the  nation’s  largest  urban  newsweekly 
has  been  sold  to 

The  Hartz  Consumer  Group,  Inc. 

publisher  of 

The  Village  Voice 

The  undersigned  initiated  this  transaction, 
advised  Los  Angeles  Weekly,  Inc.  and 
represented  it  in  negotiations. 

January  1995 


The  Economist  Newspaper 
Group  Incorporated 

has  acquired 

Journal  of  Commerce,  Inc. 

owners  of  The  Journal  of  Commerce 
business  daily,  PIERS,  Transax  Data, 
Traffic  World,  et  al. 
from 

Knight-Ridder,  Inc. 

The  undersigned  initiated  this  transaction, 
advised  The  Economist  Newspaper  Group 
Incorporated  and  represented  it 
in  negotiations. 

April  1995 


The  Economist  Newspaper 
Group  Incorporated 

has  acquired 

Roll  Call 

the  newspaper  of  Capitol  Hill 
from 

Levtit  Communications,  Inc. 

The  undersigned  initiated  this  transaction, 
advised  The  Economist  Newspaper  Group 
Incorporated  and  represented  it 
in  negotiations. 

November  1993 


The  Jordan,  Edmiston  Group,  Inc. 

Investment  Bankers  to  the  Publishing  and  Information  Industries 


885  Third  Avenue,  25th  Floor,  New  York,  NY  10022 
(212)  754^710 
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